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Ine reve Your 
Egg Feeds with 


aitadine 


FOR QUALITY MIXING 


The needs of the “Eggs for Defense” Program are enormous. 
America’s flocks must maintain a steady, high output of 
quality eggs. To do the job, “better than ever” Egg Feeds 
are essential. 
VITADINE, already helping more than 4,000 feed-mixers: 
produce such rations conveniently and economically, should 


ne the immediate interest of every blender of poultry 
s. 

If you are interested in improving your Egg Feeds, de- 
creasing your mixing costs and increasing your sales .. . 
the facts are yours in the VITADINE PROFIT PLAN, sent 
without cost or obligation. Send for it today! 


AND. 
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PEGGSFORDEFENS: 
2 ON 


Strong 


Seed Plant 


T THE extreme left in above picture 


is the new seed plant that the Garvin 


Co-operative Elevator Co., Garvin, Minn., 
recently added to their pre-existing feed 
plant (center building) and elevator (at 
right). 


Shown in center picture are the Strong- 
Scott two and three-way valves, and in the 
bottom picture are the special fittings we 


supplied. 


All three plants are Strong-Scott equipped. 


Before you build or remodel, get the 
facts about Strong-Scott equipment. 
There is no obligation involved. 
Write today. 


Fverything for Every Mill, Elevator 
and Feed Plant 


Scott Mf§ Co. (cium 


= 
Branch Office: Great Falls, Mont. Minneapolis Minn. 


FRED H. CHASE, Representative 
Box 124 Oshkosh, Wis. Telephone 8187 
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“Merchandising is just as 
much of a scientific 
problem as the chemistry 
of nutrition.” 
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FEED 
DEALERS 


STOCK AND SELL 


REX Oil 


High prices make necessary prompt settling of cows, 
sows and mares. Rex Oil provides factors that act 
favorably on reproduction. Farmers report most non- 
breeders settle on first service after 
using Rex Oil. Also makes poultry more 
productive. Rex sales increasing fast 
—get your share. Write today for full 
details on guarantee sales plan and 
wholesale prices. 


Retail Prices — Pints $3.50 
— Quarts $6.00 


VIOBIN CORP. 


Dept. 4 
MONTICELLO, ILL. 


PERSONALIZED SERVICE 


To Dealers and Jobbers 


® SOY BEAN OIL MEAL 
® LINSEED OIL MEAL 

© MALT SPROUTS 

© BREWERS GRAINS 


Real Worth 16% Dairy Feed 
and other ingredients 


CARLOTS OUR SPECIALTY 


Wisconsin - Minnesota Distributors for 


Marblehead Mineral Feed 


Rowell Feed Supplies, Inc. 


Grain & Stock Exchange Bld’g 
Broadway 2726 MILW AUKEE 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat ®nan 
Wheat Middlinga 
Rye Middlinga 
Malt Sprouts 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 
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Simplest 
To Operate 


makes quick-sale corn 


Quickest selling — and always at top market 
price — ‘Golden Cut’, a super quality corn — 
a product of keenedge knives that slice fast 
and clean, make more coarse cut, less by- 
product, and require less power than other 
cutting. Built in 5 sizes, a capacity to suit 
every mill. 


Ask for catalog B-167 
S. HOWES CO., INC., Silver Creek, N. Y. 


We Guarantee Sales a 
You Take No Risk # 
e 
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Hitch your SALES the 
ARCADY 5-POINT STAR 


Copyright 1941, Arcady Farms Milling Co. 


_ARCADY’S 5-POINT PROTECTION PLAN 
is a potent, profit-packed program for 
feed dealers and feed users 


Balance . . . Vitamins . . . Quality . . . Farm-testing . . . Laboratory-proving 

. . these things spell protection and satisfaction to your customers. The 
Arcady 5-point Plan offers YOU a strong, added sales punch that assures 
faster turnover and greater profits. 


It Pays when they Lay the ARCADY way 


With egg prices the highest they have been for years, your customers 
demand a mash that is built for strong, healthy layers and high egg 
production. Right now is the time to get your share of this increased 
business. Feature ARCADY LAYING MASH, built for better feeding 
results and more profits. 


The 5-Point Seal of Protection on every bag of Arcady’s complete line of 
poultry and livestock feeds stands for more than 26 years’ experience making 
feeds and feeds only. 


ARCADY FARMS COMPANY 
223 W. Jackson Blvd. = = CHICAGO, ILLINOIS 
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simple arithmetic shows 


Credit Costly 


accommodation says arney 


N a frank and open minded 

discussion with Harold E. Arney 

regarding the problems of a 
cash or credit policy on feed sales 
and custom grinding it was un- 
qualifiedly proved that a cash poli- 
cy is best by all odds. 

Mr. Arney established the Ashley 
Feed mills in Ashley, Indiana five 
years ago. He started on a shoe- 
string in this little town of about 
1,000 population, took what cash 
he could get without being hard- 
boiled when farmers asked for time. 
It was a hard struggle the first year 
to meet payments on new equip- 
ment and merchandise stocks. To 
keep his credit good he had to meet 
these payments. Inevitably money 
due him accumulated on the books 
—money badly needed to pay bills 
and meet other current expenses. 

For nearly five years he believed 
he could hold his volume of trade 
and keep his customers on a friend- 
ly basis only by “accommodating” 
them with credit until “I can sell my 
hogs this fall,” or some other logical 
reason. 

Finally when one farmer who 
had always paid his bills before, 
skipped the county and never did 
pay up his account of almost $50 
Mr. Arney got to figuring things out. 
What is one cash dollar worth? 
What will $50 lost on a credit ac- 
count do, he asked himself. How 
much will these lost dollars earn? 
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How much profit am I losing by 
carrying accounts 60 to 90 days— 
financing farmers on their feed and 
custom grinding? 

First, let us see what one dollar 
will do. You buy a merchandise 
item at wholesale for $1.00—invest- 
ed capital. Your mark-up of 50 per 
cent will earn for you 33% per cent, 
or a gross profit of 50 cents, a fair 
and legitimate profit. Goods bought 
in the right quantity will sell quick- 
ly. You reinvest the dollar in more 
similar items and in one year your 
$1.00 will have earned $6 for you 
when turned only once a month. 
Now when you multiply this sum 
by $50, the amount lost on one 
single deal, the potential loss runs 
up to the startling figure of $300. 
If your credit losses run up to $500 
or $600 in a year based on a small 
business like ours the cost of being- 
“accommodating” is expensive in- 
deed. 

Mr. Arney also pointed out that 
whether these losses apply to mer- 
chandise, supplements or labor for 
grinding, the ultimate results are 
identical in respect to dollars, but 
from the profit angle labor charges 
lost through bad accounts are even 
more expensive since you have to 
figure interest charges and depre- 
ciation on your equipment in which 
you have very sizable investments. 

Still another factor is the matter 
of discounts on concentrates and 


other stocks purchased. With cash 
in hand you can save your cash 
discounts — you can save paying 
interest at the bank covering loans 
which you often must get when do- 
ing a credit business. Every dollar 
of interest paid to the bank— every 
dollar of discount lost would, if 
invested in quick selling items and 
concentrates, earn an extra $6 with- 
in a year, based on a monthly turn- 
over at a 50 per cent markup. 

It is authoritatively claimed that 
each new dollar, whether earned 
by some form of labor or profit 
earned in sales goes through eight 
channels (average) before it com- 
pletes its cycle. “Upon this princi- 
ple,” Arney declared, “money tied 
up on my books is frozen—frozen 
solid—can't earn another profit un- 
til it is paid. It may sound fantastic 
but the story is true that a group 
of business men in a nearby town 
agreed to keep account of a dollar 
bill paid on a debt by a laborer. 
Each recipient signed his name on 
a piece of paper pinned to the bill. 
When it finally reached the bank 
a few days later it had 16 signa- 
tures on it. A meager $1 bill paid 
debts or bought merchandise to the 
amount of $16 in the incredibly 
short time of three days. If each 
transaction earned only 25 per cent 
gross profit, that newly earned dol- 


(Continued on Page Sixty-six) 
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DISTRIBUTORS FOR 


E. R. Squibb & Sons 


EXADOL 
3,000 or more Vitamin A and 
400 or more Vitomin D units 


D-SEC 
Vitamin D in dry, powder form. 


900,000 or 450,000 A.O.A.C. 
Vitamin D units per ib. 


VioBin Corporation 
REX WHEAT GERM OIL 
A cold processed, extracted 
oil, rich in Vitamin E 


Pabst Brewing Co. 


PABST'S BREWERS DRIED YEAST 
Contains 20,430 int'l units Bt, 
18,160 gommas Riboflavin and 
158,900 gammas Nicotinic Acid 


California Packing Corp: 
REGULAR BIOTOL 
Not less than 85 Vitamin D 
and 600 Vitamin A units 
SUPER BIOTOL 
Not fess than 3,000 Vitamin 
A and 400 Vitamin D units 
VITAMIN A OIL 
25,000 U.S. P. Xi “A” units 
per gram 


The NUTRITIONIST, too, 


serves Uncle Sam/ 


The nutritionist, too, works for National Defense. 


He does not wear the uniform of the Army, Navy or Marine Corps—yet 
today he is very much in the service of Uncle Sam. His job of helping the 
American farmer produce more eggs, more meat and more milk is ex- 
tremely important to National Defense. 


With a premium on farm production, the nutritionist appreciates today 
more than ever the importance of quality ingredients in making feeds 
productive. He knows that it takes quality to produce quantity. 


Today more and more feed manufacturers are depending on Atkins & 
Durbrow for their vitamin oil requirements. In representing such well- 
known, reputable firms as California Packing Corporation, Pabst Brewing 
Company, E. R. Squibb & Sons, and VioBin Corporation, Atkins & Durbrow 
is prepared to serve your needs and assure you unquestioned quality. 


Make Atkins & Durbrow—the House of Vitamins—your “headquarters” 
for vitamin products. Our sales representatives operate from 12 centrally 
located cities. We have warehouse stocks in 11 cities. We are prepared to 
render you efficient, thorough service—to safeguard your reputation for 
quality. 

See the Atkins & Durbrow representative when he calls. Hear his story. 


You will find him the type of man you like to do business with—a true 
representative of a quality house. 


HEADQUARTERS FOR 
QUALITY VITAMIN PRODUCTS 


ATKINS & DURBROW, rnc. 


(Proprietors of The OK Company) 
165 JOHN STREET, NEW YORK, N.Y. 
CHICAGO BOSTON DETROIT 
MINNEAPOLIS OMAHA KANSAS CITY 
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ese 


and 


give central feed dealers 


EVER in the history of the 

feed business has there been 

such a “natural” as we have 
right now. Can you, as feed deal- 
ers (and I include the old-timers) 
ever recall whén such an oppor- 
tunity existed? 

With ample feedstuffs and no 
worry about priority, and with 
prices for milk, pork, poultry and 
eggs at very good levels, and guar- 
anteed by the government, we may 
well feel we are in a “select” busi- 
ness. 


Can you, as a feed dealer, even 
remember when there was a meet- 
ing in every schoolhouse in your 
community, sponsored by your de- 
partment of agriculture, for the sole 
purpose of talking better feeds and 
feeding for greater production of 
those essential food items, milk, 
pork, eggs, etc? 


It was on Friday evening, Octo- 
ber 24, during National Feed Week, 
that 7,000 such meetings were held. 
This offers a real opportunity for 
you as feed dealers to “tie-in” and 
aid that program and at the same 
time reap extra profits through in- 
creased sale of your feeds and 
mashes. Now, men, just what have 
you done to get your share of that 
extra business in your territory? 
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LLOYD Larson of the Lloyd 
Larson Advertising Service, 
Mankato, Minn., was the fea- 
tured speaker at nine recent 
distzict meetings of the Cen- 
tral Retail Feed association. 
Excerpts from his address are 
pub!ished herewith. 


To help in our discussion on 
“Planning Ahead” we have brought 
Mabel along, and while Mabel may 
not be much to look at she does 
know her stuff about selling and 
advertising feeds. She's been 
brought up with us and that’s our 
business — to observe and watch 
the changes and the trends in feed 
merchandising. 

Mabel has been fed a good mash, 
so we hope she'll lay several eggs. 
In each egg there is an idea which 
we want to hatch out and form the 
basis for our discussion. 

Here is egg number one. It says: 


“We Must First Plan Our Pro- 
gram.” 

At first this may sound trite, but 
it’s certainly worthy of first consid- 
eration. You plan the route when 
you go on a trip. A ship captain 
always charts his course before 
sailing, and so a good feed dealer 
always plans his program. 


Egg No. 2— ‘‘We Should Know 
Our Customers and Our Terri- 
tory.” 

Some of you may say, “Why, I 
know my customers”. True enough, 
you may know Bill Jones and John 
Smith when they come into your 
feed store, but do you know what 
kind of a farm Bill and John have? 
How many chickens, pigs and 
cows? Were you ever on their 
place? When was the last time you 
were actually out in your territory? 
How can you be in the best posi- 
tion to serve your customers unless 
you know and find out for yourself? 


Egg No. 3— ‘‘Business Will Not 
Come by Itself.” 

With conditions as good as they 
are today, there are too many feed 


ideas for getting business 


dealers who expect business to 
come by itself. With competition 
coming from every side and every- 
body else working hard, the dealer 
who doesn’t exert himself a bit now 
will be left standing after the pa- 
rade has passed by. 


Egg No. 4— ‘‘How Can We Pro- 
mote Our Business?” 

This leads us into a brief discus- 
sion on advertising. Let us recog- 
nize this important fact — advertis- 
ing is a form of selling. Advertising 
makes your sales job easier. It is a 
vital part of your business, and 
every business, and our big job is 
to make our advertising appropria- 
tion a profitable investment rather 
than just another expenditure. 

Now then, let's talk about various 
forms of advertising. 

In the first place, if you live in a 
town served by a local newspaper, 
BE SURE TO USE IT. Now, just be- 
cause you buy space in your paper, 
don't fill it with type matter. Plan 
your ad, and if you feel that you do 
not have time for this important job, 
get the help of your local news- 
paperman or of some organization 
such as ours which specializes in 
advertising service for feed dealers. 

Another very important item 
about your local newspaper is pub- 
licity. Things are happening every 
day among your customers which 
make splendid news items. Record 
gains of hogs, high production dairy 
herds and many other happenings 
can tie you up directly with your 
product which makes these records 
possible. Take advantage of your 
local paper. 

Direct mail is another valuable 
medium. Before you can use direct 
mail to best advantage you should 
have an up-to-date mailing list. It's 
surprising to find so few feed deal- 
ers have a good mailing list. A 
list of your customers and prospects 
is an asset and can be utilized so 
often that every effort should be 


(Continued on Page Thirty-eight) 
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Salesman Sold Us — // 
We Bougnt.. 


That's what Ernest Dettman, manager of the 
Abelman Farmers Company of Abelman, Wis., 
says regarding the HUBBARD Program. 


“Our board of directors 
went out to find out for 
themselves. Just about every 
place we visited that was 
making a real go of it was 
on the Hubbard plan. That’s 
why we selected Hubbard.” 


“Since we installed our mix- 
er, our volume more than 
doubled the first year on 
our own Afco Brand.” 


“There’s real cooperation 
in the Hubbard Program. 
They give us tested formu- 
las, help us on advertising, 
give us free laboratory an- 
alysis — in fact, nothing is 
left out.” 


“Our feeders make money 
feeding Afco Brand. Here 
is August Beth who made 
$140 net profit on 12 pigs 
sold at five months averag- 
ing 200 pounds.” 


You can have the same 
success in your feed busi- 
ness. Some territories are 
still available. Write for full 
particulars on how The 
HUBBARD SUNSHINE Way 
can increase your volume 
and profits. 


1. FORMULAS 
Hubbard provides tested, proved 
formulas for every type of feed. 


LABORATORY SERVICE 
Constant checking of formulas and 
YOUR feeds assures uniformity and 
quality. 


Hubbard’s Demonstration Farms 
prove feeding values. 


BRAND NAME—SACK DESIGN 
Hubbard cooperates in selecting 
brand name and sack design. 


TRADE-MARK REGISTRATION 
Hubbard knows the regulations and 
prepares necessary papers. 


. TAGS—BAG INSERTS 

Your first supply of ingredient tags 
furnished free; printed feeding in- 
structions also free. 


. PRINTED LITERATURE 
Hubbard cooperates in providing 
folders, manuals, ete., with YOUR 

imprint. 

DIRECT MAIL 

Hubbard has available post-cards, 

colored cards and illustrated letters. 


. SIGNS, POSTERS, DISPLAY 
Outdoor steel signs, inside posters, 
and display material provided. 


NEWSPAPER ADVERTISING 
Complete mat service for news- 


papers and handbill advertising 
furnished. 


SLIDES—MOTION PICTURES 
Educational films and slides for 
feeder meetings furnished. 


PERSONAL SALES HELP 
Hubbard-trained men help sell 
YOUR feeds. 


THE HUBBARD | 
SUNSHINE WAY 


Milling Co. 


Hubbard 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 
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RESPONSIBILITIES Briefly defined, it has been said that economics is 
UNLIMITED the study of ways and means to enjoy life to the 

fullest extent possible with any given amount of 
money, and animal nutrition is the study of how to get the best results per 
dollar invested for feeding livestock and poultry. 


It has ‘also been said that economics is a depression business to be forgotten 
when “times are good”. A similar statement must never be made with refer- 
ence to animal nutrition and the feed industry. And with members of the 
feed trade still attending, and in increasing numbers, nutrition conferences 
and schools in every section of the country — no such statement can ever be 
made about the feed industry. 


With the government demanding tremendously increased production of 
milk, eggs and pork, with the feed-food ratio what it is, farmers can make a 
profit today with almost any kind of feed. And with some few feed ingredients 
as high in price and scarce as they are, there might be some excuse for cutting 
quality to some extent. 


But no feed manufacturer, to the best of our knowledge, has even thought 
of taking advantage of this situation. Public and private research to continue 
the improvement of commercial mixed feeds is being carried on with undimin- 
ishing success. New products are being developed to supplement and replace 
the feed ingredients that are now scarce and hard to obtain. 


Two good examples of this are the development of irradiated colesterol as a 
source of vitamin D and of dried distillers solubles as a source of riboflavin 
and some of the other factors normally obtained through feeding dry skim milk. 


The feed industry will carry on firm in its determination to always produce 
feed on the basis that results determine value. We are appreciative of our 
opportunity to prove to a larger number of farmers than ever before the extra 
profit returns available through the use of scientifically compounded and 
commercially mixed feeds. 


There are no slackers or chiselers in the feed industry. We are united in 
the sure knowledge that National Defense Demands Better Feeds and Better 
Feeding. 
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ITH 272 persons registered 
from 26 states and Canada, 
increasing interest in the 


field of nutrition was evidenced by 
the record breaking attendance ai 
the annual Nutrition Conference for 
Feed Manufacturers held Oct. 23-25 
at Cornell university, Ithaca, N. Y. 
The previous record was 225 in 


1940. 


The conference, under the direc- 
tion of Dr. L. C. Norris, was con- 
ducted this year in cooperation with 
the American Feed Manufacturers 
association. Many men prominent 
in the field of nutrition took part in- 
cluding: Dr. E. B. Hart, University 
of Wisconsin; Dr. W. H. Sebrell, Na- 
tional Institute of Health; Dr. H. S. 
Wilgus, Jr., Colorado State college; 
Perc S. Brown, vice president of the 
National Oil Products Co.; C. W. 
Sievert, American Dry Milk Insti- 
tute; and J. W. Hayward, Archer- 
Daniels-Midland Co. Lloyd Riford, 
vice president of the Beacon Milling 
Co. and a director of the American 
Feed Manufacturers association 
spoke at the banquet, as did Aus- 
tin W. Carpenter, president of the 
Eastern Federation of Feed Mer- 
chants. Other speakers were mem- 
bers of the departments of animal 
husbandry, animal nutrition, poul- 
try husbandry, and the United 

' States Soils, Plant & Nutrition lab- 
oratory at Cornell. 


In reviewing the advances in 
knowledge of nutrition of the past 
year Dr. C. M. McCay listed an im- 
posing array of new discoveries, 
old problems solved, and new prob- 
lems and questions raised. 


Perhaps of greatest interest to 
feed men is the discovery that the 
rumen of the cow, sheep and goat 
is an amazing chemical laboratory 
where by the fermentative action of 
billions of bacteria and infusoria 
there are constantly being manu- 
factured complicated chemical com- 
pounds that make up the B com- 
plex:—thiamin, nicotinic acid, ribo- 
flavin, panthothenic acid, pyridox- 
ine, biotin and probably others. 
Proteins also are synthesized in the 
rumen and passed on for digestion. 
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Nutrition 


draw record attendance 
at cornell conference 


In order that this process of synthe- 
sis may be carried on, the ration of 
the animal must contain ferment- 
able starch and sugars. Roughage 
alone is inadequate. 

The striking differences in their 
requirements for proteins and the 
water-soluble vitamins between the 
ruminant group on one side and 
poultry and swine on the other are 
largely due to the ruminant's facul- 
ty of synthesis. For ruminants qual- 
ity of protein is of far less import- 
ance, and only occasionally has the 
addition of members of the B group 
of vitamins to their rations proved 
of benefit. In reporting on success- 


ful attempts at Wisconsin to supply 
a part of the protein for dairy cows 
by feeding urea, Dr. Hart stated that 
the probable explanation is that 
protein is produced in the rumen by 
bacterial cell multiplication, and 
later digestion in the fourth stomach 
and intestine. 

Of greatest interest to research 
men judging by the frequency with 
which they were mentioned in the 
discussions are the members of the 
vitamin B, or water-soluble group. 
It has been shown that swine re- 
quire practically all of the B com- 


(Continued on Page Sixty-five) 
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VITAMIN-FORTIFIED FEEDS 


needed now more than ever 


Uncle Sam has asked for 10% more egg production to meet 
a national emergency. Now, more than ever, your feed 
formulas should contain Vitamins A and D—those two all- 
important “extra egg” ingredients. 

For those who have sufficient Vitamin A in their feed for- 
mulas, Squibb offers D-SEC, a dry form of Vitamin D. 
D-SEC is as efficient as fish liver oils in providing poultry 
with their Vitamin D requirements for keeping bodies 
strong under the strain of continuous laying, for good egg 


Where both Vitamins A and D are required choose EXADOL! 


Squibb continues to offer EXADOL*—High Potency Vita- 
min A and D oil. 


Feed manufacturers have relied upon EXADOL for years, 
as a rich, dependable source of these two all-important 
vitamins. 


EXADOL gives excellent results every step of the way, helps 
to build health and strength, helps to increase production 
of premium priced eggs. 


BB — ANAME You can 
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WM. H. FLOYD & COMPANY 


production and egg shell strength. 


Moreover, D-SEC saves you money. It is easy to handle, easy 
to mix—disperses evenly and easily and is unaffected by cold 
weather. 


D-SEC is light in weight, saves in freight costs and handling, 
reduces storage space by one-third. D-SEC is offered in two 
different potencies: 450,000 and 900,000 A.O.A.C. chick 
units per Ib. 


EXADOL is guaranteed to contain 3,000 (or more) Vitamin 
A, U.S.P. XI units, and 400 (or more) Vitamin D, A.O.A.C. 
chick units, per gram. 

Write today for prices and full facts about both D-SEC 
and EXADOL. Address Department FB-11, E. R. Squibb 
& Sons, Veterinary and Animal Feeding Products Divi- 
sion, 745 Fifth Avenue, New York City. 


* A trademark of E. R. Squibb & Sons. 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, Inc., 165 John Street, New York 
Branch Offices: 

Chicago Minneapolis Kansas City 
PACIFIC COAST SALES AGENTS: 
CARL F. MILLER & CO., Inc. 

1217 Sixth Avenue South | 


Boston Omaha 


1206 Maple Avenue 
Los Angeles, California 
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FIVE HUNDRED MILLION 
DOZEN EGGS 
MUST GO TO ENGLAND 


Among other food products 
from farmers and poultrymen, 
the United States will send to 
England in the next few months 
half a billion dozen eggs. 


PILOT 


BRAND 


OYSTER SHELL 


Each egg will require enough 
calcium carbonate to make the 


shell. 


Most of these eggs, as well as 
those produced for consump- 
tion here, will contain PILOT 
BRAND Oyster Shell. 


Farmers and poultrymen have been Dealers everywhere will need 
told continually for the past twenty more PILOT BRAND Oyster 
years over the radio and in leading 
farm and poultry publications to 
look for this big blue pilot wheel in 
your store. This pilot wheel has be- 
come known as a symbol of purity and profits against a possible 


and satisfactory service. tightening of transportation. 


Shell to properly meet the in- 
creasing demand. So keep well 
stocked, safeguard your sales 


IF YOU ARE ONE OF THE FEW DEALERS WHO 
DO NOT CARRY PILOT BRAND WRITE US. 


OYSTER SHELL PRODUCTS CORPORATION 


Pershing Square Building 3615 Olive St. 
NEW ROCHELLE, N. Y. ST. LOUIS, MO. 
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T seems to be a generally ac- 
Giz fact that the modern 

woman has definitely estab- 
lished a place for herself in what 
was once strictly a man’s business 
world. It is seldom, however, that 
one finds a woman actively engag- 
ed in the feed business. 

The Morse & Ellis Feed mill, Mt. 
Gilead, Ohio is owned and oper- 
ated by Mr. Morse and his daugh- 
ter Mrs. Virginia Ellis. Since she 
is in partnership with her father Mrs. 
Ellis maintains that it is no more 
than fair that she perform her just 
share of the work. Being a married 
woman with a family one might 
think she would be content to wait 
on trade and do the office work— 
instead it is Mrs. Ellis who solicits 
orders, makes deliveries and goes 
out after business. 

Morse & Ellis are firm believers in 
the theory of going out after busi- 
ness instead of sitting down and 
waiting for business to come to 
them. This iask was not so easy as 
one might think for in all of the 105 
years that the mill had been oper- 
ated, credit had always been ex- 
tended until 1940 when it was pur- 


THE FEED BAG — November, 1941 


daughter 


run cash business 


chased by Morse & Ellis. Old-timers 
shook their heads when the new 
firm announced they planned to 
operate on a strictly cash basis. 

Morrow county, Ohio is largely 

devoted to farming, there are 2641 
farms in the county and the farm 
population is five-sevenths of the 
entire population. After farmers in 
the vicinity of Mt: Gilead had for 
years been accustomed to receive 
credit at the mill and then to have 
a new firm step in and insist on 
doing a cash business—one might 
well wonder what the outcome 
would be. 
To the surprise of many the out- 
come was not only favorable but 
the business of the Morse & Ellis 
Feed mill continues to grow and 
prosper. 

Mr. Morse states that in 1941 the 
firm showed an increase of 50 per 
cent over the year before. This in- 
crease is attributed to service, qual- 
ity products, advertising and per- 
sonal contacts with farmers. 

The personal contacts have been 
made by Mrs. Ellis who drives her 
truck right out to the farmer's home, 
visits with Mr. and Mrs. Farmer, in- 
quiries about the family (Mrs. Ellis 
being the mother of three children 
herself finds this a natural topic 
of conversation) crops, farm pro- 
duce, poultry and livestock—thus— 
she has an entering wedge to talk 
about feed and flour. 

The firm has rather a unique way 
of helping the farmer who needs 
“tiding over.” This plan is known 
as the hog and turkey contract and 
it is not only beneficial to the farm- 
er but it helps to give the mill a 
nice bit of business. 

If a farmer needs feed but does 
not have the money to pay cash. 


DRIVING a truck, making de- 
liveries and soliciting business 
is all in the day's work for Mrs. 
Virginia Ellis, left, who is ac- 
tively engaged in the feed 
business at Mt. Gilead, Ohio, 


in partnership with her father, 
above. 


well as the hogs and turkeys. The 
plan is not extended unless the cus- 
tomer is known to have some tang- 
ible assets. 

The advertising is carried on in 
two distinct ways. In the local 
paper published in Mt. Gilead and 
at free movies which are shown 
each Saturday night. 

These movies are sponsored by 
the business men of Mt. Gilead and 
have proved a splendid way of 
getting the farmers of the county 
to come to Mt. Gilead to do their 
trading. It is estimated that over 
3,000 attend each week. Thus the 
firm of Morse & Ellis and their pro- 
ducts are kept constantly before the 
public. 

The mill has a capacity of 25 bar- 
rels of flour per day and serves the 
farmers within a radius of 15 or 20 
miles. The special blend of bread 
flour milled by Morse & Ellis is 
known as Drifted Snow and their 
pastry flour is known as Snow 


Flake. 


They also manufacture a very 
fine grade of buckwheat flour and 
corn meal and handle the Tuxedo 
brand of egg mash, chick starter, 
chick grain, cracked corn, and hog 
feed. All flour as well as the vari- 
ous kinds of feeds are state inspect- 
ed and thus the purchaser is always 
assured of quality. 

Mrs. Ellis not only solicits busi- 


Morse & Ellis will accept a note ness but delivers all orders and 
which bears no interest until the often makes trips to the near-by 
note matures after which eight per cities of Marion and Columbus for 


cent is asked. Of course the farm- supplies. Because Mrs. Ellis looks 
er's credit is investigated and the 


farm and crops are looked over as (Continued on Page Fifty-nine) 
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Save More 1942 


Furnish More of Needed Minerals 


The LIME CREST Way offers the greatest opportunity to fortify feeds for 
more efficient results with needed calcium and nutritively important “trace” 
minerals while replacing higher priced ingredients. 


Saving on ingredient costs is the feed manufacturer’s greatest problem 


today. Now is the time to plan on cutting 1942 costs and improving 
1942 formulas. 


LIME CREST Calcite is a natural, crystallized limestone. It is an unusual 
calcium carbonate in that it has combined with the valuable calcium “trace” 
minerals considered important because they are found in “traces” in the 
bones and bodies of birds and animals. The LIME CREST Way helps you 
to provide these minute mineral amounts along with the calcium so essen- 
tial to poultry health for growth and egg production. 


For Profitable Results Use LIME CREST Calcite Generously 


The amount of LIME CREST Calcite Flour to be included may range as high 
as 5 lbs. per 100 Ibs. of feed. Leading authorities are recommending calcium 
carbonate at 5% levels for laying mashes, and an increasing number of 
feed manufacturers are using 4% or more as standard. 


Making available needed minerals can be done in two ways: 


1. Mineralize and enrich your feeds with LIME CREST 


Calcite Flour, plain, or with Iodine or Manganese, 
or both, added. 


2. For your poultry-mash customers, see that the dealers stock 
LIME CREST Calcite Crystals to fill “grit” orders. LIME 
CREST “Grit” is crystal-hard, helping birds to grind their 
feed and furnishing additional Calcium and trace minerals for 
body repair and shell making. Poultry eat “Grit” as Nature 
urges them to mineralize. 


For full information on LIME CREST plain Calcite Flour, Iodized Calcite, 
Manganesed Calcite, or Maniodized (Manganese and Iodine) Calcite, and 
about dealerships for LIME CREST Calcite Crystals, address: 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 
BOX 7, NEWTON, NEW JERSEY 


‘ 


HOME OF “LIME CREST” CALCITE PRODUCTS* 


*Lime Crest Calcite Products come from the mineralogically rich deposit known as 
Franklin white crystailine limestone located near Newton, New Jersey. The unusual 
character of the calcite—matural crystallized calcium carbonate—found here makes it 
particularly valuable as a mineral supplement for poultry and animal feeding. 
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Keen The Faith 


by EMIL J. BLACKY 


Weary, blood-soaked earth; pain- 
fully to give thanks you raise 
your head; 

To look at clear and peacetul skies 
and see death-dealing planes 
instead. 

Battered and tattered by shot and 
shell echoing the groans of fallen 
men; 

You are tempted perhaps to bow in 
shame and suffer all your pangs 
again. 

Tempted to lose your faith in all 
the things to which you've given 
birth; 

“Nothing to be thankful for,” you 
say, poor, sad and disillusioned 
earth. 

But keep the faith, good earth, 
for things to come that will be 
understood. 


Keep it, knowing that from this evil 


will spring a new and tempered 
good. 

Keep it for a new and lasting peace 
arising from pasts destroyed. 
Keep it though those who trample 
you of all hope are devoid. 
Keep it and pray that from this 

ordeal of strife and war and 
SOrrOWw 


Will come the peace and happiness 


in store for us tomorrow. 


WHEN TO EAT YOUR TURKEY 

Although Thanksgiving day will revert 
back to the traditional last Thursday in 
November in 1942, this year finds the 
various states observing the following 
dates: 

November 20—Alabama, Arizona, Cali- 
fornia, Colorado, Connecticut, District of 
Columbia, Idaho, Illinois, Indiana, Ken- 
tucky, Louisiana, Maine, Maryland, Mas- 
sachusetts, Michigan, Minnesota, Missis- 
sippi, Missouri, New Jersey, New Mexico, 
New York, North Carolina, North Dakota, 
Ohio, Oregon, Rhode Island, South Caro- 
lina, Utah, Virginia, Washington, West 
Virginia, Wisconsin, Wyoming. 

November 27—Arkansas, Delaware, Flor- 
ida, Georgia, Iowa, Kansas, Montana, Ne- 
braska, Nevada, New Hampshire, Okla- 
homa, Pennsylvania, South Dakota, Ten- 
nesee, Texas, Vermont. 

@ C. H. RUNCIMAN, Lowell, Mich., has 
purchased the Au Gres elevator from the 
teceiver for the Consolidated Grain Co. 
The business will be operated by Thomas 
Hartwick & Son. 
@ SCHUYLER WAREHOUSE, INC., Albany, 
N. Y. has changed its name to Fort Or- 
ange Feed Stores, Inc., according to papers 
filed with the New York secretary of state. 
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krum brothers keep 


Three 


busy covering routes 


T may be that Clark Krum & 

Sons of Liberty, N. Y. behave 

as though the world is pretty 
nice and the people in it a very 
decent lot—in spite of certain evi- 
dence to the contrary—just because 
business is good. Or it may be that 
business is good because this is 
such a friendly, pleasant place in 
which to buy supplies and talk over 
farm problems. Nelson and Earl 
Krum, who carry on under the old 
name although their father died 
nearly four years ago will tell you 
that route selling has a lot to do 
with their success. 

When the three Krum men estab- 
lished the firm on December 10, 
1919, most of their feed and flour 
was sold “over the counter.”” Once 
in a while if a farmer had no way 
of getting his order home, they de- 
livered, but they had no definite 
routes until about ten years ago. 


Now there are seven trunk routes 
serviced by three large trucks 
which are kept busy six days a 
week. A light truck of the “pick-up” 
type takes care of local deliveries. 
In spite of depressions and reces- 
sions these last ten years have 
shown a very substantial sales in- 
crease well worth the added ex- 
pense. 

The routes cover a large and 
ever-increasing territory in two 
counties and each route is travers- 
ed on a definite schedule. Custom- 
ers on route 1, for example, know 
that their orders will be delivered 
on Monday, route 5 on Thursday, 
and so forth. The trucks deliver the 
four seasons to small dealers on 
surfaced roads and to remote hill 
farms wherever it is possible for a 
truck to go. 

The drivers have been with the 
firm from five to 15 years, and to a 
man they are courteous, obliging, 
and friendly. They will leave your 
dairy ration at the granary, oats 
at the horse barn, corn and baled 
shavings at the hen house, and a 
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sack of flour on your kitchen table 
if you wish. 

Approximately 50 per cent of the 
firm's business is done on the 
routes. Some of the orders are tak- 
en by the drivers but most come in 
by mail on government post cards 
supplied by the company and 
stamped with their name and ad- 
dress. Customers who telephone 
orders pay for their own calls. 


The firm handles about 400 cars 
of grain, feed, lime, cement, and 
fertilizer per year. Seed, seed po- 
tatoes, garden tools, and poultry 
supplies are also carried in stock. 
Most of the feed is milled at their 
own plant and sold under the li- 
censed brand of Clark Krum & Sons. 
Customers with ideas of their own 
about animal nutrition may have 
feed mixed at the Krum mill for five 
cents per hundred weight. A charge 
of five cents a bag is also made for 
delivery. 

Another success factor is undoubt- 
edly choice of location. The huge 
gray feed mill and store of the main 
plant and the long storage build- 
ings are situated close to the rail- 
road tracks just opposite the rail- 
way station at Liberty, N. Y. Cars 
are unloaded directly onto the re- 
ceiving platform. 

Liberty is the largest village in 
Sullivan county and has a popula- 
tion slightly under 4000, according 
to the figures of the last census. 
About four miles away is Swan 
Lake where the Krums opened a 
second feed store in 1921, two years 
after the first was established. Swan 
Lake has no railroad facilities and 
all supplies are trucked in from the 
parent plant at Liberty. The village 
normally numbers 400 or 500 in- 
habitants but in summer the whole 
area swarms with a transient popu- 
lation for Sullivan county is a favor- 
ite resort of New York's “cliff dwell- 
ers.” 

Because boarding house and ho- 
tel customers are seasonal, the 


iM & SONS. 
CLARE abe, LAKE 


4 


THREE large trucks are kept 
busy six days a week covering 
the seven trunk routes serviced 
by Clark Krum & Sons, Liberty, 
N. Y. An exterior view of the 
mill is shown above which is 
now being operated by Nelson, 
left, and Earl Krum, right, 
shown in lower photo. 


Krums have made no special effort 
to corral this large flour market. 
They learned early through un- 
pleasant experience that it is diffi- 
cult to distinguish a reliable cus- 
tomer from those who at the end 
of the season, “fold their tents like 
the Arab and as quietly steal 
away.” 

“Still we do a very good year- 
round business in flour,” said the 
elder Mr. Krum. 

Buckwheat flour is advertised in 
an unusual way which originated 
solely as a friendly gesture to the 
church organizations of a neighbor- 
ing village. Grahamsville, about 
fifteen miles from Liberty, is on one 
of the regular delivery routes and 
many good customers live in that 
area. Several civic and church 
groups in this community sponsor 
old-fashioned pancake suppers dur- 
ing the fall and winter months and 
one day the president of one so- 


(Continued on Page Fitty-six) 
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= dairy prod- 


ucts, more eggs, more 
meat and cereals!’, 
says Uncle Sam. 

The call for Lease-Lend and other 
needs includes large quantities of 
dry milk solids in addition to huge 
amounts of cheese and evaporated 
milk—all over and above domestic 


consumption. 


This grave responsibility imposes 


many changes in the dairy industry 


but much of the milk cannot meet 


the high standards for human con- 


sumption and is available for feed. 


This use can and should be in- 


creased. 


Feed manufacturers and poultry- 
men can do their part by using am- 
ple amounts of milk in high-grade 
feeds so necessary for efficient pro- 
duction of more eggs and meat for 


defense needs. 


Milk is an essential food in human 
nutrition—and there is NO substi- 
tute for milk results in poultry and 
animal feeding. Make no mistake 


about it! 


AMERICAN DRY MILK INSTITUTE, Inc., 221 WN. La Salle Street, Chicago 
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to know in formulating 
feeds for dairy cattle 


HE feeding season which we 

are entering is not a normal 

one. Prices of both feeds and 
livestock products are higher than 
they have been for years. Ques- 
tions are being raised as to which 
of the two price groups has ad- 
vanced more rapidly. 

However, according to a recent 
announcement of a program to 
meet increased food need, we are 
urged to produce in behalf of food 
for defense up to 12 per cent or 
more of such staple foods as milk, 
eggs, and pork, in 1942 than will 
be produced during the current 
year. Other animal products will be 
called for in greater amounts to 
feed both our own people and 
other nations of whose immediate 
war aims we approve. 


FEED LIVESTOCK WELL 

Without any doubt, we have 
already increased our production, 
and there seems every reason to 
believe that it pays the dairyman 
and stockman to do so. It will pay 
to feed well, to feed balanced ra- 
tions, with the result that then we 
produce the most milk or meat from 
a given amount of feed. Even 
though these rations, which for the 
most part we raise on our own 
farms, should be increased in cost 
by the addition of possibly high 
priced concentrates, the efficiency 
thus brought about will more than 
compensate for the increased cost. 

As one of our experiment stations 
demonstrated some years ago on 
feeding well balanced rations to 
a previously poorly fed herd of 
cows — the cost of the rations was 
increased 15 per cent, but the yield 
of milk was increased 50 per cent. 
Such a result would no doubt be 
possible in many a herd, and a 
recommended increase of eight per 
cent or more milk for 1942 should 
not be hard to obtain. The improved 
and somewhat more expensive ra- 
tions in the above instance did not 
at all reach the point of diminishing 
returns. According to recent statis- 
tics by our federal-state crop report- 
ing service, the relationship of 
prices of milk to feed is more favor- 
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able for feeding now than it has 
been for many months or years. 
Well balanced rations imply feed- 
ing the right amounts of protein, 
carbohydrates, and fat in feed al- 
lowances that are in keeping with 
the capacity of the cow. Any other 
procedure would be wasteful of 
feed. We may waste feed by giving 


PROF. G. Boh- 
stedt, right, Uni- 
versity of Wis- 
consin, College of 
Agriculture, deliv- 
ered this timely 
address on formu- 
lating feeds for 
dairy cattle at the 
Nutrition Confer- 
ence for feed 
men held Oct. 9- 
10, at Michigan 
State College. 


a cow too little as well as too much. 
Or we may lose financially by feed- 
ing rations that may be right as to 
amount but poor in quality. In re- 
cent years we have also come to 
think of a well-balanced ration as 
one that is complete in respect to 
minerals and vitamins. Furthermore 
it should be palatable, and here 
is where quality in feeds is of prime 
importance. 
QUALITY, PALATABILITY, MOLASSES 
Molasses is one of the by-products 


that is palatable and imparts palat- ° 


ability to many feeds, especially if 
these are not of the best quality. 
If, for instance, hay should have 
been cut when more mature than 
desirable, or should have been 
poorly cured, or if grain should 
have heated in the bin, then the 
addition of molasses will cause 
stock to eat the feed more readily. 
Sometimes the taste of unpalatable 
weed seeds in screenings may be 
covered up rather effectively by 
molasses. 

This season cane molasses ap- 
pears to be needed in a number of 
defense industries which makes it 


relatively scarce and high priced 
for feeding purposes. In conse- 
quence, not as much of it as former- 
ly may be used for livestock feed- 
ing. But molasses is not an indis- 
pensable feed. It is, as stated, a 
palatable feed, but not in the long 
Tun any more so than feeds like 
corn or good hay. Most feeds, es- 
pecially corn, oats, bran, oil meal, 
and the like, also hay and silage, 
each has a palatability factor of its 
own. None of these feeds need any 
sugar added, any more than such 
excellent and palatable foods as 
steak or potatoes, or many other 
staple foods, need to be constantly 
sugar-coated. 

From our own observations, pigs 
do not have as much of a sweet 
tooth as some of us previously 
thought them to have. Pigs have 
given us a lower return for cane 
molasses than have other livestock. 
And they have not done much, if 
any, better on corn molasses and 
beet molasses than they have on 
cane molasses. 

GRINDING 

In commercial feeds grinding 
seems to be required only in the 
case of screenings on account of 
the noxious weed seeds which they 
are apt to contain. Except for this 
desirable purpose of killing weed 
seeds, there is no real advantage 
for the farmer or his cow or pig to 
grind grain very fine. To be most 
palatable, grain should be medium 
fine where, as tested between the 
thumb and forefinger, it feels gritty 
rather than mealy, or floury. 

Hay in most cases is not made 
more palatable or nutritious by be- 
ing ground or cut into short lengths. 
The upshot of two short-time expe- 
riments that we conducted a couple 
of years ago was that cows and 
heifers preferred the longest cut 
hay, where the hay cutting machine 
was set for a 1.8 inch cut. Hay cut 
in this fashion was more readily 
eaten than shorter cuts. In one of 
the two trials, at least, they defi- 


a 


nitely preferred the long hay just as it 
came from the bale, to cut hay of any 
length. In the other trial, long hay was 
next in palatability to the longest cut hay. 
Either of the two kinds of hay was more 
palatable than short cut hay, some of this 
being run through the machine set for a 
quarter inch cut. 


FIBER 


Printed analyses of commercial feeds al- 
most invariably indicate the amounts of 
protein, fat, and fiber, the best feeds hav- 
ing a low fiber content. In Wisconsin tests 
with milking cows, comparing grain mix- 
tures of fiber contents varying all the way 
from 4.5 to 14.1 per cent, it was found that 
each 1 per cent increase in fiber content 
due to variable amounts of oat hulls, re- 
sulted in a decrease of 2.5 per cent in 
efficiency of the feed mixture. A mixture 
having 12 per cent fiber would therefore 
be worth 10 per cent less, all things being 
equal, than a mixture having 8 per cent 
fiber. A mixture having 14 per cent fiber 
would be worth 20 per cent less than one 
with only 6 per cent fiber. 


In a study of fiber from different sources 
with pigs that are rather sensitive to large 
amounts of fiber, we found that it did not 
make very much difference whether the 
fiber came from oat hulls, peanut shells, 
cottonseed hulls, or timothy hay. Each 
definite increment in fiber from the various 
sources had much the same effect on rate 
and economy of gain. 


PROTEIN LEVEL 


It has seemed to some of us that for 
average dairy cows the feeding recom- 
mendations that accompany some of the 
ration formulae specify a higher protein 
intake than is necessary. This is the case 
even though assuming that average farm 
hay may not be of as good quality, or 
may not be as leafy and bright colored, 
as we like to have it. Various experiment 
stations have proved that cows do first 
rate from a protein standpoint, when fed 
less protein than we specified by feeding 
standards up to a few years ago, and 
which still seem to be followed, judging 
by a number of feeding recommendations. 

A good thumb rule to follow for just 
good milking cows fed alfalfa hay and 
corn silage in the usual proportion of 
about 1 part hay to 3 parts silage, is to 
have from 12 to 14 per cent total protein 
in the grain mixture. Cows that receive 
clover hay should have from 14 to 16 per 
cent protein; mixed clover-timothy hay, 16 
to 18 per cent protein; and timothy hay, 
18 to 20 per cent protein. Corn silage in 
each case would be fed along with the 
hay 

PROTEIN VARIETY 

It may not cost very much more in a 
feed manufacturing plant to mix together 
8 or 10 grains or concentrates in a dairy 
feed, than to use only half that many in- 
gredients. Some by-products can most 
suitably be utilized for feed, by using them 
in small proportions in a mixture. But for 
ruminants there is no particular nutritional 
advantage having a great variety of feeds 
in a formula. Ruminants have special pro- 
tection against lop-sided proteins in grain 
mixtures through means of consuming 
roughages like pasture, hay, or silage, the 


protein of which actually corrects, or at 
least tends to correct, any poor protein in 
the grain. Ruminants also enjoy the bene- 
fit of paunch organisms or bacteria that 
are able to convert simple protein, or even 
so-called non-protein nitrogen, into more 
or less efficient protein. 

What about simple as compared with 
complex proteins for milk production? Cor- 
nell University has worked on that prob- 
lem for four years. In each of four experi- 
ments, two groups of cows were fed corn 
silage and mixed hay which was low in 
legumes. The grain mixture of one of the 
two groups, the control group, consisted of 
corn, oats, corn gluten feed, corn gluten 
meal, steamed bone meal, and salt. The 
other group of cows fed the same rough- 
ages was fed a grain mixture which, in 
addition to the concentrates just mentioned, 
included soybean oil meal, linseed meal, 
cottonseed meal, and corn distillers’ dried 
grains. 

To state the results and quoting the ex- 
perimenters: “In the first winter's experi- 


ment the low-quality-protein concentrate 
mixture appeared to be somewhat inferior 
to that of the slightly better quality pro- 
tein. However, in the three more recent 
experiments, there has been little or no 
difference in the results on the two rations, 
even though the mixed hay fed in these 
latter experiments was even lower in the 
proportion of legumes than the hay used in 
the first test.” 

So with ruminants at least, we do not 
need to set up the fetish of variety and 
complexity in grain mixtures. It is more 
important that the ingredients be made up 
of feeds that are naturally palatable, that 
are sound in quality, and that have enough 
protein to make for a balanced ration. 


MINERALS 
Dr. Huffman of the Michigan Experiment 
Station, years ago made the statement 
that a calcium deficiency disease in cattle 
was so rare as to be almost non-existent. 
There is no question that a calcium or 


(Continued on Page Fifty-tive) 


Exchange Honors Champion 


Despite crashing markets which were re- 
sponsible for the second largest day of 
trading in cottonseed meal and soybean 
meal futures in the history of the Memphis 
Merchants Exchange, all business was sus- 
pended for about 30 minutes on Thursday, 
October 16, to honor Carnation Heilo Spaf- 
ford and her calf which was born in Mem- 
phis. Carnation Heilo Spafford is a cham- 
pion Holstein-Friesian cow belonging to 
the Carnation milk farm near Seattle, 
Wash., and was included in a herd from 
that farm on exhibit at the National Dairy 
Show. 

The welcoming ceremonies were con- 
ducted by Theodore H. McCourtney, secre- 
tary of the Memphis Merchants Exchange 


Clearing association, and speakers includ- 
ed H. L. McGeorge, Royal Feed & Milling 
Co., who is president of the exchange, and 
Ralph M. Field, president of the American 
Feed Manufacturers, Chicago, who placed 
a wreath of flowers intertwined with cotton 
balls and soybeans on the cow’s head. 

Mr. McGeorge is shown at the micro- 
phone in the above picture. Other speak- 
ers were Mayor Walter Chandler of Mem- 
phis, P. G. Kinzer of Milwaukee, executive 
vice president of the Carnation Co., and 
David K. Steenbergh, publisher of The 
Feed Bag. 

Cottonseed meal futures trades on that 
day amounted to 17,400 tons while the 
total for soybean meal was 7,000 tons. 
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DELSTEROL (‘‘D’’-Activated Animal 
Sterol) is the product of 10 years’ search 
by Du Pont for a better, more dependable 
source of Vitamin D for poultry feeds. It 
has met every test in laboratories and in 
daily use on farms. It is effective and eco- 
nomical. 


No Scarcities—Always Available 


Made from domestic raw materials, this 
new source of Vitamin D is always avail- 
able, and completely independent of world 
dislocations and rising prices resulting 
from disturbed conditions. But in addi- 
tion to the factor of availability, ‘“Del- 
sterol” offers feed manufacturers 


Many Other Advantages 


“Delsterol” is scientifically standardized 
and always uniform in Vitamin D potency. 
It has exceptional stability. Highly con- 
centrated, it is more economical to ship 
and to store. Having a powder carrier, it 


Always uniform Vitamin D potency — 
@ Unusually stable—holds its potenc 
Assures thorough, even dispersio 


© Doesn't impart “off” tastes or odors 


“ Product of 10 years’ Du Pont research 
© Successfully used on poultry farms 


is dispersed into feeds with ease and per- 
fect distribution. ‘‘Delsterol” doesn’t con- 
geal in cold weather; doesn’t impart “off” 
tastes or odors. 


Dependable Vitamin D 


Vitamin D is an essential nutritional ele- 
ment, vital to chicks for normal growth 
and sound bone development and to ma- 
ture stock for satisfactory egg production 
and good hatchability. “‘Delsterol” sup- 
plies this all-important ingredient in a 
new, dry and thrifty form. 


Look for 
“‘DELSTEROL’”’ ADVERTISEMENTS 


in the December issues of Country Gen- 
tleman, Poultry Tribune, and American 
Poultry Journal, reaching nearly 
3,500,000 poultry raisers and farmers. 
“Delsterol’’ messages appear every 
monthinthese outstanding publications. 


Identify ‘“Delsterol’’ on Your Feed Bags 


On feed bags or tags, the words “D”- 
ACTIVATED ANIMAL STEROL (Vitamin 
D) will identify your use of “Delsterol.” 
This designation for “‘Delsterol” has been 
authorized by the Association of Feed Con- 
trol Officials for feed manufacturers. 


Technical Service 


Our technical staff is prepared to render 
service and assistance to poultry feed man- 
ufacturers, either in the field or in our 
new air-conditioned biological labora- 
tory. These facilities for specialized assist- 
ance have been developed as a construc- 
tive service for the poultry feed industry, 
and are now available in connection with 
essential poultry feeding problems. 


e e 
WRITE FOR INFORMATIVE BOOKLET ON ‘DELSTEROL” 
E. |. du Pont de Nemours & Co. (Inc.) 
Organic Chemicals Department, Wilmington, Del. 


*CELSTEROL—DU PONT’S REGISTERED TRADEMARK FOR ITS “D“-ACTIVATED ANIMAL STEROL 


IDENTIFY 
ON YOUR 
FEED BAGS 
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It's Often Cheaper 
To Buy Dairy Feed 


Overfeeding farm grains to dairy cattle 
in the food production program in an at- 
tempt to supply sufficient protein and 
avoid the purchase of a high protein sup- 
plement is false economy according to J. G. 
Cash, extension dairy specialist of the 
University of Illinois college of agriculture. 

Mr. Cash explains that a cow requiring 
10 pounds of a 15 per cent protein mixture 
a day to meet her needs could get the 
same amount of protein from 15 pounds of 
a mixture of equal parts of corn and cob 

When you use Borden's Vitamin meal and ground oats, but that the cost 
would be greater and the cow probably 
D, it means that Vitamin D extracted would not produce as well because of the 


From Fish Livers 


carbohydrates. 
poultry feeds — the natur al Vitamin D He advises farmers to study their costs 
you have used all these years and results carefully before attempting to 


feed all home grown grains. 
But Borden's Vitamin D from fish livers is in a meppecnillprenanse 


more convenient form—a dry product form, to pour © GEORGE BERKNER, Winsted, Minn., has 


° s opened a new feed mill. 
readily out of a bag—no coarser or finer than other oo 
ingredients. @ LOREN D. PERRY, Edinburg, Ill., has 


rented two more store buildings adjoining 
That means easier handling— nothing to do but his feed store and hatchery in order to ex- 


weigh— no wastage that hurts your pocketbook, no a4 his business. 


shortage in the final mix — even distribution of Vitamin @ FARMERS GRAIN & COAL CO., Aledo, 


. D in every ton—without pre-mix or special equip- ot has installed a new Blue Streak feed 
| ment. Winter or summer you get all the Vitamin D ™ ~ 
out of the bag — measure it all —use it all. 


3 Laboratory control from concentrate to final stage : 

| insures the Vitamin D potency in all Borden products. Calendar 

Feed Manufacturers, large and small, who have ‘ 
used Borden's Vitamin D, have found it a better of coming events 
Vitamin D for their needs. Many have effected 


stantial savings in their Vitamin D costs. Colorado Nutrition School, Colo- 
rado State College, Fort Collins, 
Western Grain & Feed Associa- 
tion, Hotel Fort Des Moines, Des 
Moines, Ia.......... Dec. 9-10-11 
Northwest Retail Feed Associa- 
tion, Mankato, Minn.. .Jan. 12-13 
Iowa Farmers Grain Dealers As- 
sociation, Hotel Fort Des Moines, 
Des Moines, Iowa..... Jan. 21-23 
Indiana Grain Dealers Associa- 
tion, Columbia Club, Indian- 
Illinois Farmers Grain Dealers As- 
sociation, Hotel Pere Marquette, 
|| Feb. 11-12 
Minnesota Farmers Elevator Asso- 
ciation, Hotel Radisson, Minnea- 
polis, Minn........... Feb. 17-19 
Society of Grain Elevator Super- 
For Full Information on Borden's Vitamin D, write: intendents, Omaha, Neb. 


GROWTH HATCHABILITY EGG PRODUCTION 


American Feed Manufacturers’ As- 

sociation, French Lick Springs 

B g SPECIAL PRODUCTS DIVISION Hotel, French Lick, Ind..June 4-6 

ondew 350 MADISON AVE, NEW YORK, Nv. Y. Central Retail Feed Association, 

Concentrators of Milk Solids - Manufacturers of Hotel, 
Vitamin A and Vitamin D from Natural Sources 
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Plan 


HE firm of Kellogg & Buck, 

Morenci, Mich., pioneers in 

feed and flour milling opera- 
tions report a substantial gain this 
year in feed, custom grinding and 
flour sales amounting to 20 per 
cent over the corresponding months 
of 1940. 

C. R. Kellogg is office and sales 
manager. His life-long partner, A. 
C. Buck is a miller and has charge 
of the feed grinding department. 
Both agree that their increased 
sales were largely achieved be- 
cause of the old principle that “see- 
ing is believing.” In modern par- 
lance this means demonstration! 
But before explaining this factor it 
must be emphasized that the firm 
of Kellogg & Buck holds to that old 
and only successful conduct of busi- 
ness—a fair profit must be earned 
in return for service rendered to 
the community and its patrons. 

The two partners had this vital 
lesson instilled in their minds by 
their fathers who founded this solid 
business way back in 1889 in this 
same old building erected in the 
Civil War days. ; 

Their present-day methods of 
demonstration all hinge on a sound 
business policy and a fully rounded 
merchandising program. First, the 
company believes in handling a 
nationally advertised brand of con- 
centrates then sticking to that line 
through thick and thin. For 12 years 
therefore, they have sold Purina 
products. Reasons, (and this would 
apply to many other nationally 
known products) (1) There is less 
sales resistance. (2) Farmers ac- 
cept it without a lot of pre-selling 
programs, which take time and cost 
money. (3) The manufacturer's ad- 
vertising in newspapers and maga- 
zines helps farmers. 
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“As a result of this policy,” Mr. 
Kellogg explained, ‘we no longer 
find it necessary to go to the ex- 
pense of keeping a man in the 
territory contacting new prospects. 
This is a worth while saving in op- 
erating expenses. We work with, 
and look to the manufacturer to 
keep the name of this product, used 
exclusively in our feed grinding 
and custom mixing program, be- 
fore the farmers of our community. 
Six times each year we send a copy 
of a magazine supplied by the 
manufacturer, to our customers and 
prospects on our mailing list. In- 
cidentally, we keep this mailing list 
up to date thus holding down all 
waste circulation costs. 

“This type of advertising might 
be considered a form of demonstra- 
tion, since it is both informative, 
educational and gives proof of re- 
sults. We tell our farmer friends 
that actually we do not sell feeds, 
we sell results. 

“In a way selling custom grind- 
ing, including ready-mixed feeds in 
profitable volume is based on faith. 
A sort of an intangible service. 
Primarily you are asking Mr. Farm- 
er to accept a feeding plan that 
actually costs him more during the 
feeding periods than it would cost 
for straight grain feeding. Only by 
convincing him that ultimately his 
costs will be reduced through high- 
er profits at the close of feeding 
seasons can the maximum sales be 
achieved.” Mr. Kellogg explained. 

“This is supplemented by one or 
two cooperative advertising cam- 
paigns in our local newspaper each 
year in which our products are 
featured along with other dealers 


DEMONSTRATION is an im- 
portant phase of the merchan- 
dising program followed by 
Kellogg & Buck. Two pigs, a 
calf and some young chicks are 
being raised in this demonstra- 
tion house at the right. An 
exterior view of the mill is 
shown above. 


in the county. This has paid well. 
In addition, the manufacturer sends 
his own representative into the 
county regularly to call on farmers, 
inquire about results, check feeding 
methods, sanitary conditions, etc. 
This has been a very worth-while 
service and a contributing factor in 
holding our customers for repeat 
business. 

“Another service, and a very im- 
portant one performed by the field 
man is to check up on egg produc- 
tion,"’ Mr. Kellogg added. “Suppose 
a customer getting a good supply 
of eggs suddenly finds his egg pro- 
duction falling off just when sea- 
sonable price advances are ahead. 
The field man locates the trouble 
and suggests a remedy. Egg pro- 
duction returns to a profitable vol- 
ume. That farmer is bound to be a 
lasting customer and a booster for 
our products and services. 

“To elevate our demonstration 
program to the “nth” degree of 
efficiency, to make “seeing is be- 
lieving’’ an actuality, we built a 
small demonstration building some 
50 feet from the loading platform. 
In this building we keep two pigs, 
one calf and some young chicks. 
Each group is fed in strict accord- 
ance with the manufacturer's in- 
structions. Accurate records of the 
feed consumed are kept for each 
group from the time the plan is be- 
gun until all reach maturity. This 
demonstration is one of the most 
effective ways I know of convincing 


(Continued on Page Fifty) 
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REG.U.S.PAT.OFF. 


VITAMIN A & D OILS 


The precision and care with which “Nopco”’oils are manufactured—their long 
record of dependable performance—are your assurance of what they can do 
in your feeds. You pay no premium for the economy, the customer satisfaction, 
the prestige which “Nopco” oils help you build into your feeds. “Nopco” oils 
are specially blended and standardized as the ideal vitamin potencies needed 
to meet every feed mixing requirement. Investigate the new “Nopco” line—the 
most complete, practical line of Vitamin A and D oils ever assembled. 


THE NEW “NOPCO” LINE OFFERS YOU THESE SIX BIG BENEFITS 


ru can select the exact oil which best suits your market 
" requirements and your purse—from one complete line of 
oils sold by one reliable supplier. 


You can cut feed costs without sacrificing high quality of 
ingredients or successful results. 


You can now get a good reliable “NOPCO” oil at an at- 

"tractive price which will help you avoid an unwilling 
switch to other oils which offer lower prices—but not 
“NOPCO's” background of 14 years of successful results 
in feeds. 


*Trademark of Nalional Oil Products Company. 


4. 


You can enjoy a feeding oil which is not just a “fish oil” 
—but a scientific blend of Vitamin A and D oils of 
true “NOPCO-Quality’— manufactured and tested by 
“NOPCO’'s” exacting standards. 


You can enjoy the benefits of “NOPCO” experience— 
“NOPCO” nutritional and sales services—NOPCO” de- 
pendability—and at the same time meet every requirement 
of changing feed and oil market conditions. 


You can enjoy the added selling boost given to your feeds 
by “NOPCO’'s” national advertising to poultry and turkey 
raisers—no matter which fine “NOPCO” oil you use. 


NATIONAL O1L PRODUCTS COMPANY 


CEDARTOWN, GA. HARRISON,N.J.¢ CHICAGO ANGELES 
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Educational 


popular with farmers and 
profitable for honeggers 


ITHIN the past few years 

extension departments of a 

number of agricultural col- 
leges as well as county agricultural 
agents have helped spread the gos- 
pel of scientific feeding and feeding 
practices by conducting tours of 
various kinds to farms where these 
improved methods have been put 
into effect. These tours have proved 
very effective in teaching farmers 
how to increase production and 
how to save wasted effort. 

Taking a cue from this method, 
the Honegger brothers, owners of 
Honeggers’ Feed Mills, Poultry 
Farms and Hatcheries, three miles 
south of Forrest, Ill., last year de- 
cided to conduct a poultry tour and 
short course of theif own to show 
interested farmers what can actual- 
ly be done on an ordinary farm 
under ordinary conditions to make 
poultry raising profitable. 

Invitations were sent out to poul- 
try raisers and farmers to take part 
in a tour of several poultry farms 
in the community. In order that all 
might attend, the tour was schedul- 
ed over a three-day period. On the 
first day over 300 attended but the 
trips were arranged so that only 
40 or 50 people would be on one 
farm at one time. 

All of the farms visited were 
using chicks from Honegger’s hatch- 
ery, feeding Honegger’s feeds and 
following out Honegger’s health 
practices. 

To add to the educational value 
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of the short course and inspection 
tour addresses by well-known au- 
thorities were given at the Honeg- 
ger farm where a free lunch was 
served at noon. The speakers were 
Prof. L. E. Card, head of the poultry 
department of the University of IIl- 
inois and Homer I. Huntington, 
manager of the National Poultry 
and Egg Board. 

In addition a short talk was giv- 
en by the owner or operator of each 
farm visited about some special 
practice he had followed. 

As a result of the tour the entire 
capacity of the Honegger hatcher- 
ies was sold before January 1, a 
total of 432,000 against 240,000 of 
the previous year and every cus- 
tomer buying baby chicks became 
a customer for Honeggers’ feeds. 
While it is rather difficult to say 
just how much the feed business 
increased as a result of the tour, 
figures show that during the entire 
year of 1940, 1121 tons of feed were 
sold while during the first eight 
months of 1941 the volume totalled 
more than 1555 tons. August feed 
sales this year were more than 
tripled over the same month last 
year. 

The farmers who attended were 
so enthusiastic about the trip and 
the results were so satisfactory that 
the brothers decided to make the 
poultry tour and short course an 
annual event. This year it was held 
on Sept. 16-17. The program each 
day started at 9:00 a.m. with regis- 
tration at the Honegger farm. A 


POULTRY tours have proved 
profitable for Sam and Frank 
Honegger shown in upper 
photo. Sam Honegger, left, has 
active charge of the poultry 
and feed business. Photos at 
right from top to bottom show: 
the modern hatchery and office 
building, one of the two Hon- 
egger feed mills, a bus used 
to transport visitors attending 
the poultry tour, and a group 
of visitors at the Fred Adam 
farm inspecting barn that has 
been converted into a laying 
house. 


half-hour later the first group was 
taken to the Fred Adam farm a few 
miles away. Last year Mr. Adam’s 
flock had the highest record ever 
made in that area with an average 
of 233 eggs per hen. One of the 
features of Honeggers’ promotional 
methods is to stress low-cost equip- 
ment. Among other things they 
have vigorously promoted the idea 
of converting old horse barns, no 
longer needed for that purpose 
since the tractor has superseded the 
horse on practically every farm in 
this region, into laying houses. Mr. 
Adam who followed this procedure 
gave a talk on this subject and 
showed just what he had accom- 
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plished and what his profits had 
been. 

From here the Chester Stein farm 
was visited. Mr. Stein has made a 
remarkable record in low pullet 
cost and he talked on this subject. 
The third farm visited was that of 
Al Somers who spoke on his spe- 
cialty of low cost equipment. 

The visitors then went back to 
the Honegger farm for a free lunch. 
At one o'clock Sam Honegger gave 
a talk on poultry raising in the 
cornbelt. He was followed by Dr. 
Card who gave an address on what 
the university has done to promote 
the poultry business. At three 
o'clock a tour of the Honegger farm 
and feed mill started. 

The Honegger’s are keeping 4000 
layers, all white leghorns, this year, 
and the first stop was made at the 
laying houses and range. While at 
the laying houses Sam Honegger 
gave another talk on the cost and 
method of raising pullets on 26% 
supplement. 

The next stop was at the Guern- 
sey dairy herd. This herd has made 
the highest production record of 
any herd in the county. Last year 
the 18 cows in the herd averaged 
525.9 pounds of butterfat per cow, 
and two of them went over the 600- 
pound mark. From here the hog ex- 
perimental pens on the farm were 
visited. The tour ended with a trip 
through the feed mill. 

“We do not try to sell either feeds 
or chicks on our tours,” says Sam 


26 


Honegger. “The tour and _ short 
course is purely educational. We 
only attempt to show skeptical 
farmers what their neighbors are 
doing to make poultry raising profit- 
able. Actually seeing what has 
been accomplished by others, back- 
ed up with authentic records is the 
best method we know of to encour- 
age scientific feeding. In the long 
run these tours have not only sold 
more feed and chicks for us but 
they have helped to improve the 
entire farm community.” 

The story of how the Honegger 
brothers, Sam and Frank, built up 
their business is very interesting. 
Back in 1927 the Honeggers’ were 
operating a farm near Forrest and 
were considered good farmers. 
They raised a considerable number 
of hogs and dairy cattle and for 
their own use they installed a 13- 
inch hammer mill to do their feed 
grinding. Neighbors soon began to 
ask to have a little feed ground and 
soon a custom grinding business 
started. 

In 1929 a mixer was added to the 
equipment. The custom grinding 
kept increasing and in 1930 the 
Honeggers decided to manufacture 
feeds under their own brand. They 
started with two kinds of feed. This 
has been increased from time to 


TOUR visitors gathered in this 
tent, after a free lunch at the 
Honegger farm, to hear a lec- 
ture on obtaining maximum re- 
sults from laying flocks. 


time until they now make 12 kinds. 
The Honeggers’, believing in their 
feeds, began making personal calls 
at farms and their business has in- 
creased every year since. 

At the time they started the mill 
they were growing about 200 hens 
each year. They did not consider 
them especially profitable until the 
farm bureau field man called on 
them and showed them that in com- 
parison to the amount of money in- 
vested, paid better than most live- 
stock. 

“With this information,” says Sam 
Honegger, “we decided to expand 
our poultry activities. We first got 
a portable brooder house and 
bought 450 of the best white leg- 
horn chicks we could buy. This was 
in 1934 and at the end of the year 
our records showed we had made 
a good profit. 

“We did not increase our flock 
at the time as we didn’t have much 
land to spare. In the spring of 1937 
I had been out selling feed and 
found a vacant chicken farm with 
room for 3000 layers. We rented the 
farm and placed a dependable man 
on it. That year corn was $1.30 a 
bushel and still we made a profit 
from the 3000 hens. The next spring 
we sold our interests and the man 
to whom we sold now raises over 
5000 layers on this farm. 

“After we sold, we bought the 
land where our present range and 
laying houses are located and built 
houses for 2000 layers. In 1939 we 
built another house for 1000 layers 
and this year we built still another 
so we are now raising 4000 layers. 

“In the meantime our feed busi- 
ness also kept growing. We went 
into the wholesale as well as tho 
retail end of the business. Two 
years ago we had more feed busi- 
ness than our little mill could take 
care of so we built a second one. 
The older mill we use exclusively 
for custom work and the newer one 
for manufacturing our own brands 
with which we also combine Man- 
Amar supplements. The new mill 
is 24 x 60 feet. It has a Papec grind- 
er and a Challenge mixer and we 
also have a Blue Streak grinder 
ready to install. Other equipment 
includes a bag loader, bag sewer, 
elevators and a hopper scale. This 
year we built a feed warehouse ad- 
joining the new mill that is 40 x 80 


(Continued on Page Fifty-three) 
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and so is ARPRO Fyvee 


the new kind of Vitamin E Concentrate that 
is five times richerin Vitamin E than regular 
Wheat Germ Oil 


NEW—but news already to feedmen, stock and 
poultry raisers everywhere—is ARPRO Fyvee Forti- 
fied Wheat Germ Oil. It is an entirely different kind 
of Vitamin E concentrate . . . gives you natural 
Wheat Germ Oil, with a five-times-greater concen- 
tration of Vitamin E! 

And—celebration item No. 2—ARrpPRoO Fyvee sells 
for considerably less than Wheat Germ Oil furnish- 
ing an equal amount of Vitamin E! 

Think that over a little. Five times richer in Vita- 
min E. Lower cost for your Vitamin E. That’s a win- 
ning combination on any farm or stock ranch, isn’t 
it? A powerful sales story in Vitamin E for “breeding 
insurance”! A better buy for your customers. 


ARPRO 


made only by GENERAL MILLS, INC. 
Research Products Division 
General Offices: Minneapolis, Minn. 


One of this, now equals 5 of these in Vitamin peneenteation. 


THE FEED BAG — November, 1941 


| 
| or tell me where I can buy it in my locality. 
| 
| 
| 


So you'll want to learn more about this amaz- 
ing new product, quick! 

In making ARPRO Fyvee, we start with ARPRO 
Wheat Germ Oil made from fresh wheat germ—and 
add a special concentrate of Vitamin E derived 
100% from natural vegetable oil sources. 

The higher concentration of Vitamin E in pro- 
portion to oil in ArPpRo Fyvee (as compared to 
Wheat Germ Oil) minimizes the likelihood of oil 
intolerance in stock or poultry feeding. You can, 
therefore, recommend and use ARPRO Fyvee with 
greater confidence in beneficial results. 

Years of research were necessary to bring you 
this great new Vitamin E concentrate. Now it’s 
yours, to help you help your customers achieve 
maximum breeding efficiency with animals and 
poultry—in line with Uncle Sam’s demand for all- 
out farm production. 

See your jobber 
now about ARPRO 
Fyvee. Or, if he 
can’t supply you, 
write direct to Gen- 
eral Mills, Inc.— 
use the coupon be- 
low. Do it today! 


RICHER IN 
VITAMIN E! 


FB-11-41 
General Mills, Inc. 


Research Products Division : 
400 So. Fourth St., Minneapolis, Minn. 


Please send me information about ARPRO Fyvee and prices 


Name. 


Address. 


City. State 
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runs feed mill and 


with equal success 


HE people of Greenwich, N.Y. 

think a lot of feed merchant 

Joe Lyttle, Jr. They like the 
way he has run his feed business 
for the past 19 years. They like his 
interest in the public affairs of their 
town. In fact they like him so well 
that they've elected him Mayor for 
the past six years. Now Joe Lyttle, 
Jr. directs the business of the town 
of Greenwich in the same way he 
runs his feed business. He does 
both during the course of every 
work day and he has the gift of 
good nature, old-fashioned thor- 
oughness and common sense that 
have spelled success. 


“I believe in selling feed that the 
farmers can profit by — feed that 
the cows relish—feed that increases 
milk and egg production,” Joe Lyt- 
tle declares. “That's why I have sat- 
isfied buyers. Satisfied buyers are 
the best customers because they 
tell others—that’s what makes my 
feed business grow. 


“I don't advocate feeding cheap 
feed to dairy or poultry stock any 
more than I would be in favor of 
buying cheap sidewalks to improve 
cur town,” is the way Joe Lyttle 
puts it. “If you buy either, you'll 
be throwing your money away. 

“Take cheap feed for instance,” 
the Mayor continues. “What does 
it offer the farmer? It offers nothing 
but inferior milk and egg produc- 
tion and it’s likely to decrease the 
value of the farmer's other crops as 
well. The farmer is almost certain 
to get a quantity of foreign seed in 
the cheap feed he buys. This for- 
eign seed is often whole, unpulver- 
ized, and passes undisturbed 
through the cow’s digestive tract. 
Eventually it is spread as fertilizer 
upon his land. Then, months later 
the farmer is concerned because so 
much foreign seed grows with the 
good seed he has planted. And his 
harvest is the disappointing result 
of poor mixed seed. When this oc- 
curs the farmer blames his seed 


whereas in reality he should con- 
demn his cheap feed and the dealer 
who sold it to him. 

“That's why I advocate and sell 
only the better feeds. I know what 
I am getting and what I am giving 
my customers. The final test of good 
feed is, of course, that the cows 
must do well on it. They must pro- 
duce more milk. They must make 
a profit for the farmer who feeds 
them. Once these facts are estab- 
lished in the minds of our custom- 
ers, I add service. Good feed and 
service are the foundation stones 
of our business. 


“In order to render service I have 
installed the most modern machin- 
ery I can get. My mill, mixer, and 
elevator have their own separate 
power units which are connected 
by direct drive to the equipment 
and operate only when the indi- 
vidual unit is in use. There are no 
belts or pulleys in my mill to create 
friction, waste power, or cause 
break-downs. While the installation 
of this equipment costs money in 
the beginning it has resulted in 
economical and efficient operation 
of my plant and has given depend- 
able service to my customers. 


“Finally,” Mayor Lyttle con- 
cludes, “I have established a route 
system of delivery and pick-up 
which is working out to the satisfac- 
tion of our customers. We serve a 
large, fertile area of southern 
Washington county in New York 
state where many farmers are able 
to grow a considerable quantity of 
the grain they use. When deliver- 
ies are being made on established 
routes our truck is able to pick up 
without charge, the grain the farm- 
er wants for his own grist. We are 
able to grind and mix it the way 
he wants it. And if he is uncertain 
about what mixture he should have 
for his feed, we are able to figure 
out his ration for him.” 


It should be added that Mayor 
Joe Lyttle has no trouble in collect- 


PEOPLE have confidence in 
feed dealer Joe Lyttle, Jr., 
right, pictured here in his work- 
ing clothes. He is now serving 
his sixth year as mayor of 
Greenwich, N. Y. 


ing for the feed he sells. Changing 
times and methods have demanded 
that he collect cash for his feed. In 
some cases, where credit has been 
necessary, he has extended it with- 
in definite limits of either 30 or at 
the most 60 days. These cases are 
now the exception rather than the 
tule. Joe Lyttle has educated his 
customers to take out their pocket- 
books willingly and pay their bill 
before they drive away with their 
feed in the back of their cars. 

Should you drive through Green- 
wich you will find a thrifty, prosper- 
ous, well-kept town with fine side- 
walks, well-paved streets, beautiful 
elms and maple trees, public parks, 
and excellent schools which are the 
pride of Mayor Lyttle. And where 
the railroad passes through the 
town there is an up-to-date feed 
mill where you are most likely to 
find the Mayor himself, juggling a 
bag of feed because he believes: 

1. The farmer must profit from the 
feed he sells. 

2. Poor feed is throwing money 
away. 

3. Service is the foundation of 
every good feed business. 

4. Cash business is the best busi- 
ness. 

5. You've got to work hard to 


earn an honest dollar. 

@ CHARLES P. AYRES, 68, Corbettsville, 
N. Y., who formerly operated feed stores 
at Binghamton and Kirkswood died last 
month. 


THE FEED BAG —- November, 1941 


‘ 
? 
\ 


UUR NATIONAL 
ADVERTISING 
WORKS for YOU 


POULTRY TRIBUNE 

AMERICAN POULTRY JOURNAL 
EVERYBODY'S POULTRY MAGAZINE 
HATCHERY TRIBUNE 

POULTRY SUPPLY DEALER 
FARMER'S FEDERATION NEWS 


STATE POULTRY IMP. ASSN. 
YEAR BOOKS 


TURKEY WORLD 


SS 


GRANITE 
RIT 


ALL SIZES=CHICK TO 
TURKEY CLEAN 
SACKS~ FREE FROM 
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DENTISTS 
AMERICAS 


HERE is a neat, compact display that fits easily on your counter 
right under the noses of everyone who comes into your store. It 
displays each size of STONEMO Granite Grit in transparent cylin- 
ders each plainly marked. With several current folders standing up 
in back, the customer can read for himself the long list of outstand- 
ing successful poultrymen and turkey growers (money-makers) who 
consistently feed STONEMO and find it essential to their success- 
ful operation. 


With this neat and attractive counter display there is no longer 
need to "break" a bag of STONEMO to show the grit to a pros- 
pect. Further than that it practically hands out the literature itself. 


Saves you searching under the counter. 


No waste of storage space when you sell STONEMO. It moves 
out fast, for Poultrymen all over America not only know 
STONEMO by reputation but see it steadily advertised in leading 
National Poultry Journals and Farm Papers. STONEMO must be 
a fast seller— and popular. Out sales for 1940 were 31% larger 
than 1939 and our sales sheets up to this point show better than 
a 40°%, increase. STONEMO is not only the Largest Selling Grit 
but also the fastest selling Poultry Grit in America. For quick 
turnover and profit sell STONEMO Granite Grit. 
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WASTE~ GUARANTEED 
| CTONE MOUNTAIN GRIT CO. INC. 
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NICOTINE COMPOUND. 


There’s Extra Profit 
in Mixing MASH-NIC 
with Your Poultry Feeds! 


MASH-NIC is a scientifically prepared nicotized powder that 
affords easy and effective control of poultry roundworms 
(Ascaridia lineata). MASH-NIC contains nicotine in uniform, 
measured amounts—in a special shockless form (U. S. Patent 
No. 2,033,495). It does not lose its strength with age and is 
odorless, tasteless and non-volatile. 


The Nicotine in MASH-NIC is not released until it reaches the 
bird’s intestines, killing said roundworms where they live. It 
will not affect egg production or interfere with growth. 


Start mixing MASH-NIC with your poultry feeds now — 
sell it in packages to your customers. It means greater profits 
for you! Write for full details. 


MASH-NIC 


TOBACCO BY-PRODUCTS & CHEMICAL CORPORATION 


Press Pays Tribute 
To Mill President 


The Wisconsin Milling Co., Menomonie, 
Wis., last month observed its 35th anni- 
versary under the management of E. O. 
Wright, president and general manager. 
In recognition of the event the Dunn 
County News, a weekly newspaper pub- 
lished at Menomonie, devoted its main 
news story to the history and progress of 
the firm. In addition to a three column 
headline and the two right hand columns 
on the front page one entire inside page 
was given over to pictures and stories 
about the city’s oldest industrial enterprise. 

Although the mill was started over 84 
years ago it was not until April 6, 1906 
that the business was incorporated as the 
Wisconsin Milling Co. Mr. Wright took 
over the management of the firm on Oct. 
16 that same year and has remained as 
its guiding genius ever since. Out of more 
than 45 flour mills operating in Wisconsin 
when Mr. Wright joined the firm only two 
are engaged in active business today. 
The organization now provides employ- 
ment for over 40 persons. 


3 New Members Join 
Arcady Sales Staff 


W. D. Walker, president of Arcady Farms 
Milling Co., Chicago, Ill., announces the 
following additions to the company’s sales 
staff. 


Harry Rediger, previously connected with 
several well known feed firms, has been 
selected to represent the Chicago Meat 
Products Co. in Arcady territories. 

Glenn D. Leckrone, a veteran in the feed 
business, has been added to Arcady’s Ohio 
sales personnel under the direction of L. J. 
Bean, state manager. 


L. L. Diamond, Knightstown, Ind., will 
travel in Indiana working under state man- 
ager R. R. Lee. Mr. Diamond has oper- 
ated a hatchery for many years and is 
thoroughly familiar with the problems of 
feed dealers and hatcherymen. 


@ DELMAR FEED MILLS, Laurel, Del., has 

been incorporated by James M. Tunnell, Jr., 

Howard W. Hudson, and Claire A. Hudson. 


@ DR. C. I. POST, National Oil Products 
Co., Harrison, N. J., was recently inter- 
viewed on the “Adventures in Science” 
program broadcast over the CBS network. 
Dr. Post discussed methods by which the 
food industries are aiding national defense 
and declared that 80 per cent of the ill- 
nesses which cause lost working time can 
be traced to nutrition deficiencies. 


@ BELGRADE FLOUR MILL CO., Belgrade, 
Minn., has installed a new one ton feed 
mixer and constructed a 34x36 addition 
to its feed warehouse. The branch elevator 
at Bowlus, Minn. has also been extensively 
improved including the erection of a new 
feed mill equipped with a feed mixer, 
hammer mill and 65 h.p. diesel engine, a 
new and larger office, and a 34x50 ware- 
house. 
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Southern Geed Men 


HE feed industry is in the fore- 

front of the Nation's defense 

effort and is adjusting itself to 
the exigencies of the situation oc- 
casioned by temporary shortages in 
certain ingredients, members of the 
Southern Mixed Feed Manufactur- 
ers association were told at their 
15th annual convention held at the 
University of Florida in Gainesville, 
Nov. 6-7. 

The session was held in connec- 
tion with the second annual nutri- 
tion school of the University of Flor- 
ida, and was in continuance of the 
policy of the group to cooperate 
with southern agriculural colleges 
in developing the South’s poultry 
and livestock industries. Registra- 
tion for the two-day session totaled 
100 and speakers included a num- 
ber of prominent figures in the feed 
industry. 

With reference to impending de- 
ficiencies in ingredients, Dr. Harry 
W. Titus, poultry nutrition scientist 
with the United States department 
of agriculture, said that knowledge 
of poultry nutrition developed dur- 
ing the past two decades should en- 
able American poultrymen to main- 
tain high-producing flocks even 
though some of the basis materials 
will not be available in supplies 
equal to those that have been used 
in poultry feed up to the present na- 
tional emergency. 


Estimates have indicated that 
3,700 million dozen eggs will be 
needed in 1942, or nearly nine 
per cent more than 1941 production, 
Dr. Titus said. Because of the need 
for milk for human consumption 
here and abroad and the increasing 
amounts of fish oils being shipped 
to Great Britain for human use, 
there will be very much smaller 
supplies of these products for use in 
poultry feed in 1942, but this defi- 
ciency may be filled by greater use 
of animal sterol, various by-pro- 
ducts of fermentation industries, al- 
falfa leaf meal, and soybean meal, 
he declared. 

“We have ample supplies of most 
feedstuffs, but our supplies of some 
of the ingredients of poultry feeds 
that we have become accustomed 
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discuss mutual problems 
at gainesville meeting 


to use are already inadequate or 
likely to become inadequate in the 
near future,” he cofitinued. Using 
the results of research which have 
shown other materials to be highly 
efficient substitutes is the answer to 
this problem, he pointed out. 

Another noted feed authority, Dr. 
J. E. Hunter of Allied Mills, Peoria, 
Ill., spoke on using our knowledge 
of animal nutrition and showed 
how the latest research findings 
are and can be applied to the feed- 
ing of animals other than poultry. 

Ways in which the feed industry 
and state universities can work to- 
gether in promoting and further de- 
veloping the livestock and poultry 
industries were suggested by Dr. 
Charles B. Cain of Royal Stafolife 
Mills, Memphis, an outstanding 
southern feed authority. He pointed 
out ways in which research can be 
broadened and applied to the de- 
velopment of these industries. 

Dr. W. M. Neal of the Florida Ex- 
periment Station staff discussed 
symptoms and prevention of miner- 
al deficiencies, and his co-worker, 
Dr. L. L. Rusoff, spoke on vitamins in 
animal nutrition. The Florida staff 
has conducted research on these 
two subjects which is recognized 
as outstanding throughout the 
country. 

Some commercial feed formula 
considerations were presented by 


C. W. Sievert of American Dry Milk 


Institute, Chicago. Livestock devel- 


ALL officers of the association 
were re-elected. In the upper 
photo left to right are: John 
B. Edgar, Memphis, treasurer; 
A. T. Pennington, Atlanta, pres- 
ident, and E. P. MacNicol, 
Memphis, secretary. Vice Presi- 
dent Ben Williamson, Jackson- 
ville, is not shown here. Even 
the officers found a little spare 
time at the convention to enjoy 
a round of golf. Snapped here 
on the ninth hole are, left to 
right: Treasurer Edgar and 
President Pennington with R. E. 
Nye, Denver Alfalfa Co., and 
Pete Knowlton, Checkerboard 
Elevator, both of St. Louis. 


opment in Florida was described by 
Dr. A. L. Shealy, head of the Uni- 
versity of Florida animal industry 
department. The group was wel- 


‘comed to the campus by Dr. H. Har- 


old Hume, dean of the College of 
Agriculture, and responses were 
presented by L. W. Howard of Jack- 
sonville and A. T. Pennington of 
Atlanta, presidents of the Florida 
and Southern feed manufacturing 
groups. 

Cooperation of feed manufactur- 
ers with state inspection bureaus 
was asked by Phil S. Taylor of 
Tallahassee, supervising inspector 
with the Florida department of ag- 
riculture. He requested prompt 
registration of brands of feeds and 
declared that between 4,000 and 
5,000 different brands are on the 
Florida registration books now. He 
expressed the hope that manufac- 
turers would agree on fewer formu- 
las for feeds, uniform size of bags, 
and a longer registration period. 


(Continued on Page 
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HE purchase of operating supplies, re- 
pairs and maintenance materials for 
feed plants has been considerably simpli- 
fied by the recent issuance of an amend- 
ment to Preference Rating Order P-22. 
The amended order issued by the Priori- 
ties division provides that any plant or 
business qualified to use the rating can 
do so without making application for its 
use. In other words if a feed manufacturer 
needs a repair part he simply places his 
order with the supplier and on the face of 
the original order or contract and all cop- 
ies signs the following statement: 
“Material for Maintenance, Repair, 
or Operating Supplies—Rating A-10 
under Preference Rating Order P-22, 
as amended, with the terms of which 
I am familiar.” 


This constitutes legal use of the rating, 
and since the A-10 rating constitutes a 
defense need the order placed must be 
accepted by the supplier under the terms 
of Order P-22. The supplier may extend 
the rating in the same manner if necessary 
to obtain materials going into the pro- 
ducer’s order. The order emphasizes the 
fact that the rating granted cannot be used 
to obtain anything except maintenance, re- 
pair and operating supplies as they are 
defined in the order. Practically all manu- 
facturing and wholesale distribution es- 
tablishments are included under Order 


A Five-Year Defense Program! 


Soybean products—as an industrial and agricultural asset 
to America—are really hardly more than five years old. 
Yet—what an asset they now are to the nation’s produc- 


tivity and its defense. 


Make the most of this by using fine quality, uniform 
Kellogg Soybean Meal in your feeds. You can rely on it 
for consistently high protein, and a highly productive 
palatable supplement in feeds for all livestock. 


SPENCER KELLOGG AND SONS, INC. 


Sales Offices: Buffalo, Chicago, Decatur, Ill., Des Moines, 
Minneapolis, Los Angeles 
Mills: Buffalo, Chicago, Decatur, Ill., Des Moines, Minneapolis, 
Edgewater, N. J., Los Angeles 


KELLOGG’S Old Process 
LINSEED MEAL 


is the standard of quality. Proven 
reliable by over 40 years o 
constant use. 


\ 


KeepAhead 


KELLOGG'’S Old Process 
SOYBEAN OIL MEAL 


guaranteed 41% protein but contain- 
ing all the soybean protein and aver- 
aging over 43% for twelve months. 


to order p-22 
issued by opm 


P-22 as amended. 

The terms “maintenance” and “repair” 
are interpreted to include materials for the 
upkeep and restoration of plant property 
and equipment but do no include replace- 
ment of material with that of a better kind, 
quality or design, nor additions and ex- 
pansions. 

“Operating Supplies” are defined as any 
material which is essential to the operation 
of the plant and which is consumed in the 
course of such business including fuel, 
lubricants, catalysts and small perishable 
tools. It does not include materials such as 
ingredients which are physically incorpor- 
ated into the manufactured product. Pro- 
ducers are cautioned not to use the pref- 
erence rating unless such material cannot 
be secured promptly without such rating. 


Ohio Holds Animal 
Nutrition School 


The Ohio Animal Nutrition Conference 
for the feed industry was held Nov. 13-14 
at Ohio State University, Columbus, Ohio. 
The conference was sponsored by Ohio 
State University and the Ohio Agricultural 
Experiment Station in cooperation with 
the Ohio Grain, Mill & Feed Dealers asso- 
ciation. 

Problems of nutrition, feed control, feed 
supply and the food for defense program 
were the principal subjects of discussion. 
Speakers at the conference included: R. M. 
Bethke, W. E. Krauss, E. W. Burroughs, 
Virgil R. Wertz, T. S. Sutton, C. F. Monroe, 
W. L. Robison, Paul Gerlaugh, D. S. Bell, 
A. R. Winter, and S. E. Laybourne. 

Following a tour of the university barns 
and poultry farm Thursday afternoon a 
7:00 o'clock banquet was held at the Fort 
Hayes hotel with H. E. Frederick, Marysville, 
second vice president of the Ohio asso- 
ciation presiding as toastmaster. Banquet 
speakers were Elmer Kruse, of the Agri- 
cultural Adjustment Administration, Col- 
umbus and H. C. Ramsower, director of 
agricultural extension. 

© BOONVILLE MILLS, Boonville, Mo., 
headed by O. F. Kelley, has purchased 
the M. T. Devine elevator at North Boon- 
ville. 

@ DENVER ALFALFA Milling & Products 
Co. plant, Steele, Mo., was destroyed by 
fire last month. Loss was estimated at 
$17,000. 

@ WIRT D. WALKER, JR., son of W. D. 
Walker, president of Arcady Farms Milling 
Co., Chicago, left Nov. 10 for Kelly Field, 
Tex., where he will receive training to 
become an officer in the United States 
army air corps. 
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Three members of the feed industry will 
celebrate their birthdays on Christmas 
day. They are: Herman Nagel of Herman 
Nagel, Inc., Chicago; Fred E. Bradberg 
of the Northern Milling Co., Wausau, Wis. 
and D. K. Lange of the Tennessee Corp., 
St. Louis, Mo. 

On the first day of December, two 
Minneapolis feed mill and machinery 
builders will celebrate their birthdays: 
Fred J. Holtby of the T. E. Ibberson Co. 
and L. B. Feldman of R. R. Howell Co. 
James A. Peachey of Peachey Bros., Bur- 
nett, Wis. was born on December 3 and 


FRED HOLTBY 


Emil J. Blacky of Erwin, Wasey & Co., 
Chicago, on December 5. 

M. J. Sue of the Pratt Food Co., Phila- 
delphia greeted the world on December 
8; Emest H. Kieser of Kasco Mills, Inc., 
Toledo, on December 9; and J. Kirby 
Brown Purina Mills, St. Louis and W. T. 
Fraser of Cereal Grading Co., Minnea- 
polis, both on December 10. 

Charles Van Horssen of the Washburn 
Crosby Co., Chicago, was born on De- 
cember 11 and following in close suc- 
cession are: C. A. Mazzuchelli of Carus 
Chemical Co., Inc., LaSalle, Ill. on De- 
cember 12; Edw. J. Moles, Jr. of Archer- 
Daniels-Midland Co., Minneapolis and 
Frank L. Darcy of Myles Salt Co., Ltd., 
New Orleans, on December 13; J. W. Col- 
by of the Colby Pioneer Peat Co., Han- 
lontown, Iowa on December 14. 

Robert L. Quait of the Limestone Pro- 
ducts Corporation of America, Newton, 
N. J. and R. W. Blinkinsop of the Clinton 
Co., Clinton, Ia on December 15; George 
C. Anderson of the Fruen Milling Co., 
Minneapolis on December 16; Ralph 
Jacobson of the A. E. Jacobson Machine 
Works, Minneapolis on December 17. 
Alexis C. Barbeau, Jr. of S. Howes Co., 
Inc., Silver Creek, N. Y. and R. H. Smelter, 
Waukesha Products Corp., Waukesha, 
Wis. on December 18; Wm. F. Artus of the 
Cooperative Farmers Produce Co., Mara- 
thon, Wis. on December 19 and John 
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Ruhm, Jr. of the Ruhm Phosphate & Chem- 
ical Co., Mt. Pleasant, Tenn. on December 
20. 

Fred W. Thomas, who has a leave of 
absence as vice president of the Larrowe 
Milling Co. to serve in the office of the 
office of the OPM at Washington, D. C. 
was born on December 22 as was Frank- 
lin Fader of the National Oil Products Co., 
Harrison, N.J. L. D. Matchette of the Nitra- 
gin Co., Inc., Milwaukee and A. L. Flana- 
gan of the Fraser Smith Co., Milwaukee, 
were both born on December 23. 


Birthdays on Christmas Eve are cele- 
brated by Harvey E. Yantis, editor of 
Feedstuffs, and Walter S. Leary, Leary 
Grain Co., both of Minneapolis. 

T. C. Burchard, who is serving in the 
army on leave of absence from the Mur- 
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phy Products Co., Burlington, was born 
on December 26. John Goodman, United 
Mineral Products Co., Omaha and Walter 
Vye. Archer-Daniels-Midland Co., Milwau- 
kee, celebrate on December 27. 

The month closes with the following 
four birthdays; W. J. Koenig, Marshfield 
Milling Co., Marshfield, Wis. on Decem- 
ber 28; Frank H. Jacobson, A. E. Jacobson 
Machine Works, Minneapolis on Decem- 
ber 29; W. K. Woods, Purina Mills, St. 
Louis on December 30 and Gerhard Lar- 
son, Manson, Ia., director of the Western 


Grain & Feed association, on December 
31. 


¢——. 


@ JOHN McROBERTS, Green, Iowa, man- 
ager of the Bert Pooley elevator, has pur- 
chased the Cole Implement Co. store. 


TRADE REGISTERES 
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High livestock and poultry prices. 
Farmers urged to speed up meat, 
milk and egg production. Never be- 


fore has mineral feeding been so 


profitable as now. 


It’s your big 


opportunity to go to town with the new Sacco Iodized V-17 — the 


mineral that gets results! 


A complete, more uniform, balanced min- 


eral — stepped up for maximum gains at low feeding cost! 


Backed by Powerful Advertising 


There will be millions of messages to farmers on the new Sacco Iodized 
V-17 Mineral — from now throughout the winter! Free to Sacco 
Mineral dealers: new Sacco V-17 Consumer Folder, Dealer Electros, 
Local-Mix Tags, Individual Store Cards. Sacco offers you a real sales- 
building plan. Write today for full information. 


Address the office nearest you. 


THE SMITH AGRICULTURAL CHEMICAL COMPARY 


Plants at Columbus, O.; Indianapolis, Ind.; 
Saginaw, Mich.; Holland, Mich.; Carey, O. 
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Hatcheries Set New 
Production Record 


A new high record for the production of 
baby chicks by commercial hatcheries was 
set in September according to the United 
States department of agriculture. Produc- 
tion estimated at over 23 million chicks, 
was 79 per cent more than for the same 
month last year and 63 per cent above the 
previous September high in 1939. The de- 
partment reported that hatchings during 
the first nine months of 1941 exceeded the 
same period last year by 203,556,000 chicks. 

Production for September would have 
been considerable higher the department 
indicated had it not been for the limited 


1411 Santa Fe Bldg. 
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COTTONSEED MEAL 


IN THE MIXTURE 
ee Makes Easier Sales! 


Education Sernice 
NATIONAL COTTONSEED PRODUCTS ASS’ n 


NCORPORATED | 


amount of good hatching eggs. Many 
hatcheries will probably be unable to fill 
orders on hand before the first of the year. 
Most of the chicks hatched at the present 
time are going into broiler production. An 
exceptional demand exists for chicks for 
egg laying purposes, however, and the 
relatively few being produced are finding 
a ready outlet, particularly in the southern 
states. The feed-egg price ratio continues 
favsrable to the egg producer and hatch- 
eries report the demand for chicks has re- 
sulted in 91 per cent increase in advance 
orders on hand October 1. 
@ EMINENCE GRAIN & COAL CO., At- 
lanta, Ill., celebrated 25 years of service 
last month. 


Texas 


600 Pound Shark 


R. T. Dorsey, Dorsey Grain Co., Fort 
Worth, Tex., recently took a few days off 
while attending the Texas Baby Chick con- 
vention to do some deep sea fishing in 
the Gulf below Houston. His catch, ac- 
cording to reports, included seven Kingfish 
ranging from six to 16 pounds, and one 
Dolphin over two feet long. He says the 
latter fought harder than a 20 pound King- 
fish and took him over 15 minutes to land. 
Although he failed to substantiate his caich 
with photographic evidence, the picture 
above shows a 600 pound shark measuring 
nearly nine feet long that was hooked on 
a hand line by fisherman in a companion 
boat. Reading from left to right are: Mr. 
Dorsey, E. F. Cotterly, Cotterly Hatchery 
& Feed Store, Witchita Falls, Tex.; Ed 
Caraway, Sweeney, Tex.; and Mr. Rosseau, 
who also operates a hatchery and feed 
store at Wichita Falls. 

—— © —- 
@ HARRY B. McCLURE and Harris B. Mil- 
ler, Eldorado, Ohio, have purchased the 
elevator operated by their late uncle A. V. 
McClure. 

———¢e 
@ LIBERTY CENTER Grain & Stock Co., 
Liberty Center, Ohio has installed a new 
ton capacity Kelly-Duplex vertical mixer. 

@ HERBERT WESTENHAVER, North Free- 
dom, Wis., has installed a new Kelly- 
Duplex hammer mill. 

@ J. G. DILL CO., Wabasha, Minn., has 
sold its coal and feed business to the 
Koop Transfer Co. 


@ EDWARD WESTOVER, Waukau, Wis., 
senior member of the Westover & Sons 
Milling Co. died recently. 
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D* P. B. CURTIS, Lafayette, Ind., was 
named president of the American Feed 
Control Officials at the 33rd annual con- 
vention of the association held Oct. 30-31 
at the Willard hotel, Washington, D. C. 

Dr. Curtis, who is associated with the 
department of agricultural chemistry of 
Purdue university, served as vice president 
of the group last year and succeeds John 
B. Smith, Kingston, R. I. Other officers 
elected were: W. C. Jones, Richmond, Vir- 
ginia, vice president; and L. E. Bopst, Col- 
lege Park, Md., who was re-elected secre- 
tary-treasurer. Guy G. Frary, Vermillion, 
S. D. was elected as member of the execu- 
tive committee. 

Resolutions adopted by the convention 
expressed the desire of the association to 


Wisconsin Leads In 
Dairy Production 


A final tabulation of the quantities of 
dairy products made last year shows that 
Wisconsin continues as the top-ranking 
dairy state in the nation, according to the 
crop reporting service of the United States 
department of agriculture. 

A general upward trend in the manu- 
facture of dairy products is shown from 
1939 to 1940 in Wisconsin as well as for 
the nation as a whole. Despite increases 
in the manufacture of these products in 
other states, Wisconsin continues to be by 
far the largest producer of cheese, and 
condensed and paqwdered milk products. 
The state was also the largest producer of 
casein and ranked ‘third in the output of 
creamery butter made during 1940. 

Wisconsin dairy plants last year pro- 
duced nearly 407 million pounds of cheese 
or almost 52 per cent of the nation’s total 
output. The tabulation of dairy products 
manufactured in 1940 shows that the state 
produced more than half of the nation’s 
American cheese, nearly nine-tenths of the 
brick and Munster, and two thirds of the 
Swiss. Cheese production in the United 
States increased 10.6 per cent from 1939 
to 1940. 


@ SANISIST FEED PRODUCTS, INC., Ur- 
bana, Ohio, has been incorporated by 


H. C. Trick, Herschel Straker, and Frank 
A. Weller. 


ESTABLISH DAIRY DEPARTMENT 

Recognition of the increasing importance 
of the dairy industry has led to the recent 
establishment of a dairy department at 
the University of Georgia college of agri- 
culture according to an announcement by 
Chancelor S. V. Sanford of the State Uni- 
versity system. Prof. H. B. Henderson, of 
the University of Tennesee has been ap- 
pointed to head the department. Students 
will be instructed in dairy farming and in 
the manufacturing and processing of a 
dairy products. The university will also 
provide official testing and herd improve- 


ment for Georgia dairy breeders Dr. San- 
ford said. 
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officials hold 
annual meeting 


assist in all ways possible the program of 
the Office of Production Management and 
other federal defense agencies, extended 
thanks to the American Feed Manufactur- 
ers association and its president Ralph M. 
Field for their efforts to promote the feed 
control program and other routine reso- 
lutions thanking all who had assisted in 


making the meeting a success. The con- 
vention also paid tribute to the late Jack 
Sample, Tennessee, who for many years 
was an active member of the group. 

Principal speakers included: Dr. Louis 
Madsen, nutritionist, Beltsville, Md.; Dr. 
Morley A. Jull, state poultry department, 
College Park, Md.; H. L. McGeorge, vice 
president and secretary, Royal Feed & 
Milling Co., Memphis, Tenn.; Frank Boling, 
Purina Mills, St. Louis; Dr. V. L. Fuqua, 
state chemist, Nashville, Tenn.; C. S. Wool- 
man, American Feed Manufacturers asso- 
ciation, Chicago; H. H. Hanson, state chem- 
ist, Dover, Del.; W. B. Griem, Madison, 
Wis.; and Paul Ijams, Topeka, Kan. 

Registrations for the two-days totalled 
159 and 11 tentative feedstuffs definitions 
were adopted and made official. 


FOR OUTSTANDING RESULTS 


MARBLEHEAD MINERAL FEED 


STUDY THESE 
OUTSTANDING 
INGREDIENTS 


ConTAINS calcium— phosphates 
that are completely and immediately 
assimilated—Iron, Copper, and Co- 
balt to help prevent and correct nu- 
tritional anemia. Precipitated Man- 
anese Carbonate, Irradiated Yeast, 
tabilized Potassium Iodide, and 
other valuable ingredients. Furnishes 
full Iodine, Manganese, and Cobalt 
protection. 


ROWELL FEED SUPPLIES, INC. 
Grain & Stock Exchange Bldg. 


Wisconsin — DISTRIBUTORS — Minnesota 


MARBLEHEAD LIME COMPANY 


160 N. LaSalle Street, Chicago, Ill. 


FOR ALL LIVESTOCK 


16 Ingredients — 6 Trace Elements 
Plus Values: Vitamins A-B-D-G 


14 I N cases of mineral deficiency, MAR- 


BLEHEAD MINERAL FEED has proved 
its outstanding nutritional value. This in 
turn, has created repeat business, sus- 
tained customer satisfaction, and new 
business by word of mouth advertising, 
all of which has netted the feed dealers 
a substantial profit on every bag. The 
retail price is low enough so that farmers 
and feeders will buy. 


Independent observations have proved 
substantial increased weight gains, and 
milk increase up to 57°%, when animals 


were fed MARBLEHEAD MINERAL 
FEED. 


Minnesota Technical Bulletin 91 shows 
when phosphorus was added to a phos- 
phorus deficient ration, milk increases 
ranged from 50% to 146%. 


Easy to Mix — Easy to Feed 
Marblehead Mineral Feed is a fine free- 
flowing powder, and mixes uniformly 
with any ground feed. It may also be 
fed in self-feeders. 


Production is under strict chemical control. Sold 
only to authorized dealers. 


Write for prices, details, ad- 
vertising- merchandising pro- 
gram that helps you sell 
Marblehead Mineral Feed. 


Milwaukee, Wis. 
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Qualities 


FTER the turn of this century 

and prior to about 1920 most 

feeds were compared on the 
basis of their chemical analysis in 
terms of protein, fat, fiber, ash and 
nitrogen-free extract. We read and 
argued a great deal about “nutri- 
tive ratio”. It was common knowl- 
edge that certain feed materials 
were of higher quality than others 
but no one did anything about it, 
much like Mark Twain's remark 
about the weather. 


Somewhat before 1920 it became 
known that there are other factors 
in feed besides the chemical con- 
stituents that had already been 
recognized. This led to the evalua- 
tion of feeds by means of biological 
feeding tests. These tests also help- 
ed in establishing the fact that there 
are very definite differences in pro- 
tein quality. The importance of min- 
eral elements was established, and 
there was much interest in mineral 
nutrition for a period of years. The 
factors called vitamins received 
more and more attention and fur- 
ther development in vitamin investi- 
gation seems to attract the public 
eye even at the present time. 

Fifteen years ago protein was 
supposed to explain everything. 
Ten years ago the minerals were 
said to account for nutritional differ- 
ences. During the last five years 
the vitamins have been furnishing 
the explanation for nutritional dif- 
ferences. These are the things that 
are being used in sales arguments, 
even though the careful nutritionist 
points out that all these factors are 
equally important. A lack of any 
one of them results in incomplete 
nutrition. 

Calculating the amounts of the 
various known nutrients in the mix- 
ed feed results in furnishing us with 
quite a bit of useful information. 
On the other hand it does not re- 
sult in giving us complete informa- 
tion, because simple addition of 
the amounts of the various nutrients 
contributed by each of the ingredi- 
ents in the mixed feed does not and 
cannot fully describe the nutritional 
completeness of that feed. 


There is only one final test of a 
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and feed manufacturing 
discussed by sievert 


THIS address on Feed Quality 
and Feed Manufacturing was 
delivered by C. W. Sievert, 
above, American Dry Milk In- 
stitute, Chicago, at the Penn- 
sylvania Nutrition School, held 
Oct. 30, at State College, Pa. 


feed and that is to try it on the ani- 
mals to be fed. Chick feed should 
be tested with chicks. Sheep feed 
should be tested with sheep; cow 
feed with cows; and cattle feed with 
cattle. There is no system of chemi- 
cal analysis that will tell you every- 
thing you really want to know. 
The relative quality of a mixed 
feed is largely determined by the 
aim or purpose of the individual 
feed manufacturer. This aim or pur- 
pose is more definitely expressed 
by the formula that he uses for each 
feed and also by the quality of in- 
gredients he uses in making his 
feeds according to his formula. 
The manufacturing methods used 
may also have something to do with 
the quality of feed that is turned 
out. Under certain conditions a man 
may think that he is turning out 
feed in accordance with a given 
formula—he may be doing his best 
to conform in every way to that 
formula—but actually some chang- 


es may come about due to mechan- 
ical inaccuracies or construction of 
machines. 


In operating continuous mixers 
the ingredients are proportioned by 
means of feeders. These feeds are 
placed at the bottom of the feeding 
bins and are then operated individ- 
ually or as a battery. The ideal 
feeder is undoubtedly one that pro- 
portions the ingredients by weight. 
There are several feeders on the 
market that will proportion free- 
flowing grain by weight and at 
least one feeder which is quite ex- 
pensive but which does proportion 
any material that can be made to 
flow from a bin and does the job 
accurately by weight. 

Because of cost most feeders in 
feed mills proportion the ingredi- 
ents according to volume. These 
feeders may be of the screw type 
or the wing or pocket type. Some 
consist of a moving belt which 
moves the material through a gate 
or opening the height of which is 
accurately controlled. Nevertheless 
these feeders all do their propor- 
tioning by volume and the accu- 
racy of such feeders depends not 
only on their mechanical accuracy 
as a machine, but also on the 
weight per bushel of the material 
going through the feeder. If the feed 
ingredient varies in its weight per 
bushel then a variable amount of 
that ingredient will be delivered by 
the feeder even though it is working 
perfectly from a mechanical stand- 
point. Consequently for continuous 
mixing the variations in the weight 
per bushel of the ingredients are of 
utmost importance. Materials like 
bran, middlings, alfalfa meal, 
ground oats, dry milk, etc., may 
vary in weight per bushel from one 
lot to the next. It is a good thing to 
check the weight per bushel of each 
carload of ingredients or of each 
shipment that is received. Further- 
more the feeders must be tested 


(Continued on Page Forty-four) 
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e Gain New Customers 
e Keep Present Business 


, a customers will be doing much more feeding the 
next few years to meet government quotas on livestock, 
dairy and poultry products for defense. And molasses has 
become an important part of their feeding program. Here's 
your opportunity not only to keep them adequately sup- 


plied, but also to help them get greater feeding value and 
better results at low cost. 


HONEYMEAD DEXILE—the improved corn sugar 
molasses — is rapidly replacing other types of molasses. 
An outstandingly favorable analysis (over 50% Dextrose 
plus 18%, of other sugars) and a constant, dependable sup- 
ply are but two big reasons for the growing demand for 
HONEYMEAD DEXILE. It's ideal for all types of ensilage, 
for mixed feeds or self-feeding—so you can meet the 
feeder's every need and meet it promptly. 


Don't "gamble" on your molasses supply now, of all 
times. There are a few exclusive dealerships on HONEY- 
MEAD DEXILE still available. But don't delay. Write or 
wire today for full details. Get set for better business. 


ACT NOW! 
Fill Out Coupon — Mail Today 


Manufacturers of a complete line of Balanced 
Protein supplements for livestock and poultry. 
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DEPENDABLE--PROFITABLE 


How HONEYMEAD DEXILE Helps 
Produce Better Feeding Results 
HONEYMEAD DEXILE has an analysis of better than 
70% total sugars, of which more than 50% is the highly 
important Dextrose. Dextrose is often referred to by au- 
thorities as "pre-digested sugar because it is assimilated 
with a minimum of digestive action — going almost di- 
rectly into the blood stream. Due to its high Dextrose 
content, HONEYMEAD DEXILE is an excellent condi- 
tioner; an exceptional appetizer, fattener and energizing 
food for livestock. When fed as a source of Dextrose, 
HONEYMEAD DEXILE is especially beneficial in aiding 
digestion and has a marked tendency to increase the 
water consumption of the animals. And an animal that 
drinks plenty of water usually has a good appetite and 
does well. 


HONEYMEAD PRODUCTS CO. 
850 10th St. S. W. 
Cedar Rapids, lowa 


Without cost or obligation, please give me full de- 
tails on a HONEYMEAD DEXILE dealership. 


Name 


Firm 


Addr 
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—lloyd and mabel 
(Continued from Page Nine) 


made to have a good list — kept up to 
date. Your county auditor at your court 
house has a list of every farmer and where 
he lives. You can copy that list if you have 
no way of compiling one of your own. 

With direct mail, you can reach every 
person you want to reach with your mes- 
sage concerning your products and your 
services. 

A common form is the simple but effec- 
tive one-cent governmental post card. 
Mimeograph it or have your local printer 
fix it up, but use limited copy and use an 
illustration of some kind on it. Use the 
same illustrations you use in your ads. 


There are many different forms of direct 
mail, but like good newspaper advertising, 
it takes time to prepare it, and for lack of 
time too many dealers just pass it up. 
For those dealers, we have a miniature 
farm newspaper called The Kackler. It 
carries your message to your mailing list 
each month. And it comes to you all ready 
to mail from your local post office. 

The point is—let’s put direct mail to 
work for us, especially if we are in a com- 
munity not served by a newspaper. 

Another form of advertising relatively 
new is radio. If there’s a local station 
serving your trade territory, investigate its 
possibilities. Remember these three things 
about radio advertising: 

1. Select a time when the people you 
want to reach are listening. 


Outstanding 
Quality 
Delivers 
Outstanding 


Results 


« 


« 


PHONE 7756 


DEPENDABLE 
SOURCE SUPPLY... 


Small's Dehydrated Alfalfa Meals 
Servall-Stazdry Poultry Litter 
Stonemo Granite Grit 

Pilot Oyster Shells 

Marblehead Calcium Carbonate 
Armour Meat Feeds 

Spencer Kellogg Oil Meals 

East Bay Fish Meals 

Blatchford's Vitadine Mixing Base 
Clear Quill Livestock Mineral 
Nopco Mixing and Feeding Oils 


Feed Maker All-Purpose 
Concentrate 


Morlactic Condensed Buttermilk 
Stewart Feed Mixers 

Anderson Chick Boxes 
Anderson Hatchery Supplies 
V-C Tobacco Stem Fertilizers 
Nitragin Inoculations 


WATERLOO MILLS COMPANY 


Manufacturers and Wholesale Distributors 


Visit Our Display on the Mezzanine Floor — Ft. Des Moines Hotel — during the 
Western Grain & Feed Convention in Des Moines, December 9-10-11. 


WATERLOO, IOWA 
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2. Don't expect a man who has never 
seen a cow or a pig to do the best kind 
of script writing. You must tell him about 
your product and what it will do. After 
all, no one knows your business better 
than you do. 

3. Be consistent. Be on the air long 
enough so the advertising will do some 
good. One or two radio announcements 
will do no more good than one or two 
small ads in your paper. 

Another point to bear in mind in your 
advertising program— make use of the 
advertising material from your manufac. 
turer or source of supply. Every manu- 
facturer advertises for one reason — to 
sell his product — through you. His adver- 
tising will do a better job if you use it in 
your territory and you will profit that much 
more. Find out what your manufacturer 
has and then tie it in with your advertising 
program. 

This has been National Feed Week. 
How many of you made use of the ma- 
terial sent you by your secretary? As 
members of the Central Retail Feed asso- 
ciation, you received a news story for you 
to take to your local newspaper with your 
name tied into it. This was free and all it 
required was a little effort on your part. 

Make use of those things which are pro- 
vided for you. They will all help you do 
a better job of selling your feed and your 
services. 

And now we come to Mabel’s last egg. 
Mabel is a patriotic hen — here is a red, 
white and blue egg, and it says: “Be Thank- 
ful We Are Privileged to Do Business in 
the Good Old U. S. A.” 

With all the strife and worry in our 
world today, I think it is a good idea to 
pause once in awhile and really be 
thankful we are a privileged people, en- 
joying liberty and equality as only the 
people of the United States know these 
blessings. 


Feed Grain Prices 


About 25% Higher 


Influenced by a stronger demand and a 
higher loan rate on 1941 corn, prices of 
feed grain have advanced about 25 per 
cent since last fall according to the bu- 
reau of agricultural economics. Livestock 
prices have advanced more than feed 
prices during 1941 and feeding ratios are 
generally favorable to the producer the 
bureau reports. 


Prices of livestock are expected to be 
maintained near present levels in 1942 
and livestock production will probably con- 
tinue to increase. It appears that feed 
prices will be supported near or above 
the September level during 1942 the bu- 
reau predicted. 

Prices of by-product feeds have advanc- 
ed sharply since May in all sections of the 
country and, with the exception of linseed 
meal, are at the highest level since 1937. 
As a result of the sharp advance, prices of 
these feeds are now high in relation to 
corn the report stated. 


@ LITTLE BROS., Kalamazoo, Mich., have 
purchased a Bryant hammer mill and 
sheller. 
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HE time is fast approaching 

when the Doubting Toms, Doe- 

ful Dicks and Harassed Harrys 
will again gather in executive ses- 
sion to seek shelter from the bleak 
blizzards and weirwolves of the 
New Deal woods — the endless 
plane of the future stretching out 
before them like an unconquerable, 
uninhabited, vast expanse of waste 
with only an indistinct mirage here 
and there to even hint at the future. 


So many things have happened 
in the grain and feed business the 
past 12 months — so many things 
are being talked of and predicted 
for the future — that the coming 
annual convention of the Western 
Grain & Feed association is assum- 
ing the proportions of its most im- 
portant meeting in history. There 
will, no doubt, be more surprises 
in the next 12 months than at any 
similar period in our experience. 


New Deal dreams of a Utopia 
are being shattered by a ruthless 
war. Our future plans must be pre- 
dicated on a war basis. Our policy 
must be flexible enough to change 
overnight. The information upon 
which we base our changes in poli- 
cy must come from an infallible 
source. Our all out effort to do our 
bit for national defense and the 
preservation of democracies must 
be guided by an unerring unity of 
purpose. In this way only will 
thoughtfulness, united effort and 
unprecedented action preclude 
failure in the enormous task 
which confronts our position 
today. Placed as we are between 
a government fighting for its life 
and the producers of food who 
supply the energy for that govern- 
ment to carry on its fight, the exi- 
gencies of our task become even 
more striking. Unafraid, undaunted 
by political odds and not guided 
by selfish ambitions, our forces are 
aligning themselves on the right 
side to carry on what we hope will 
be our last great conquering stand 
against forces which seek to de- 
stroy us. 


With the above thoughts in mind, 
the Western Grain & Feed associa- 
tion approaches its coming conven- 


THE FEED BAG — November, 1941 


of western grain & feed 
association dec. 9-10-11 


tion with justified determination to 
make it a great one, and one which 
will go far toward solving our prob- 
lems. Unprecedented interest in 
this affair is being displayed weeks 
in advance of the meeting date. 
Everyone is interested in these 
problems and everyone is deter- 
mined to do a share toward their 
rightful solution. 

The men who will present a few 
of the issues of the day have been 
recruited from the newspaper field, 
the world commodity markets, the 
educational field, and from big re- 
tail business itself. 

Clarence Henry, of the Chicago 
Board of Trade, who has daily felt 
the pulse and taken the tempera- 
ture of the commodity markets of 
the world, will be here to throw 
some light on the many problems 
confronting our market centers in 
the hope that more knowledge up- 
on matters which indirectly affect 


IT'S a big job preparing for a 
convention and here is the staff 
of the Western Grain & Feed 
association at work. From left 
to right they are Miss Faun 
Wood, Gradon Swanson, sec- 
retary of the association, and 
Mrs. Frances Huddleston. 


our business will serve to crystal- 
lize public opinion for the greater 
good of all. 

Walter Graham, news editor of 
the Des Moines Sunday Register, 
will discuss “Educating America”. 
Realizing that the daily papers and 
radio are the greatest forces of in- 
fluence we have, Mr. Graham will 
make some comparisons that will 
be no less startling than the manner 
in which the news is gathered, edit- 
ed, and prepared for public con- 
sumption. 

Lloyd Larson, feed trade adver- 
tising specialist of Mankato, Minn., 
will discuss how to get more busi- 
ness through use of all the various 
types of advertising available to 
feed and grain dealers. The West- 
ern Grain & Feed association has 
also made arrangements for Lloyd 
to be available throughout the con- 
vention for personal consultation 
with individual members. Bring 
your merchandising and advertis- 
ing problems for Lloyd to help you 
solve. There will be no charge for 
this consultation service. 

Bob Hill, of Columbia, Mo., past 
president of Rotary International, 


yy 
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will discuss our finances. His qualifications 
for this are unquestioned for he is the pub- 
lic interest director of the Federal Home 
Loan bank and has analyzed very thor- 
oughly the individual's trend in finance. 
The great reserves of cash which we have 
stored up in this country must be used and 
Bob Hill will give you the greatest selling 
on our democratic system you ever expe- 
rienced. 

George Godfrey, agricultural director of 
Iowa State college, will discuss “Agricul- 
tural Relationships”, not from the educa- 
tor’s viewpoint alone but drawing upon 
his vast experience as a farmer, as an 
educator and as a leader, he will leave 
you with a clearer impression of your part 
in the present scheme of things than you 
ever had before. 

Ray Bowden, of whom little needs to be 
said because we are all familiar with the 
great work he has been doing in Washing- 
ton as executive vice president of the 
Grain & Feed Dealers National convention, 
will discuss “What is Doing at the Capitol”. 

These are all headliners which will pace 
our convention at a rapid rate, dislodging 
any inhibitions which stand in the way of 
progress and will give us a clearer vision 
of the requirements of the future. 

In addition to the speakers, educational 
sessions have been arranged for including, 
the first afternoon, December 10, a pro- 
gram which we please to call, “I'd Like to 
Know”. A board of exports will answer 
questions on nutrition and feeding. This 
will be a battle of wits and correct an- 
swers. Prepare your questions now and 


rOR... 


stump the experts! The flavor of this ses- 
sion smacks of exciting entertainment as 
well as an enlightening trip through the 
intricate peaks of knowledge. Don't miss, 
“I'd Like to Know!” 

Two special breakfast meetings have 
been arranged — one for feed men, one 
for grain men. The chairman for the feed 
men’s breakfast will be Jim Wake of Oska- 
loosa, Iowa. Jim is the impelling force be- 
hind a great organization which operates 
a feed business in that section of the state. 
He has accomplished more than a little 
in focusing public opinion upon the im- 
portance of the feed dealer in the present 
scheme of things. Many accomplishments 
can be attributed to Jim Wake. Assisting 
in this breakfast meeting will be a cru- 
sader who may make you mad — but if 
righteous indignation is good for the soul, 
Stan Osgood of the Fruen Milling Co., 
Minneapolis, is a prophet you will want 
to hear. Stan has made a study of the 
shortcomings in the feed business and 
will proceed to take the hide off all those 
thoughless dealers who have up to now 
impeded our greater progress. 

The same morning the grain warehouse- 
men will meet in a special breakfast-ses- 
sion, and will be led in discussion by Steve 
Wilder of the Wilder Grain Co., Cedar 
Rapids, Iowa. Many things of interest will 
be discussed in the meeting and the ac- 
tivities of the Iowa State Warehouse com- 
mittee for the ensuing year will be out- 
lined. 

Larry Fairchild, nutritionist of Allied 
Mills, Peoria, Illinois, will discuss at length 


CALL... 
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some of the more important phases in 
this field and will bring out some aspects 
which you perhaps have never thought of 
before. He is capable, he is interesting, 
and he knows his subject. 

D. E. Western, agriculturalist for the 
Quaker Oats Co., has a message of im- 
portance and interest to every grain man 
in the United States when he takes up 
his subject, “Whose Responsibility is it 
for the Low Quality Grain Going to Mar- 
ket.” Mr. Western has been an Iowa 
county agent and his work while in Iowa 
included the extra job of getting the grain 
man and the farmer together in working 
out a program which resulted in higher 
quality grains in every community where 
the experiment was developed. This is 
something that should be given the full 
benefit of the sunshine of common practice 
which, without question, would result in 
better quality of grains going to market 
from Iowa elevators. 

We have a very acute soy bean situa- 
tion in Iowa and Frank Leathers, who has 
charge of the Swift & Co. soy bean pro- 
cessing plant in Des Moines, is qualified 
to discuss every phase of this problem. Be 
sure and hear Frank and learn the truth 
about the present and the future of the 
soy bean industry in Iowa. Today it is our 
second largest cash crop and the residue 
from beans processed goes right back on 
the farm where it was produced and, 
therefore, it is one crop which brings a 
double profit. 


(Continued on Page Forty-six) 


STORMY 


PHONE: Two Trunk Lines, 4-5177, 4-5178, Direct Western Union Wire in our Office 


IOWA FEED COMPANY 


DES MOINES 


IOWA 
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west and tyndall 


N the successful operation of a 
feed store buying is more im- 
portant than selling according 
to Ray R. West and Albert F. Tyn- 
dall, owners of the West & Tyndall 
Feed Co., Kinston, N. C. 
Only quality merchandise is offer- 
ed for sale by this progressive and 


Albert F. Tyndall 


Ray R. West 


growing store whose owners have 
found that a farmer or stockman 
will trade where he can buy what 
he wants when he wants it. Quality 
products allied with friendly con- 
sideration and a knowledge of his 
particular needs makes a steady 
and satisfied customer. Sound ad- 
vice, offered when requested, is a 
service that is greatly appreciated 
and a feature of this enterprising 
feed store. 

Both owners of the business are 
farmers and natives of the locality. 
Both spend much time in the study 
of their market, take an active part 
in civic and community affairs, and 
are especially well informed as to 
local needs and requirements. They 
are on hand at all times to meet 
and greet their customers and have 
found that even if a customer can- 
not be waited on for some time after 
he enters the store he will seldom 
walk out if a word of friendly greet- 
ing marks his entrance. 

Kinston is a town of 20,000, lo- 
cated in eastern North Carolina, 
one of the oldest agricultural dis- 
tricts in the United States. Tobacco 
and cotton are the chief products 
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feeds and service 


with many farmers developing 
profitable lines in cattle and hogs. 
Poultry raising is also on the in- 
crease due to improved highways 
that give easy access to the large 
eastern markets. 

West & Tyndall's main line of 
feeds is Stafolife and in addition 
they sell seeds, fence, galvanized 
roofing, flour, lard, heavy bulk gro- 
ceries, and poultry supplies and 
equipment. Oats, corn and hay are 
sold in quantity. A large amount of 
fish meal, mainly used for hog 
feeds, is sold in this section and 
cotton seed products are also in 
demand. 


The seed end of the business 
reaches a peak in the fall when 
thousands of bushels of rye, oats, 
barley, wheat, vetch, winter peas, 
rye grass and garden seeds are in 
demand and in spring oats, all 
kinds of grasses, cow peas and soy 
beans find a market. 

One of the firm's most successful 
side lines has been the sale of rye 
grass for winter lawns. West & Tyn- 
dall were the first in this section to 
push the sale of rye grass which is 
especially adapted to local climatic 
conditions. When sown in the early 
fall it produces a bright green 
growth of fine grass in a few weeks 
which remains in good condition 
the whole season, conveniently dy- 
ing down in early spring to make 
way for the usual lawn grasses: 
The town, principally because of its 
beautiful yards and gardens, has 
become well known for its attrac- 
tive winter appearance. 


A great part of the business is 
conducted on a cash basis although 
some credit is given. Credit losses 
do not average over two per cent. 
An unusual idea concerning credit 
is expressed by Mr. Tyndall, “We 
find that if a man owes us a long 
overdue account it is better to for- 
get it and try to keep him as a cash 
customer. Consequently we have 
very few legal tangles.” 


Business is drawn from a radius 
of 50 miles embracing 12 counties 
at least two of which are rapidly 
changing their status as farming 
districts. One of the great marine 
bases of the nation is being built in 
nearby Onslow county and one- 
third of that county has been pur- 
chased by the federal government. 
Camp Davis, where more than 20,- 
000 soldiers are quartered, is also 
within the store's territory. While 
these to some extent curtail the 
farming area the great increase in 
population may prove of indirect 
advantage. 

In summing up their policies, Mr. 
West stated, “We try to keep our 
store clean and well arranged. We 
handle only quality products which 
assures us of customer satisfaction. 
We try to show real interest in our 
rural customers and have them call 
us by our first names. That alone 
has sold many dollars worth of mer- 
chandise for us. We read all we 
can concerning our business and 
try to learn every detail so that we 
can answer the questions of our 
salesmen and customers. We are 
really interested in our work, we 
enjoy it and we believe that the 
feed industry in this section is still 
in its infancy.” 

That this has proved a sound 
basis for success is proved by the 
firm's excellent standing and its 
rapid growth since 1934 when the 
two owners took care of the busi- 
ness all alone. Now they are aided 
by six assistants with extra help 
employed during the busy seasons. 
Nothing sensational has been at- 
tempted but a steady increase in 
business and prestige and a rise 
to a position of real importance in 
the community characterizes this 
substantial, progressive firm. 
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— southern 
(Continued from Page Thirty-one) 


He announced that metal hooks for af- 
fixing tags to bags will not be permitted 
in Florida after Jan. 1, and declared that 
this is one of the most prevalent causes of 
death among cattle. 

Harold Hoffman, chemist with the state 
department of agriculture, spoke on micro- 
scopy as a step in feed control and told of 
the use of the microscope in examining 
feeds. 

At the business session A. T. Pennington, 
Atlanta, president of the Southern associa- 
tion declared that “Things dropped in our 
laps during the last few years are not ne- 
cessarily a sign that we are doing a better 
job. There are many problems facing us— 


particularly inflation—and it behooves us 
to keep our feet on the ground.” 

R. M. Field, Chicago, president of the 
American Feed Manufacturers association, 
stated that few complaints of unfair prac- 
tices had been reported and that on in- 
vestigation most of these had been found 
to be due to lack of knowledge of restric- 
tions and dealers and manufacturers were 
glad to correct them. 

A motion adopted by the Southern 
manufacturers recommended to the Amer- 
icans and other regional associations that 
a uniform sales contract be adopted and 
that bookings be on a basis of 30 days, 
with provision for a 30 days extension and 
with additional charges of 25 cents a ton 
for the first and a similar charge for the 
second 15 days of the extension. 


goes in each bag of feed. 


you off with a bang. 


Dr. Clore has for you. 


Manutacture Your Own Feeds 
Under Dr. Clore’s 


RE you interested in enlarging your business? If so, 
start manufacturing your own feeds under your 
own name. You have all the grains and all the con- 
centrates on your floor. You can buy your ingredients 
as cheaply as any person. You buy nothing from us 
except the small amount of a balanced mineral that 


TOP and think about this! Why should you hesitate 

to make your own feeds when you can have the 
help of a man like Dr. E. E. Clore, a graduate Veterin- 
arian, who has spent 26 years of his professional life 
studying feeds and animal diseases with the view of 
perfecting feeds that will produce Pork, Beef, Poultry, 
Milk, Eggs and Mutton, for the least possible dollar? 


OU take no chance when using Dr. Clore’s Formu- 
las. Dr. Clore has merchandising policies that are 
yours for the asking. His wealth of experience in the 
same business as yours, particularly fits him to start 


DR. CLORE can put as many letters from dealers as 
you care to read, on your desk, telling you what they 
have done with Dr. Clore’s Formulas and merchandis- 
ing program. No feed company can offer the things 


Write for details to, Dr. E. E. Clore, 
in care of the 


HOOSIER MINERAL FEED COMPANY 


GREENWOOD, IND. 
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Officers reelected for another year are: 
A. T. Pennington, Atlanta, president; Ben 
Williamson, Jacksonville, vice president; 
E. P. MacNicol, Memphis, secretary; and 
John B. Edgar, Memphis, treasurer. 


155 Attend Indiana 


Nutrition Sessions 


The second annual Nutrition School con- 
ducted by Purdue university in cooperation 
with the Indiana Grain Dealers association 
was held Nov. 6-7 at Layfayette, Ind. 

Registration totaled 155 and would un- 
doubtedly have been much higher had it 
not been for the unfavorable weather. 
Those in attendance were very enthusiastic 
about the conference and the excellent pro- 
gram, and at the conclusion of the school 
each “student” was provided with copies 
of all principal addresses. 

The school opened Thursday morning 
with an address of welcome by Director 
H. J. Reed and a talk on The Nutrition 
School in its Relation to Feed Salesmen by 
Fred K. Sale, Indianapolis, secretary of the 
Indiana Grain Dealers association. 

P. B. Curtis discussed the Relation of the 
Indiana Feeding Stuffs Control Law to 
Problems in Nutrition. The Application of 
Nutritive Principles to Commercial Feeds 
was the subject of an address by Frank J. 
Holt, Aurora, Ill., and C. L. Schrewsbury 
talked on Fundamentals of Good Livestock 
Rations. 

The first address on the afternoon session 
was given by J. H. Hilton, who spoke on 
Supplementary Feeding of Dairy Cows on 
Pasture. He was followed by F. B. Morri- 
son, Cornell University, Ithaca, N. Y. who 
gave an address on the Quality of Protein 
in Livestock Feeding. 

Other speakers included C. W. Carrick 
who discussed Current Problems in Com- 
pounding Poultry Rations and C. R. Don- 
ham who talked on the Relationship be- 
tween Nutrition and Disease in Farm Ani- 
mals. 

Mr. Donham also presided as _ toast- 
master at the banquet that evening at 
which Prof. Frank R. Hall was the main 
speaker. The Friday sessions were devoted 
to informal conferences on animal hus- 
bandry, poultry problems, dairy cattle and 
other subjects. 

ORGANIZE DEALER GROUP 

A meeting of the grain dealers in west 
central Nebraska was held last month at 
Ogallala, Neb., at which time a dealer 
group for the area was organized under 
the auspices of the Nebraska Grain Deal- 
ers association. Bert Shoup, Sutherland, 
was elected chairman. This was one of a 
series of meetings to be held in organiz- 
ing the state into separate districts. 

EXPAND RETAIL STORES 

General Mills, Inc., Minneapolis, has re- 
cently added to its retail feed and flour 
stores operated by the Farm Service divi- 
sion by purchasing the Feather River Mill- 
ing Co. and the Feather River Egg & Poul- 
try Co., at Marysville, Cal. The two stores 
will be combined and operated as one 
unit. The company has also acquired the 
Central Coal & Feed Co. at Boise, Idaho 
and altogether now owns 117 stores. 
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Dawe’s Vitamelk To 
Open Alaska Plant 


Dawe’s Vitamelk Co., pioneer manu- 
facturer of complex vitamin concentrates 
for the feed industry will soon open a 
new $50,000 plant for extracting vitamin 
A & D oils from fish livers, up on the 
thriving fishing coast of Alaska according 
to an announcement by Charles C. Dawe, 
president. The new plant will be at Ketchi- 
kan about 800 miles up the coast from 
Seattle. All the new machinery and equip- 


CHARLES C. DAWE 


ment is already en route to Ketchikan and 
the plant is scheduled to be in full pro- 
duction by January 1. 


This new plant assures the Vitamelk Co. 
of a plentiful supply of fish liver oils to 
meet the demands of their rapidly growing 
business. Considerable research work will 
be carried on and it is interesting to note 
that the Vitamelk Co. has received the 
unusually high priority rating of A-2 from 
the Office of Production Management for 
its research activities. 


The world situation has focused greater 
attention on Alaska waters as sources of 
fish livers for vitamin oils. C. C. Dawe, 
president and founder of Dawe’s Vitamelk 
has just returned from a survey of the 
Alaska fishing towns, and picked Ketchikan 
as the site of the new plant. According to 
Mr. Dawe, Alaska may soon be as well 
known as a center for vitamin oils as it 
is famous today for canned salmon. The 
waters off Ketchikan abound in numerous 
species of fish whose livers contain ex- 
tremely high potencies of vitamin A, as 
well as being high in vitamin D. Trans- 
portation facilities are good, the waters 
are open 12 months of the year which per- 
mits year round operations. Mr. Dawe, a 
very large importer of vitamin oils from 
abroad until the European war started, 
doubts if foreign oils will ever again back 
their market in this country in view of the 
splendid developments now being made 
in our own territorial waters. 
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@ E. M. FOX MINERAL FEED CO., Des 
Moines, Iowa, has changed its name to 
E. M. Fox Co., Inc. 


@ PULLIAM FEED STORE, Edmonton, Ky., 
has moved to the building recently erected 
by Lane & Sparks. 
——-+ 
@ LLOYD COLE, Paintsville, Ky., has taken 
over the business assets, good will and 
trademarks of the Great Northern Hay, 
Feed & Coal Co., whose stockholders re- 
cently voted to dissolve that corporation. 
@ HINCKLEY FARMERS COOPERATIVE, 
Hinckley, Minn., is moving its feed and 
flour business into the former Farmers 
Feed store. Howard Sikkink is in charge 
of the business. 


FRED THOMAS TO WASHINGTON 

Fred W. Thomas, Detroit, Mich., who was 
recently elected vice president of Larrowe 
Milling Co., division of General Mills, Inc., 
has been granted an indefinite leave of 
absence in order to accept an appointment 
in the Office of Price Administration, Wash- 
ington, D. C. Mr. Thomas, who assumed 
his new duties under the direction of Price 
Administrator Leon Henderson Oct. 20, will 
have direct charge of price problems in- 
volving feed. 


——+4—_. 


@ I. C. STACKHOUSE, Bourbon, Ind., has 
been appointed manager of the Bourbon 
Elevator & Feed Mill to succeed R. E. Eby 
whose death occurred last month following 
an automobile accident. 


OHIO GROWN 0 SEED 
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—feed quality 
(Continued from Page Thirty-six) 


very frequently because that is one way 
of making sure that the proper proportions 
are going into the mixture. 

Most feeds are probably batch mixed. 
When a certain amount of the various in- 
gredients is weighed up and put into a 
batch mixer there can be very little doubt 
about the relative proportion of the ingre- 
dients. Nevertheless there are a few me- 
chanical details in connection with batch 
mixers which may cause some trouble. 
Most batch mixers have in connection with 
them some means of elevating the feed 
into the mixer. This elevator may be of the 
common belt and bucket type or of the 
screw type, and occasionally of the chain 
and scraper type. In all these types there 
are certain points where it is possible for 
some of the feed materials to lodge. In 
the common belt and bucket type the boot 
of the elevator usually has considerable 
space in it which is filled up with feed. 
In the screw type there is usually a small 
amount of space at the bottom where the 
feed can collect. In the scraper type the 
fit of the scrapers is never such but what 
some feed can remain at some point in 
the housing. 

The fact that small amounts of feed ma- 
terial may collect in the various types of 
elevators makes it necessary to be a bit 
careful in how the ingredients are put into 
the batch mixer. For example, let us take 
this following formula, that of a good egg 
and breeder mash: 


Per Ton 
Cent Batch 
Basis Basis 
lbs. 
Ground yellow corn 30 600 
Fine ground oats 10 200 
Wheat bran 10 200 
Wheat middlings 17/2 350 
Alfalfa leaf meal 5 100 
Meat scraps 5 100 
Fish meal 5 100 
Soybean oil meal 74/2 150 
Dry skim milk or buttermilk 7/2 150 
Ground oystershell 2 40 
Steamed bone meal 1 20 
Salt (iodized) 1 20 


Vitamin A and D oil (400D) 3/5 12 
Manganese sulphate 1/40 

102.125 2042¥2 
Protein 20%, Fat 4%, Fiber 6% 


The formula is written as formulas com- 
monly are, listing those ingredients that 
are used in the larger amounts first and 
then continuing down to the last ingredi- 
ents which are present in comparatively 
small amounts. We take it for granted 
that the vitamin A and D oil is premixed 
with one of the wheat feeds or with part 
of the ground grain. That leaves such 
heavy materials as the salt, the mangan- 


displace the lighter material which has 
accumulated in the boot of the elevator 
and consequently not get into the mixer 
at all. It may be several pounds of salt 
or possibly all of the manganese sulphate 
that does not get into the batch. Conse- 
quently that batch is deficient in that re- 
spect and is not in conformity with the 
formula used. Furthermore the next few 
bags of feed that come along are apt to 
sweep out some of these materials from 
the boot of the elevator and put them into 
the subsequent batch—also changing that 
batch somewhat from what was originally 
intended. 


In order to get around this type of 
trouble the safest thing to do with any 
type of batch mixer is to add these smaller 
quantities of ingredients somewhere around 
the middle of the batch. Do not save all of 
the mineral ingredients to the end of the 
batch but rather save middlings to dump 
in last. Practically all poultry mash feeds 
contain middlings and if you make it a 
point to dump the middlings or at least a 
good part of the amount of the middlings 
the formula calls for as the last item of 
the batch of feed then the boot of the ele- 
vator will be swept clear of these other 
materials and everything that is supposed 
to go into the formula goes into it. 


With some types of vertical mixers there 
is some small amount of ingredient left at 
the bottom of the elevating screw. During 
the mixing process if some of the partially 
mixed feed is run back to the elevating 
screw and reelevated from the bottom then 
these small accumulations—which may be 
salt, or calcium carbonate, or some heavy 


material will be swept up into the mixer 
leaving only the small amount of mixed 
feed there. In that way more uniform 
mixing is had. 

Poor mixing may be due to other causes. 
One such cause is the use of a mixer that 
is too small. A batch mixer that is too full 
has no room for the materials to turn over, 
drop, or inter-mingle and, consequently, 
mixing is slow and incomplete. A mixer 
may hold a ton of scratch feed or other 
grain mixture and still not be able to mix 
more than half a ton of mash feed or at 
the most three-quarters of a ton. Therefore 
in buying a mixer be sure that it is big 
enough to handle the bulkiest feed that 
you intend to mix; otherwise poor mixing 
will result along with dissatisfaction on the 
part of the feed consumer. 


Too much mixing should not be done. 
If the feed contains easily broken up par- 
ticles such as rolled breakfast oats or 
flaked cereals such as are used in dog 
feeds or in poultry fattening feeds then an 
excessive amount of mixing will break up 
these particles and change the appearance 
of the feed. 


In some mixing operations the feed is 
run into a bin after mixing. If such a bin 
is too large then there may be trouble. 
If a mixed feed is dropped into a bin for 
a distance of 20, 30, or 40 feet there is 
sure to be some separation because the 
finer particles will not fall as fast as the 
heavier particles and the finer particles 
will be apt to be deposited near the sides 
of the bin. When the bin is almost emptied 


(Continued on Page Sixty-four) 


Where Jowa Geed Men 


The Oak room of the Hotel Fort Des Moines is the usual luncheon place for Des 
Moines feed men. Seated at the table above are, from left to right: C. M. Stormes of 
the Iowa Feed Co., O. N. LaFollette, state feed inspector; “Duke” Swanson, secretary 
of the Western Grain & Feed association; H. W. Swanson of White Laboratories, Walter 
Berger of the Des Moines Oat Products Co. and Frank Leathers of Swift & Co. Hugh 
Kelley of Kelley Feeds, Inc. was not present on the day this picture was taken as he 
was in the hospital with an illness from which he has now fully recovered. Bert and 
Will Sargent and Tom Dyer of Sargent & Co. are other regulars. 


ese sulphate and the bone meal and 
calcium carbonate in relatively smaller 
amounts. These ingredients are heavier 
than are the mill feeds, the alfalfa, milk, 
etc., and, if the salt and the manganese 
sulphate are dumped into the elevator as 
the last item in the mixture they are apt to 
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NEEDED BY 


Wouldn't you like to have, always at your finger FEED MILLS 
tips, the most profitable and up-to-date feed LARGE AND SMALL 
selling information in America? Wouldn’t you 
like to receive, every month of the year, the 
“cream” of the ideas, plans and methods used by other mills over the 
United States to step up feed sales? Wouldn’t you be able to sell more 
feed if you had, right on your desk in an indexed loose-leaf binder, 
hundreds of pre-tested ideas to boost feed tonnage? Ideas to get new 
dealers, to get larger orders from your present dealers, to get hatcheries 
to push your poultry feeds, to stage contests, to enthuse salesmen, to 
prepare top-notch sales letters and bulletins and to give you instantly 
the right answer to practically ANY feed selling question? 


120 PAGES OF WAYS TO SELL FEED 
in a Handsome, Indexed Ring Binder 


These come to you at once. Every idea is practical, ready to use and 
a PROVED tonnage builder . . . assembled, selected and organized 
for you by a group of men who know practical feed selling. 


EXTRA PAGES OF SALES IDEAS EACH MONTH 


Every page filled with selling plans, facts and ideas. Every page indexed and 
punched for easy insertion in your binder... every page a profit maker for your 
mill. “Just what I need.” “The mill manager’s right arm.” “I use it every 
day.” “A feed selling Bible.” That's what mill managers say of this new, year 
round Service. 


| A SPECIAL FEED NEWS 
LETTER MONTHLY 


Up-to-the-minute information ... a summary 
of the news, trends and conditions in the in- 
dustry. A digest of the things you need to know 
and want to know. A dependable guide to help 
you plan more accurately and profitably. 


Hand durable, 7 ring binder of simulated leather, holds 300 loose leaf 
sheets 815 by TL. Divided into 25 ‘Sections, that the MANY MILLS COLLABORATE 
— ape yw itu to sell more feed as easily as you would look up TO MAKE THIS SERVICE POSSIBLE 
; = Here is a reservoir of carefully selected, tested 
ONLY and definite methods to increase feed sales. 


This Service does not represent the ideas of 
a single organization but the best, present day 
selling practices of the feed manufacturing 
industry ... all checked for results and adapted 
for your practical use by the staff of Simmonds 
and Simmonds, Inc., under the supervision of 
Phil W. Tobias, and in collaboration with well 
known feed mill executives. 


Here Are the 25 Sections 


PHIL W. TOBIAS, President 


1. News Letters 10. Sales Ideas 17. Plans—Contests rs es 
2.Sales Manage- Hatchery Coop- —_18. Use of Premiums NO. WELLS STREET, CHICAGO, ILLINOIS 

3. Your Territory 12. Advertising Pro- 20. Federal Trade 

4. Your Salesmen gram 21 

5. Using the Mails 13. Feed Literature ——— SIMMONDS AND SIMMONDS, INC., 

6. Tested Letters 14. Newspapers = 22. Where to Buy It 201 No. WELLS ST., CHICAGO, ILL. 

7. Your Dealers Radio 23. Photo Cuts Mats 

8. Dealer Helps 15. Copy Suggestions 24. Special Data You may send me on approval for 10 days’ free 
9. Promoting Sales 16. Store Displays 25. Index trial_the first release of FEED SELLING IDEAS, 


METHODS AND MANAGEMENT, consisting of Ring 
Binder, Index Sheets and 120 pages "of ideas, plans and 
information to increase feed mill sales. Within 10 days, 
I may return it without any obligation or pay you only 
$5.00 per month for this Service for one year. 


SEND NO MONEY—MAIL COUPON 
TODAY FOR 10 DAY FREE TRIAL 


MILL NAME 
We will mail you the Binder, containing the first 120 pages, on 
approval. After using it 10 days, if you are not convinced that this ADDRESS 
Service is the most practical and valuable feed selling aid you have 
ever seen, you may return it without obligation. Otherwise, you CITY. STATE 
pay us only $5.00 monthly. Mail coupon now. 
INDIVIDUAL, TITLE 
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TO REPLACE PLANT 

Sargent & Co., Des Moines, Iowa, have 
started construction of a new building 
to replace the Vy Lactos Laboratories, 
Inc., plant at Norwalk, Iowa, recently de- 
stroyed by fire. The new two-story building 
of brick and tile, will be 128 x 100 feet and 
is expected to be ready for operation by 
Jan. 1. Vernon Reece, sales manager, who 
was enjoying a honeymoon at the time 
of the disaster cut his trip short in order 
to assist in mapping out details of the new 
project. 


@ RUSSELL SANDQUIST and Luther Id- 
storm, Aledo, Ill, have purchased the 


Farmers Grain & Coal Co. from E. J. Long- 
ley and C. H. Jackson. 


It’s Time for the BIG PUSH 


IN EGG PRODUCTION! 


PUSH STERLING EGG MASHES 
AND BOOST YOUR PROFITS! 


® From now on, farmers will be feed- 
ing for all the eggs they can get! 
Make more by selling the feed that 
will produce more! Lay in a supply 
of Sterling Egg Mash, the feed hun- 
dreds of Northwest farmers will be 
depending on to shell out extra dozens 
of big, grade A eggs. It’s blended, 
balanced with proteins, minerals, vita- 
mins. Stock up for the profit months 
now! 


NORTHRUP, KING s CO. 


DEPENDABLE SINCE 1884 


Sterling Poultry Balancer 
for 
Custom Mixing, Retailing 


Here’s an ideal poultry con- 
centrate for mixing with 
grain. Can be either retail- 
ed or custom-mixed giving 
you a double chance for 
profit. 35% protein. A 
money-maker! 


Minneapolis 


e@ A. A. BAME, Toledo, Ohio, owner of 
the Industrial Soya Co., has taken over the 
Larrowe Milling Co. plant on Main St. 

@ GILBERT G. GIEBINK, secretary of the 
Minneapolis Grain Commission Merchants 
association will be married next month to 
Miss Mary Barbara Scott, Mason City, 
Iowa. 

@ RALSTON-PURINA CO., St. Louis, Mo., 
recently distributed a six per cent bonus 
to their employees and a 75 cent regular 
quarterly dividend and $1.25 annual extra 
dividend to holders of common stock. It is 
estimated that 4,000 employes with one or 
more years continuous service will average 
$62.50 each in the $250.000 profit sharing 
bonus. 


Minnesota 


Carl M. Post Joins 
Murphy Products Co. 


Carl M. Post, Detroit, Mich., has been 
engaged as advertising manager for the 
Murphy Products Co., Burlington, Wis., ac- 
cording to an announcement by James H. 
Murphy, president. 

Mr. Post has had 
a wide experience 
in the field of ad- 
vertising as a copy- 
writer for the S. S. 
Kresge Co. and a 
member of the ad- 
vertising and sales 
promotion depart- 
ment of the Larrow 
Milling Co., a divi- 
sion of General Mills, 
Inc. Previous to com- 
ing to Burlington he 
served as advertising production manager 
for the Nash Kelvinator Corp. in Detroit. 

Mr. Post succeeds Capt. T. C. Burchard 
who was recently called into active service 
with the United States army and is now 
stationed at Fort Knox, Ky. 


— convention 
(Continued from Page Forty) 


C. M. Post 


We are all familiar with the old usage 
about all work and no play and this con- 
vention will not be without its lighter 
moments. 

One of the objectives of the convention, 
in addition to the educational value, will 
be to get better acquainted with the other 
people in your business. 

A smoker has been planned for Tuesday 
evening. You have all read and heard 
about the famous Boars Head parties here 
in Des Moines. One of these events is 
going to be thrown open for your enjoy- 
ment the evening of Tuesday, December 
9. The boars head, the music, the laughter, 
and the good fellowship will make you 
wonder why these things can't happen 
more often. 

That same evening your ladies will be 
enjoying a theater-dinner party which has 
been especially arranged for their enjoy- 
ment. 

The convention will reach a dramatic 
close as far as general sessions are con- 
cerned with a banquet on Wednesday 
night — complete with a frolic that you 
will never forget. No banquet speaker, no 
boring discourse, no philosophy. We'll let 
you be your own Diogenes and enjoy the 
greatest floor show ever to grace the 
stage of entertainment lovers. 

A bombing raid will give you a thrill 
you'll never forget with a blitzkrieg of 
laughs to follow that will leave you hold- 
ing your sides and to top the evening's 
entertainment a dance that will send you 
to bed with a sigh and a smile and plea- 
sant dreams of the finest and largest con- 
vention you ever attended. 


Don't miss the Western Grain & Feed 
ealers Convention, Hotel Fort Des Moines, 
Des Moines, Iowa, December 9-10-11. 
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Peddlers 


EN states now have laws for the licens- 
ing and regulation of itinerant mer- 
chants or gypsy peddlers according to 
Highway Notes, a publication issued by 
Associated Producers and Distributors. 
These states include Arkansas, California, 
Illinois, lowa, Kansas, Montana, Nebraska, 
Oklahoma, Wisconsin and Wyoming. 
It is a matter of great importance that 
these laws have been enacted but the as- 


LICENSE. BOND AND INSURANCE 
REQUIREMENTS UNDER ITINERANT 
MERCHANT LAWS 


License* Bondst Insurance 
Ark. $ 50.00 $1,500.00 $16,000.00 
Cal. 10.00 250.00 ........ 
Ill. 20.00 2,500.00 20,000.00 
Ta. 40.00 500.00 16,000.00 
Kan. 10.00 500.00 20,000.00 
Mont. 100.00 1,000.00 ........ 
Neb. 50.00 
Okla. 20.00 500.00 16,000.00 
Wis. 200.00 1,500.00 20,000.00 
Wyo. 10.00 


*Occupational fee per truck. 

TSurety bonds to protect public 
against frauds, misrepresentations, etc. 
and to guarantee payment of license 
fees, sales taxes, etc. 

Public liability and property damage 
insurance. 


sociation warns that the mere existence of 
a law will not solve the problem of unfair 
gypsy competition. 

“Public officials need help in locating 
violators and they have a right to expect 
help from those for whose protection itiner- 
ant merchant legislation is enacted,” the 
bulletin states. “Also the authorities should 
be made to feel that they have strong 
backing in their enforcement efforts. They 
will not have this feeling unless the gypsy 
peddler’s victims display a readiness to 
report evasions of the itinerant merchant 
statutes.” 

Most itinerant merchant laws have two 


@ GOODRICK BROS., Gaston, Ind., are 
planning to rebuild their elevator and feed 
plant which was recently destroyed by fire. 

@ McMILLEN INDUSTRIES, Fort Wayne, 
Ind., has established a department of labor 
relations for its three plants in Decatur 
with Max Schafer former concilliator with 
the Indiana department of labor as the 
directing head. 

@ AMBURGO CORP., recently held a 
sales and educational meeting at its head- 
quarters in Philadelphia, Pa. Those in at- 
tendance were: Samuel M. Golden, gen- 
eral manager; Bernard Ziegler, Edward 
Frankel, James Martin, Howard E. Chad- 
wick and Hyman Lelchook. Also present 
was O. B. Briggs, of Standard Brands, Inc. 
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now regulated 
in ten states 


provisions by which unlicensed itinerants 
may be identified: 
1. The licensee is required to carry and 
display his license certificate at all times. 
2. He must at all times conspicuously 
display an itinerant merchant's license 


plate on the outside of his vehicle (except 
in Montana, where no license plate is 
required and in Illinois where the capital 
letters I.M. followed by the itinerant mer- 
chant’s license number must be painted 
on the rear of the truck.) 


When a gypsy peddler tries to do busi- 
ness with you or the public in one of the 
aforementioned 10 states, ask to see his 
license certificate and look for his license 
plate or painted insignia, the bulletin 
advises. 

“If he does not have this evidence of 
permission to operate report him immedi- 
ately to the nearest peace officer. All 
peace officers are specifically charged 
with the duty of enforcing itinerant mer- 
chant statutes.” 


ANNOUNCING! 


ADURESS CHICAGO,US.A 


A Great New Line of 


FUL-O-PEp 
VITAMINIZED 
DAIRY RATIONS! 


VY Great Selling Opportunity for Dealers, because 


new Ful-O-Pep Dairy Rations contain a Vitamin- 


Boost so long missing in Dairy Feeds! 


Nationally advertised in Dairy and Breed Publi- 


cations month after month! 


V 


Now under the famous Ful-O-Pep name, there’s a 


feed for every need on the farm! Order in assorted 


Ful-O-Pep cars for fresh feed, low inventory, quick 


turnover! For further details write, 


THE QUAKER OATS COMPANY, CHICAGO 


RATION 
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You should mix 


because.. 
it adds to your mashes 
without adding to cost! 


Ir HAS a definite 
value which more enter- 
prising poultrymen and hog 
growers are recognizing 
every day. The enterprising 
and farseeing mixer, too, is 
going for it, and for the 
same reason. He substitutes 
Produlac Dried for other 
more expensive ingredients 
— dried skim milk, for ex- 
ample. Independently con- 
ducted tests have indicated 
that replacement may be 
successfully made in 
amounts up to 100%. Now 
is the time to hit the line 
hard with ingredients which 
will do the most good in 
the difficult season ahead. 
Get acquainted with Pro- 
dulac Dried and its excel- 
lent yeast content without 
delay. 


FEED DEALERS: Send for 
a supply of Produlac Dried 
folders NOW to Dept. B, 
Grain Products Division, 
National Distillers Products 
Corp., 120 Broadway, New 
York. 


DOES NOT CAKE NOR HARDEN 


CORN DISTILLERS GRAINS WITH SOLUBLES 


e 48 


New Cattle Feed May 
Be Held Up By War 


Defense priority may prevent the im- 
mediate use as feed for cows of a syn- 
thetic nitrogen compound known as urea, 
because of its value in the production of 
munitions, but a two-year test at the 
Wisconsin college of agriculture proves 
urea to be satisfactory as a substitute for 
cow feed, it was recently announced by 
Wisconsin college of agriculture authorities. 

Urea has been produced at the college 
of agriculture laboratories from air, coal 
and water. Tests have been conducted by 
Profs. I. E. Rupel, Gus Bohnstedt and E. B. 
Hart on a herd of 24 cows. They report 
that the compound gave as good results 
as linseed meal when used to supplement 
a low protein ration of timothy hay, corn 
silage, ground corn and oats. Its use, they 
said, did not affect milk production, breed- 
ing efficiency, calf size or weight and 
appearance. 

Less urea than linseed meal or other 
concentrates is needed for each meal, the 
specialists report. Accordingly to present 
costs, the three agricultural scientists figure 
that the farmer would save $3.80 a ton by 
using urea instead of linseed meal. 

Urea is also useful in fertilizer and in 
the manufacture of plastics, glues and ex- 
plosives. Because of its value in explosives, 
it may now have to go for defense pur- 
poses but when the emergency is over 
authorities predicted it will likely be popu- 
lar as a cow feed. 


@ H. J. ERICKSON FEED CO., Blanchard- 
ville, Wis., has made extensive improve- 
ments including the installation of new 
overhead grain bins, elevator, feed mixer, 
corn cutter and grader. 
@ WESTVILLE GRAIN CO., Westville, 
Ohio was recently destroyed by fire. Dam- 
age was estimated at $35,000. 
—— 
@ MANEY BROS. MILL & ELEVATOR Co., 
Minneapolis, Minn., exclusive distributors 
for a number of feed ingredient manufac- 
turers, are erecting a large concrete block 
warehouse adjoining their mill and ele- 
vator. The one-story, fireproof addition will 
be 150 feet long and 100 feet wide. 
JOINS POULTRY SERVICE STAFF 
The appointment of Charles D. Jones to 
the poultry service staff of the Arcady 
Farms Milling Co., Chicago, has recently 
been announced by W. D. Walker, presi- 
dent. Mr. Jones was graduated from Coe 
college, Cedar Rapids, Iowa in 1932 and 
has been active in poultry and feed circles 
throughout the middle west. 
NAMED ASSISTANT SECRETARY 
Announcement has recently been made 
of the appointment of Don M. Turnbull 
as assistant executive secretary of the 
International Baby Chick association, Kan- 
sas City, Mo. Mr. Turnbull who formerly 
served as editor of Poultry Supply Dealer, 
Chicago, assumed his new duties as as- 
sistant to Reese V. Hicks on October 1. 


NO *“‘BALLING-UP”’ 
a NEW CALCIUM THuat FLOWS FREELY 
..» AND LIKES TO MIX 


DECIDE FOR YOURSELF about the qualities of 
ELECTRO. Write today for a FREE SAMP 
Prices and all facts by return mail. Dept. FB. 


Free-Flowing ELECTRO mixes easily and 
quickly in all types of mixtures. It does 
not “ball-up” in the mixing operation. 


Used in concentrates, ELECTRO generally 
improves the texture of those mixtures, 
making them more free-flowing and less 
likely to lump in storage. 


CONTROLLED POULTRY and ANIMAL FEED MIXTURES 
NO SEPARATING —NO SETTLING IN FEEDS 
UNIFORM DISTRIBUTION THROUGHOUT 

NO ARCHING IN BINS, CHUTES OR FEEDERS 
FREE-FLOWING 


COMING SOON! Important News about 
LE. a New and Improved Research and Con- 
trol Laboratory for your protection. 


Carbonate (ompany 


"Pioneer Preducers of Trace Elements Products” 


4S EAST OMIO ST. 
CHICAGO, ILL 


BOX 409 
CARTHAGE, MO 


«36 BRANDEIS THEATRE BLOG 
OMAHA, NEB 
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Rough 


VY HILE visiting a plant not long ago 


I saw a drive similar to the accom- 
panying sketch, (Fig. 1). This sketch in itself 
tells the old old story. Nobody in the plant 
was really “responsible” for the belt. 
“Everybody's business is nobody's busi- 
ness.” The pulleys had not been lined up 
correctly and as a result the belt would not 
stay on the pulleys of its own accord. To 
compel the belt to stay on the pulleys a 


BOARD. 
SOLIDLY 
NAILED. 


(Fig. 1) 


board about four inches wide was securely 
nailed to a post in such a way as to make 
the edge of the board bear against the 
edge of the belt to keep the latter on the 
pulley. ‘ 

The condition of the board when sketch- 
ed makes it evident that the board had 
been in the position for some time. It was 


(Fig. 2) 


nearly worn through and the belt was not 
running on the center of the pulleys any 
more. This sketch is no exaggeration. Need- 
less to say the edge of the onetime good 
leather belt was in a ragged condition as 
I have endeavored to indicate. 

No engineer, belt man, manager, super- 
intendent, owner, or anybody else should 
ever permit such a drive for even a single 
day, say nothing of year after year. A 
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of belts wastes 
time and money 


drive of this kind is bound to cause in- 
cessant trouble. Power is lost due to the 
constant friction. The belt is ruined pre- 
maturely and leather belts are too expen- 
sive to be treated in this way. Time is lost 
nailing up new boards as fast as the old 
ones wear through. And additional power 
is lost because of friction due to the un- 


natural position of the belt on the driving 
and driven pulleys. As soon as any im- 
portant belt gets out of line—line it up. 
That is the only remedy and it is the prop- 
er one. Never start a new belt on pulleys 
that are misaligned. 

The photograph, (Fig. 2) was taken of 
a similar instance where pulleys were not 
correctly aligned and where a “two by 
four” was made to bear against the belt 
to keep it in place. The photograph plainly 
shows how the edge of the belt was ruined 
owing to this improper forcing of its posi- 
tion. The electric motor partially shown in 
this picture, drives an overhead lineshatft. 
It would have been a simple matter to 
shift the motor slightly so that the align- 
ment was right. 
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propucts 


od Liver Oil 


Fortified © in A, 400 Vitamin D 


3000 Vitam 


Vitamin A and 
1500 Vitam 


i oil 
D Feeding 
200 Vitamin 


B ATE 

. 

and D Feeding OF 

Yoo Vitamin A, 85 Vita 
CLO-TRATE 
“p” Activated 
(Vitamin D) in 
2000 Vitamin D 


E 
CLO-TRAT 

Vitamin A Feeding Oil 
9000 Vitamin A 


Vitamin A is expressed in U. S. P. units, and 
Vitamin D in A.O.A.C. chick units per gram. 


NEWARK 


FOR DIFFERENT NEEDS 


WHITE LABORATORIES, Inc. 


Manufacturers of Dependable Vitamin Products 


DIFFERENT TYPES 


Not many would attempt to 
cut a two-by-four with a 
timber saw, even though it 
could be done. Neither would 
a feed manufacturer, when 
free to choose, select a vita- 
min A and D supplement of 
one potency when another 
one is better suited to his 
needs. With the range of 
potencies provided by the 
CLO-TRATE line, this free- 
dom of choice is still avail- 
able. 


All CLO-TRATE products 
are guaranteed to contain 
not less than the unitage 
claimed for them . . . and 
every batch is thoroughly 
checked before shipment in 
our chemical and physical 
laboratories, and tested on 
chicks by the A.O.A.C. meth- 
od. Write for particulars. 


NEW JERSEY 
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the 
TRATE 
/ 
é 66290 
~ 
| 


s 
— demonstration 
(Continued from Page Twenty-three) 


farmers that scientific feeding methods are 
profitable. Results speak louder than 
words. As a sales producer, it is the best 
plan we ever introduced.” 

Although Kellogg & Buck closely follow 
the sales program outlined by the manu- 
facturer, they have some mighty original 
ideas of their own. 

“To get the maximum of potential busi- 
ness, every employe should be a salesman 
as well as a good workman,” Mr. Kellogg 
pointed out. “For example, this fall we 
tried a little stunt that worked out very 
well. We put on a little contest for new 
customers and offered a set of tickets to 


potency. 


A complete line of 
Vitamin A and D 
products for the 
oultry and animal 
‘eeding industry. 


Processors since 1921 


i 4 


the big football games to every employe 
who brought in 10 new customers within 
a specified time. A new buyer had to 
make a repeat purchase of the same pro- 
duct or service before he could be classed 
as a new customer. Several of the boys 
won their football tickets in short order.” 

Other good-will building policies are de- 
veloped from time to time, souvenirs being 
one of them. “One of the best appreciated 
is a short pencil with soft lead, eraser and 
a metal cover to protect lead from break- 
ing,” Mr. Kellogg declared. “They can 
carry it in their overall pockets, and many 
have commented on how handy it is. Our 
firm name and address is imprinted on 
each one, and customers are asked to use 
our products—Purina feeds and our flour, 


. 


Vitamin D in dry, granular form 
MIXES FREELY IN WINTER WEATHER 


Say "Good-bye" to cold weather mixing trouble. SILMO 
VIT-D-400, Vitamin D in dry, granular form, mixes readily in 
every season. Check these VIT-D-400 advantages — then 
write today for samples and prices: 


1. Lower first cost than fortified Vitamin Oils of the same 


2. Easier, faster, cheaper mixing. 

3. No waste, no mess from leaky spigots. 

4. Flows readily in cold weather. 

5. 400 A.O.A.C. Chick units Vitamin D per gram. 


6. Shipped in DATED CANS and Potency Guar- 
anteed for | year. 


i. SILMO SALES CORPORATION 


a division of SILMO CHEMICAL CORP. 
RAILROAD BLVD., VINELAND, N. J., U.S. A. 


best and leading brand, Morenci Patent 
Flour for family use. 

“Occasionally we hold county meetings 
with other dealers and their employees to 
discuss mutual problems and the best 
methods of serving our farmer friends. This 
has worked well and over a period of 
years has helped develop this agricultural 
community into a leading stock-raising sec- 
tion. Very little grain is sold. Most of it is 
fed right on the farms after being properly 
ground and processed. Last year we ship- 
ped only one car of oats.” 

The company has also built up a good 
flour trade in their community among other 
elevators who do not have flour milling 
equipment, grocers, and farmers. The gro- 
cery stores are the best customers but in- 
creasing volume is being obtained from 
individual farmers. The exchange basis is 
also becoming increasingly popular—bring 
in wheat, take home flour. 

The firm conducts its businesse both on 
a cash and credit basis, but limits all credit 
sales to 30 days. “Many of our customers 
have borrowing credit at the bank. Such 
people are entitled to 30 day's credit. But 
if they want more than that much time, we 
ask them to arrange for the cash at their 
local bank. If the bank will not loan money 
for feed and custom grinding service, then 
we do not want to extend them credit. 
Banks are in business to loan money.” 


In the feed grinding department is a 
24 inch Monarch BB attrition grinder and 
corn crusher, an S. Howe’s horizontal mix- 
er, Invincible separator and seed cleaning 
equipment. The company contemplates in- 
stalling a complete pneumatic system to 
handle feed from mill to mixer, and mixer 
to bagger. 


In 1930 they installed a 120 h.p. 2-cylin- 
der Anderson diesel engine. Power is 
delivered to various units by line shaft and 
belts. “The chief saving,” says Mr. Buck,” 
is in fuel. But that is not all. Diesel engine 
dependability makes it unnecessary to 
keep a regular engine man as we did be- 
fore we installed this type of power equip- 
ment. In another year and a half it will 
have paid its entire cost through savings 
earned over other power. Electric current 
obtained from local power lines is used 
only for lights. The diesel affords ample 
power for all our equipment.” 

In concluding this discussion, Mr. Kel- 
logg and Mr. Buck placed special empha- 
sis again on the value of demonstration. 
“We have always found our farmer friends 
willing to listen to good sound advice that 
will help them make more money,” stated 
Mr. Buck, “but they always take our ad- 
vice a whole lot quicker when we can 
back up our statements with definite re- 
sults obtained right here in our own dem- 
onstration house. Once a customer is con- 
vinced he generally becomes a steady and 
satisfied customer, which of course is our 
ultimate goal.” 


@ JAMES H. MURPHY, president of Mur- 
phy Products Co., Burlington, Wis., is the 
proud father of an eight pound baby girl 
born at the Burlington Memorial hospital 
Sept. 27. The new arrival, who has been 
named Judith Anne, is Mr. Murphy's fourth 
daughter. 
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New Vice President 


C. T. PRINDEVILLE 


Charles T. Prindeville, who for some time 
has been the head of the cotton oil and 
soybean oil mills of Swift & Co., was one 
of four men recently elected as new vice 
presidents of the Chicago company. The 
other new vice presidents are: Porter M. 
Jarvis, Eugene A. Moss and Dr. Roy C. 
Newton. 

Mr. Prindeville, a native of Chicago, was 
graduated from Harvard in 1918 and serv- 
ed in France as a second lieutenant with 
the 307th Field Artillery. He joined Swift 
& Co. in 1921 and for the last eight years 
has devoted his time to work in the oil 
mills and company refineries. He is mar- 
ried and has three children. 


@ McGUFFEY ELEVATOR, McGuffey, Ohio 
was completely destroyed by fire Nov. 1. 
Loss was estimated at $50,000. E. E. Mc- 
Connell, Ada, the owner, plans to rebuild 
as soon as possible. 


@ PATRICK SLUGG, son of W. W. Slugg, 
Milwaukee, Wis., has recently received his 
discharge from the United States army and 
has taken over the management of the 


W. G. Slugg Feed Store Co. at Menomonee 
Falls. 


NEW INSTRUMENT 

A new instrument to determine thiamine 
(Vitamin B,) by the speedy, simple and 
accurate yeast fermentation method is 
now being built and marketed by the 
American Instrument Co., Silver Spring, 
Md. The new device known as the Fer- 
mentometer was originated in the Fleisch- 
mann laboratories of Standard Brands, Inc., 
and can be successfully applied to all 
foods, a great many biological fluids, plant 
and animal tissues, metabolic studies, etc. 
Complete details and information on the 
instrument may be obtained by writing 
the manufacturer and asking for “bulletin 
2104. 
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@ ANDREW EATON and Gordon Eaton 
have opened a new feed store at Maynard, 
Wis. 

@ UNIVERSAL LABORATORIES, Dassel, 
Minn., have leased the former Pancake 
elevator for the storage and cleaning of 
ergot rye screenings. The company, one 
of the pioneer ergot firms in the country, 
is operated by L. R. Peel. 
oe 
@ F. M. JOHNSON CO., Malone, N. Y., 
held its annual meeting for friends and 
customers Oct. 20 at the North Bangor 
Grange hall. Dr. D. M. Warren and Horace 
Pratt of the John W. Eshelman & Sons Co. 
were the main speakers. Refreshments and 
entertainment were provided and a num- 
ber of gift awards were given away. 


@ T.E.IBBERSON CO., Minneapolis, Minn., 
has recently completed construction of a 
new addition to the Belgrade Flour Mill 
Co.’s branch elevator at Elrosa, Minn. Im- 
provements consist of the installation of 
a new 25 ton scale with 30 foot deck, a 
new modern office building 18x24, and 
a new feed warehouse. 

@ LEO FEIGEL and Paul McKinnis, Green 
Hill, Ind., have completed construction of 
their new feed mill on the site formerly 
occupied by the E. W. Watkins blacksmith 
shop. 

@ G. POLKINGHORN, Dodgeville, Wis., 
has purchased the Merton Feed Co., at 


Merton, Wis., formerly operated by Victor 
Rehbaum. 


EAVY, durable construc- 

tion and precision gear 
drive are offered in this depend- 
able yet low-priced mixer. Satis- 
fied users all over the country. 


Gravity feed, hopper flush with floor, thus 
eliminating necessity of lifting the sacks. Baggers 


can be placed in any position. 


Drive above can be furnished for flat belt, 
V-drive or with bracket to attach motor. A 


compact machine. 


Capacities: 40 bu., 80 bu. and 120 bu. 


A. E. JACOBSON MACHINE WORKS, Inc. 


1076 Tenth Avenue S. E. 


Minneapolis, Minn. 


Grinders — Corn Cutters — Magnetic Separators — Feed Mixers 
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Direction Sé 


NY feed dealer who wants to aid him- 

self and at the same time do a favor 
for some of his future customers should 
take a lesson from Harry L. Davis, Rush- 
land, Pennsylvania. He acquired a num- 
ber of attractive roadside direction signs 
at a reasonable cost by cooperation with 
the shop students of his township high 
school. 

The signs are nine inches wide and 24 
inches long, pointed at one end, painted 
white with black lettering and a black 
border at the direction end. They are 


Efficiency and 


for them. 


J. Roach Sons, Plainfield, lowa, demanded a 
well designed plant that would handle wholesale 
as well as local trade and be equipped to handle 
ear corn as well as small grain. 


Ibberson designed and built the above plant 
Note what careful planning and ex- 
perienced building knowledge can accomplish. 


Write In Full Confidence 


No obligation for consultation. 


can save you money on your building and lower 
your production costs. 


RSON 


can be erected 
at small cost 


mounted with two substantial bolts to six 
feet lengths of 2x4's painted white and 
sharpened on one end. 

The instructor at the school was glad 
to have a real project for his students to 
work on and they liked it because Mr. 
Davis supplied the materials and then 


Showmanship 


Learn how we 


made a “contribution” to the fund for their 
annual instruction and sight-seeing trip to 
Washington, D. C. 

The feed dealer was also well pleased 
with his part of the bargain and says the 


"HARRY L-DAVIS 
Pee) MILL 


signs which were erected at various road 
intersections near Rushland have been a 
big help in bringing customers to his mill 
and warehouse where he carries a full 
line of Wayne feeds. 


@ CHARLES THIEL, son of Paul Thiel, di- 
visional manager for Murphy Products Co., 
Burlington, Wis., was married Sept. 20 to 
Miss Jane Lanning, Harvard, Ill. 
e@ F. A. FRIESEN, Butterfield, Minn., has 
opened the Butterfield Feed mill. 


@ RICHMOND GUANO CO. fertilizer plant, 
Richmond, Va. was completely destroyed 
by fire Oct. 25. 
@ A. J. PETERSON, Oconto Falls, Wis., 
who recently disposed of his hardware 
business has reopened the Falls Elevator 
Co. on N. Main St. The plant has been 
completely renovated. The grand opening 
was held Oct. 18 with free coffee and 
doughnuts served to all visitors. 
NEW FABRIC CEMENT 

The Val-A Co., 3922 S. Wabash Ave., 
Chicago, Ill., has announced the introduc- 
tion of a Tehr Greeze fabric cement which 
it is claimed is useful in quick repair of 
bags. The firm reports that this product will 
enable feed and seed houses to get the 
most possible use out of all bags. It is easily 
applied and the resulting mend is said to 
be strong enough for even the usual wash- 
ing. The cement can be used to repair all 
types of canvas and leather goods. It is 
packed in an amber glass container, 
twelve to a carton, which is very attrac- 
tive for dealer display. Literature and 
prices can be obtained by writing direct 
to the firm. 
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feet, with a capacity for storing 25 cars 
of feed. 

“In 1938 we branched out into the hatch- 
ery business renting a building in the vill- 
age of Forrest. That year we hatched 105,- 
000 chicks. The next year we hatched 184,- 
000 and the next year 240,000. We then 
built our present modern hatchery on our 
farm where our other activities are cen- 
tered and this year raised 432,000 chicks.” 

In the same building with the new hatch- 
ery, a@ modern building built of glazed 
blocks, is the commodious office. The en- 
tire building is 40x 100 feet. The office is 
thoroughly modern and is equipped with 
the latest fixtures, including steel desks, 
filing cabinets, etc. 

The firm now employs 25 to 30 people. 
The mill employs three, the hatchery three, 
the poultry range four, the dairy two, the 
general farm, including the raising of 35 
acres of hybrid seed corn, six and the 
office five. One salesman is kept busy sell- 
ing to the retail trade and another to the 
wholesale trade. Extra help is used during 
busy seasons. 

At the beginning of this year the Honeg- 
ger brothers admitted Ben A Roth to the 
firm. He acts as sales manager. Sam 
Honegger has charge of the poultry and 
feed mill operations while Frank Honegger 
has charge of the seed corn business. 


@ JACOB BIRNBAUM, 57, New Britain, 
Conn., treasurer of the Stanley Svea Grain 
& Coal Co., died last month. 

— 
@ JONAS Y. YODER’ & SON, Frank Pierce, 
Iowa have started construction of a new 
feed mill. 


@ LE ROY COOPERATIVE GRAIN CO., 

Le Roy, Minn., has started construction of 

a new feed mill which will include an ex- 

tension to their present office. 


@ BECKER FEED & SEED store, Juneau, 
Wis., has moved to its new location at 
the corner of Oak and Depot streets. 


@ AYLOR & MEYER CO., feed store, Au- 
rora, Ind., has purchased the Glass Roller 
mills at Rising Sun formerly operated by 
E. J. Glass. The Rising Sun plant will be 
managed by Roy Gardner, who was for- 
merly connected with the Lawrenceburg 
Roller mills. 


@ B. & J. MILLING CO., Jersey City, N. J., 
a wholesale and retail grain and feed 
company, has been incorporated by B. J. 
Howens Jamaica, L. I., N. Y. and W. D. 
Walker, Chicago, III. 


@ SHORE FEED SERVICE, INC., West 
Seaford, Del., has opened a new feed, 
poultry and stock supply store in the stor- 
age house owned by J. E. Willey. The 
new corporation is headed by Walter 
McNeilly and R. Allen Cannon. 
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@ PROSPECT MILL, Fort Atkinson, Wis. 
has been opened by Claude Johnson and 
Owen Lee. The new feed mill which is 
located on Wilson St. will be managed by 
Chet Ouweneel. 
@ SEBEKA COOPERATIVE CO., Sebeka, 
Minn., has completed construction of its 
new feed mill and warehouse. Everett 
Mattie has been engaged as manager. 
——— 
50 YEARS OF SERVICE 
Richard Davis, Utica, N. Y., treasurer of 
the Ogden Grain Co., boasts a service rec- 
ord in the feed industry that few can 
equal. On Oct. 1 he completed his 50th 
year of continuous service with the same 
company. 


NUTRITION LABORATORY 

The University of Connecticut has an- 
nounced the establishment of a founda- 
tion for research in poultry and animal 
nutrition with funds donated by the Yantic 
Grain & Products Co., Norwich, Conn. The 
laboratory will be housed in the poultry 
building at the university and will be 
under the joint direction of Dr. Harold M. 
Scott, professor of poultry husbandry and 
Dr. Erwin Junherr, professor of animal 
pathology. 


@ HAROLD A. JOHNSON MILLING CO., 
Hornell, N. Y. has leased the M. F. Smith 
& Son mill on River St., and installed new 
equipment. 


Push the Supplement 
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-and so Rich in 
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Conkeys 


Year ‘round 
Advertising is 
telling Poultry 
Raisers to... 


“LOOK for the 2 BIG 
Red Letters on Every Bag” 


WRITE FOR DEALER PROPOSITION 
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@ W. J. BORST, operator of a feed mill at 
Brooklyn, Wis., and George A. Rassmussen 
have purchased the Joseph Breuling feed 
business at Bellville, Wis. Mr. Rassmussen, 
who has been engaged in farming near 
Brooklyn, will be in active charge of the 
Bellville business which will be operated 
under the name of Borst & Rassmussen. 
@ VESTAL'S MILL, Yadkinville, N. C. was 
completely destroyed by fire recently. The 
mill was owned by Roby Shore and Mar- 
shall Chamberlain. The latter recently 
leased his interest to D. A. Reynolds. 
@ E. A. SHRINER CO., Boswell, Ind., has 
moved its offices to their newly constructed 
plant on highway 41. 


@ GEORGE S. FISHER, 71, Sun Prairie, 
Wis., well known feed merchant, died 
Oct. 15. 


@ WATERLOO MILLS CO., Waterloo, lowa 
recently completed installation of an auto- 
matic sprinkler system. The plant, which is 
owned by Carl G. Orsinger and Glenn 
Bown, is now said to have most modern 
fire preventive equipment in the state. 


@ PARKER BROWN, Randolph, N. Y., has 
purchased the grain and feed mill at Ken- 
nedy formerly known as the Thomas & 
Sons Flour mills. The mill will be operated 
by the Brown Milling Co., Inc., in con- 
junction with its present business at Ran- 
dolph and Conewango. 


You get better, faster, 
more economical service 
when you concentrate 
your oat purchases in one 
place ...if that 
one place is 
Doughboy Mills! 
You see, we're 
experts in oats... and 
one of the biggest buyers 
and processors. And we 
pass our big scale econ- 
omies along to you. 


Write Us for Quotations On... 


Feeding Rolled Oats 


Steel Cut Oats * Ground Oats 
Whole Oat Groats 


Pulverized Oats * Ground Barley 


Feeding Oat Meal 


DOUGHBOY MILLS Inc. 


RICHMOND, WISCONSIN. 


New Salesman Joins 
Herbert Clofine Firm 


Herbert K. Clofine, Philadelphia, Pa., has 
announced the appointment of George H. 
Every-Clayton as his 
new representative 
in New England and 
other sections of the 
East. Mr. Clofine is 
the eastern seaboard 
distributor for Lacto- 
G dried whey manu- 
factured by the West- 
ern Condensing Co. 

Mr. Every-Clayton 
is a graduate of Rut- 
gers college and the 
National Institute of 
Poultry Husbandry of 
England. He is thoroughly familiar with 
the making up of formulas and his services 
will be available to all of Mr. Clofine’s 
customers in the eastern poultry sections. 


G. H. Every-Clayton 


Smith Co. Announces 
New Mineral Feed 


Timed to fit in with the government's in- 
creased demand for livestock and poultry, 
the Smith Agricultural Chemical Co., Col- 
umbus, Ohio, recently announced an im- 
proved mineral feed, known as Sacco V-17. 

Sacco Mineral, the product which the 
new V-17 replaces, was one of the early 
brands in the mineral feed field and its 
success with dealers and farmers led to 
the development of this new product. The 
new Sacco V-17 is a complete balanced 
mineral containing additional active min- 
eral elements and the approved iodine 
content. It is priced well below the aver- 
age mineral, and is distributed from five 
Sacco plants in Ohio, Indiana and Michi- 
gan, making it readily available to dealers 
in these and surrounding states. 

To aid dealers, the company has devel- 
oped an unusually complete advertising 
and merchandising program. It includes 
farm paper advertising, folders, store cards, 
dealer electros and a plan to promote 
sales of local mix feeds in which Sacco 
V-17 mineral is used. Complete informa- 
tion may be obtained by writing to The 
Smith Agricultural Chemical Co., Colum- 
bus, Ohio. 

@ JOHN T. LOWE, Ellsworth, Wis., is in- 
stalling a new International 100 h.p. diesel 
engine and a new pulverizer mill. 


@ FARMERS COOPERATIVE ELEVATOR, 

Northfield, Minn., is starting construction of 

a new elevator, warehouse and feed mill. 

The contract for the $25,000 plant has been 

awarded the J. H. Fisch, Co., Barnesville. 


@ SAMUEL M. GOLDEN, general manager 
of the Amburgo Corp., Philadelphia, Pa., 
was the main speaker at a recent meeting 
of the Poultry Service club of Southern 
California, in Pomona, California. Mr. 
Golden addressed the meeting of manu- 
facturers, salesmen and ranchers on the 
subject “Salesmanship and Service in 
Sales of Animal Feed”. 
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lime deficiency is much less frequent than 
a phosphorus deficiency. This is especially 
the case when legume roughage makes up 
part of the ration, whether the legumes 
come from pasture, hay, or silage. 

But in view of the relative abundance 
of lime in roughages that are part of all 
dairy cattle rations, why must ground 
limestone be an almost invariable mineral 
ingredient in commercial dairy grain mix- 
tures and in mineral mixtures intended for 
dairy cattle? If additional minerals are 
needed outside of salt or iodized salt, why 
not let this additional mineral be one that 
is as high in phosphorus as practically 
possible. 

Colloidal phosphate is coming to be 
used lately to take the place of bone meal, 
and it will be safe to use provided it does 
not carry an excessive amount of fluorine. 
At Wisconsin recently a number of analy- 
ses were made on colloidal phosphate. In 
a few instances it was found that the fluo- 
rine ran higher than guaranteed, in fact 
high enough to constitute a danger to 
cattle if they should be fed colloidal phos- 
phate at all continuously. 

We are in the near future promised de- 
fluorinated phosphates that are cheaper 
than bone meal while carrying comparable 
amounts of lime and phosphorus. This de- 
velopment is to be welcomed by everyone. 

We are aware of the fact that in certain 
areas, especially the Great Lakes region, 
many cattle require iodine in some form 
because of the fact that the natural vege- 
tation in these areas is not rich enough 
in this chemical element. Feeding iodized 
salt is about the most practical means for 
avoiding goiter or “big neck” in newborn 
animals. 

@ WARD BROWN, executive of the Check- 
erboard Elevator Co. and the Purina Mills, 
St. Louis, is recovering from an operation 
performed at St. Luke’s hospital in St. Louis 
on November 1. He is not expected back 
on the job until late this month. 

@ HORTON’S FEED STORE, Peekskill, N. Y. 
on October 1 observed its 70th anniversary 
in the feed business. The firm was founded 
by Chauncey S. Horton in 1871. 

© 
@ MAURICE BARBER, Holly, Mich., has 
opened the Holly Feed warehouse in the 
Balcony block on S. Broad St. Mr. Barber 
who was formerly in the feed business at 
Clawson recently purchased the Holly 
Feed store and has installed new equip- 
ment and made other improvements. 

# 

ANNUAL CONFERENCE 

The Calcium Carbonate Co., Chicago, 
held its annual sales and technical 
conference Oct. 31 - Nov. 1 at the new 
Calcium Carbonate Co. laboratories rapid- 
ly nearing completion at Quincy, Illinois. 

The annual meeting brought together the 
principals of the management, sales, and 
laboratory departments for open discus- 
sion and exchange of ideas that for years 
has made this company a leader in the 
production of trace elements products. 
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@ PIONEER FEED mills, Woodstock, IIl., 


is now being operated under the name of 
Midwest Feed mills. 


— 


@ MERCK & CO., INC., manufacturing 
chemists, Rahway, N. J., for the fourth 
successive year have recently been select- 
ed by the board of judges of the Direct 
Mail Advertising association as one of the 
50 direct mail leaders of the United States 
and Canada. This year the company also 
won the President’s cup for “the most 
outstanding industrial direct mail cam- 
paign.” Douglas Wakefield Coutlee, di- 
rector of advertising for the company, re- 
ceived the two awards at the association's 
annual convention banquet held last month 
at Montreal. 


ARCHBISHOP MARRIES WARREN 

Leo J. Warren of the Murphy Products 
Co., Burlington, Wis., was married on No- 
vember 5 to Miss Helen Shinner of Mil- 
waukee. The marriage rites were read by 
the Rt. Rev. Moses Elias Kiley, archbishop 
of the Milwaukee archdiocese. In recogni- 
tion of the services which the bride and 
groom have rendered to the Catholic church, 
a pontifical mass was said immediately 
following the marriage ceremony. 

@ FLOYD DAUGHERTY, Cheboygan, Mich., 
is building a new addition to his feed mill. 

@ KAHLBAUM BROS., Carleton, Mich., 
have added a Hess dryer to their recently 

completed elevator and feed mill. 


It’s Easy Feeding 


EASY 


like it. 


Pays you a handsome profit, builds 
big repeat business — that's why 


dealers like it. 


Push this “cafeteria” feeding plan. Sargent 
Grain Balancer in one self-feeder; home- 
grown grains in another. No work, no bother. 
Grain Balancer gives the flock 22 Vitamin, 
Protein, and Mineral ingredients to go with 


the grain ration. Nothing else needed. 


Write for our attractive dealer proposition, 
showing profits other dealers are making 


and cooperation we give you. 


SARGENT & CO., Des Moines, lowa 


Half a Century of Reliable Quality 


SELLI 


Takes the hard work out of poultry 
feeding — that's why poultry raisers 


SARGENT 


GRAIN BALANCER 
FOR POULTRY 


‘ 
SARGENT [ES 
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— three trucks 


(Continued from Page Seventeen) 


ciety telephoned Clark Krum & Sons for 
prices on buckwheat flour. 

“There won't be any charge,” was the 
answer, “we'll be glad to donate all the 
flour you need.” 


These suppers are immensely popular 
and people come from miles around to eat 
huge stacks of piping hot buckwheat cakes 
with maple syrup and country sausage. 
Many of them remark, “Delicious! Where 
d'je get such good flour?” The answer of 
course brought much additional business 
and good will to Clark Krum & Sons. In 
fact this stunt was so successful that a 
number of rival dealers have let it be 
known that they too would gladly donate 
the flour. 


Much of the advertising is done on the 
route with the seasonal distribution of 
calendars, caps, and thermometers by the 
drivers. Customers are also kept well sup- 
plied with free order cards. While all these 
things make for success there is a notice- 
able atmosphere of good feeling among 
the Krum dealers, employees, and custom- 
ers which is worth more they say than any 
paid advertising. 

Both Nelson and Earl Krum held white 
collar jobs with good opportunities for ad- 
vancement when their father invited them 
into this totally different field 22 years ago. 
Neither seems to regret the change. Both 
have lived, worked, and established their 
families here in the home town. Nelson, 


the elder, is a veteran of the first World 
War, but Earl was too young at that time 
for Uncle Sam's fighting forces. Both are 
active in movements for civic improvement. 
They live for the community as well as in 
it and from it. 

HANDY REFERENCE 
An interesting booklet on “The Language 

of Livestock and Feeding” prepared and 
issued by the Burton Bigelow organization 
provides a handy reference in determining 
the right words and expressions to use in 
talking and writing to farmers, feeders, 
livestock raisers and poultrymen. Under 
the various kinds of livestock and poultry 
are listed the proper terms to use for 
breeding stock, production stock, name of 
young, birth term, collective noun, etc. 
Other sections deal with different classes 
of feeds, methods of feeding and miscel- 
laneous expressions. The publication should 
be especially valuable for salesmen, ad- 
vertising men and dealers not familiar with 
the language of the farm. The 17-page 
booklets may be obtained at a nominal 
cost by writing the Burton Bigelow organi- 
zation, 274 Madison Ave., New York City. 

@ H. M. BROWN, Ireton, Iowa, has been 
engaged to operate the elevator recently 
purchased by Ben Magness. 

@ DELBERT LUCY FEED store, Zion, IIl., 
was destroyed by fire last month. Loss was 
estimated at $15,000. The blaze, which was 
believed to have been of incendiary origin, 
is being investigated by authorities. 


NOW ANY MAN WHO OWNS A FEED MIXER CAN 


VITAMELK, the complex 
modern pre-mix, supplies 
16 vitamins and minerals. 
Including Cod Liver Oil, 
Milk, Yeast, and Wheat 
Germ Oil vitamins, plus 
newer and rarer vitamins 
—Choline, Nicotinic Acid 
(prevents Necro), B:, Bs, 
etc.—and minerals iodine, 
manganese, copper, etc. 

Developed to its present 
state of leadership in the 
vitamin pre-mix field 
through over 16 years 
research and laboratory 
control, it’s not expensive. 
Now costs less than milk 
_ = Price is stable by com- 
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ye 
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VITAMELK will give you a ~ FREE! 


send for sample “16 CYLIN- 
DER” feed formulas and “16 
CYLINDER” merchandising 
campaigns. 


modern, faster selling feed. It 
has brought users up to 100% 
sales increases the first year. 

For complete information—write 


SOME FEEDS 
“FORTIFIED 


VITAMINS 


NES 
ELK GIVES, 


EASY To SEE WHY VITA 
FEEDS FASTER “00 8 


LBS. NET WT, 


ano MINERALS 


DAWE’S VITAMELK CO. 


4800 S. Richmond St. ° 
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Chicago 


Allied Mills Lists 


Personnel Changes 


Allied Mills, Inc., Fort Wayne, Ind., has 
announced several recent changes in per- 
sonnel of the company’s sales staff. Ben 
H. Focht, former assistant to the district 
sales manager in the 
Fort Wayne district, 
has been made di- 
rector of a newly es- 
tablished sales train- 
ing and merchandis- 
ing division with 
headquarters at Fort 
Wayne. 

L. H. Fairchild, 
who has served as 
district sales man- 
ager of the Omaha 
oe district for the past 

L. H. Fairchild six years, has been 
added to the staff of the research division 
at Peoria, where he will assist Dr. Hunter 


Ben Focht 


R. E. Day 


and Dr. Rudy in research and educational 
work. 

Robert E. Day who has served as as- 
sistant district sales manager of the Har- 
tisburg district for the past four years 
succeeds Mr. Fairchild as district sales 
manager at Omaha. 


@ BROWNIE FEED STORE, Reynolds, Ind. 
has recently purchased the Theodore 
Wright coal yard. A new hammer mill is 
also being installed. 


@ ALBERT CHARLES REISS, feed dealer 
at Marshalltown, Iowa has filed a volun- 
tary petition in bankruptcy. 

@ PEOPLES ELEVATOR CO., Elwell, Mich., 
is installing an additional grinding unit 
consisting of a Hughes hammer mill with 
built-in crusher and feeder, and tramp iron 
separator. 

@ ROBERT FORRESTER, son of George R. 
Forrester, president of the Toledo Board of 
Trade, has become a student in the ground 
school of the United States army air corps. 
He is stationed at Jefferson Barracks, St. 
Louis, Mo. 


@ A.C. KRAUSE and F. C. Krause, Beloit, 
Wis., feed dealers have filed suit in circuit 
court against the Janesville Citizens Loan 
& Investment Co., charging collection of 
interest in excess of the legal rate allowed 
by law. 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


COMPETITION 
Wife: ‘Wake up, John, there’s a burglar 
going through your pants pockets.” 
Feed Dealer (turning over): “Oh, you 
two just fight it out between yourselves.” 
* * * 
PREJUDICED? 
Customer: “Have you a book called 
‘Man, the Master of Woman’?” 


OUCH!! 
Willie: “Do lawyers ever tell the truth?” 
Dad: “Yes, son, sometimes a lawyer 
will do anything to win a case!” 
* * * 


A SUGGESTION 
“A good thing to remember 
And a better thing to do, 
Is work with the construction gang 
Not with the wrecking crew.” 


* * 


THIS MODERN AGE 
Feed Dealer: “Now if you'll be a good 
boy Johnny I'll give you this nice, bright 
new penny.” 
Dealer's Son: “Well if it’s all the same 
to you, Pop I'd rather have a dirty, old 


dime instead.” 
* * * 


An oldtimer is one who remembers 
when he could buy a pound of steak for 
a dime, but who forgets he had to work 
an hour to earn a dime. 

* * * 


MODERN METHODS 
Suitor: “I should like to marry your 
daughter.” 
Business Man: “Well, you can leave 


better turns up we will get in touch with 


you. 


OH. YEAH! 

Feed Dealer: “Don't drive so fast, dear, 
around curves, it frightens me.” 

Wife (driving unconcerned): “If you 
don't want to get scared, do as I do— 
shut your eyes when we go around the 
curves.” 


* * * 


SOME RIDE 
A rookie, lately arrived at camp was 
curiously inspecting the live stock at too 
close range when one of the mules kick- 
ed him cold. His buddies got him on the 
rebound, placed him on a stretcher and 
started for the infirmary. Regaining con- 
sciousness, the rookie felt the swaying 
motion of the stretcher, and cautiously 
lowering his hands over the side, found 
only space. 
“Gosh!” he moaned in horror, “Ain't I 
hit ground yet?” 
* * * 
Profits are built on satisfying customers 
—not fooling them. 
* * 


GOOD DEFINITION 
“He drove straight to his goal,” fervent- 
ly spoke the orator. He looked neither to 
. the right nor the left, neither friend nor 
j foe could delay him or turn him from his 
course. All who crossed his path did so 
at their own peril. What would you call 
‘ such a man?” He paused for effect. 
7 “A truck driver,” said a knowing voice 
in the rear. 
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your name and adrress, and if nothing . 


Salesgirl: “The fiction department is 


The modern kitchenette cupboard cov- in the next aisle.” 
ers a multitude of tins. 
* * 


BY-PRODUCTS 
ACADEMY AWARD The two men hadn't met for about fif- 


Scotchman (at riding academy): “! teen years. 
wish to rent a horse.” 
Groom: “How long?” 
Scotchman: “The longest you've got. 
There be five of us going.” 


“And is your wife as pretty as she 
used to be?” asked the first. 

“Oh, yes,” replied the second, “but it 
takes her much longer.” 


Priorities are in such a state of uncer- 
TEE g ‘tainty that no one may predict whether 
fabricators will be supplied with the 


proper grade and quantity of steel. We have a 
stock NOW, but... 


is the time to order that spouting 
0 and other equipment which we man- 
ufacture for elevators. 


The Gerber 
No.2 Distributor 
Spout 
Write Today 
for a 
tree catalog 
H 1 - 1941 


J. J. GERBER SHEET METAL WORKS (‘tiniccis 


Manufacturers of GRAIN ELEVATOR SUPPLIES 


wre 


“PEAK QUALITY” 
Vitamin A and D Oil 


We can supply VITAND in any A and D potency combination 
to meet feed manufacturers’ special requirements. 

WRITE US YOUR REQUIREMENTS .. . advise the po 
tencies of A and D you prefer. Address Feed Division of 
NAPTHOLE, Inc., at BOONTON, NEW JERSEY. 
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IRRADIATED 
DRY YEAST 


GUARANTEED to contain 
4,000,000 U.S.P. Units of 
Vitamin D per pound 


CAN YOU ANSWER THESE 
QUESTIONS? 


What feeds should be fortified with 
Vitamin D? How much is needed? 


Which Vitamin D source is the 
most efficient and economical for 
each type of animal? 


Look te Amburge 


FoR THE RIGHT ANSWERS 


@ Many rations need a Vitamin D 
supplement. Pigs and calves are 
often closely housed, away from 
sunshine. Heifers and dry cows 
also need ample Vitamin D to 
help store the calcium and phos- 
phorus for future milk production. 
For just a few pennies per ton, 
FLEISCHMANN’S IRRADIATED 
DRY YEAST will supply essential 
Vitamin D for pigs, calves, horses, 
sheep, dogs and other 4-footed 
animals. 


NOTE: Chickens and other poultry do 
not receive proportionate benefit from the 
form of Vitamin D in Irradiated Dry 
Yeast. We therefore recommend fish oils 
(natural or in dry form) as the most 
economical Vitamin D supplement for 
poultry mashes. 


@ The use of FLEISCHMANN’S 
IRRADIATED DRY YEAST to 
correct Vitamin “D” deficiency is 
just one phase of the Amburgo 
vitamin program for four-footed 
animals. Are you neglecting the 
sales possibilities of feed for pigs, 
calves, horses, sheep, dogs and 
other four-footed animals? Amburgo 
will help you increase your volume 
by showing you how to increase 
your sales in this very important 
department. 


Have an Amburgo Representative 
Call NOW! 


THEA mburga corr 
Broad St. at Nedro Phila., Pa. 


The annual sales meeting of Arcady Farms Milling Co. was held at the Parkway 
hotel, Chicago on Oct. 25-26 with W. D. Walker, president, in charge. Speakers included 
Arthur Meeker, chairman of the board; W. D. Walker, Louis E. Hooker, Harry G. Herr- 
lein, R. C. Borden, A. J. McLoughlin, sales manager; and Jim Poole. Others present were 
H. W. Hensler, secretary; E. F. McDonnell, treasurer; T. L. Mitchell, assistant sales 
manager; S. J. Meyers, traffic manager; S. Nordvall, purchasing agent; and A. O. 
Gilbertson, meat products division. 

The regular state managers’ meeting was held at the company's Chicago offices on 
Oct. 24, with the following state managers in attendance: John Foster, John Cripe, 
R. R. Lee, W. L. Mollett, L. J. Bean, Oscar Boyst, Warren Cooley, George Thatcher, 
Jack Warsaw and F. M. Stamper, Jr. 


COMBINES MILK VALUES WITH SEA MINERALS 


ManAmar, always in the lead, again takes a step forward ahead of the 
parade. ManAmar has been stepped up in the vitamin B-G Complex with 
patented B-G PLUS, a most important adjunct for result-producing feeds. 
Results obtained indicate B-G PLUS contains values not yet explained 
by its chemical analysis. 
WHEN MILK PRODUCTS ARE OUT OF LINE IN PRICE 
INVESTIGATE MANAMAR AS AN ECONOMICAL AND DE- 
PENDABLE SOURCE OF THESE ESSENTIAL VITAMINS:- 


Riboflavin (Vit. G) for hatchability and growth. 

Pantothenic Acid—the anti-dermatitis factor. 

B, (Thiamin) controls carbohydrate usage and gives a lift to the flock. 
Choline—aids in utilization of Manganese. 

B, (Pyrodoxin) essential for normal growth and efficient feed utilization. 
Nicotinic Acid—important in swine nutrition (Aids in Necro prevention). 


Write today for details of sales assistance, research support, formula 
service and other benefits of the ManAmar Money Making Plan. 


PHILIP R. PARK, INC. Dept. F. B., 608 $. Dearborn St. Chicago, Illinois 
Manufacturing Plant and Research Laboratories, San Pedro, Cal. 
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after the outside work, Mr. Morse is free 
to devote his time to the milling end of the 
business. He is well qualified for this since 
he has been a miller for over 40 years. 

The present mill was built 106 years ago 
and for nearly 80 years was operated by 
water power. When natural gas was 
brought into Mt. Gilead, it was decided 
to change over to this fuel as the water 
supply could not always be depended on. 

Johnny Appleseed, that eccentric char- 
acter who is often spoken of as “the patron 
saint of orchards,” was a frequent visitor 
in and near Mt. Gilead the year that the 
mill was built and Mr. Morse likes to think 
that no doubt he had some of the corn 
meal that was ground at the mill. 

Old Morrow county records reveal that 
“johnny cake” was the principal breakfast 
dish in those early days. Pone was baked 
for supper and mush and milk was the fav- 
orite supper dish. 

Possibly Morse & Ellis have had more 
courage, grit and determination than the 
average people for once they made up 
their minds to do a cash business they 
stuck to it. Today they have proved to 
themselves and to others that it is not only 
possible but plausible to operate a flour 
and feed business on a cash basis. 

@ S. P. MASON, 56, Sioux City, Iowa, 
former president of the Sioux City grain 
exchange died recently. 
BELOW EXPECTATIONS 

Wisconsin's hay and grain crops, which 
earlier this year were expected to set a 
new production rec6érd will not reach an- 
ticipated yields the state department of ag- 
riculture reports. Although production will 
still be above average, due to unseasonal 
weather over the state including severe 
heat and near drought conditions, yields of 
many crops have been seriously curtailed. 


AMERICAN RED CROSS 


put that 


Emply Space 


to work 


vy] F YOU have a room or floor which 
you no longer need but which must be 
maintained in the expense column you 
may find a profitable answer in the ex- 
ample of Falle Brothers, Troy, N. Y. 

“We have been in the feed and grain 
business a long time,” explains Elias Falle, 
“and many years ago we bought the 
building we now occupy. There was a 
room attached to it which was used as a 


blacksmith shop. As long as horses were 
universally in demand, there was no diffi- 
culty keeping it rented. 

“In recent years this business ceased to 
be profitable, however, and we found our- 
selves with an empty building on our 
hands. As it did not face the street, only 
a driveway, no one wanted to rent it for a 
store and we already had all the ware- 
house room we needed. 

“We put out a sign, Heated Garage To 
Rent. A number of calls resulted, and to- 
day it is filled nearly all the time. There 
is room for 16 cars and each space is 
plainly numbered. Renters come and go 
as they please. We rent only by the month 
or for longer periods. The building is heat- 
ed by a good-sized oil stove which besides 
being inexpensive requires little attention.” 


HYDROL 


(FEEDING CORN SUGAR MOLASSES) 


This dextrose-rich molasses has been used for many years as 
an ingredient of rations for dairy cows, beef cattle and hogs. 
Today it enjoys an increasing demand. Wherever molasses 
is called for in a mixed feed, Hydrol can be used to advantage 
because its sugar content consists largely of dextrose, the sugar 


of the blood. 


There is a generous supply at present for shipment in tank cars. 


THE FEED BAG — November, 1941 


Write us or ask our salesman for quotation. 


CORN PRODUCTS SALES COMPANY 


17 BATTERY PLACE 


NEW YORK 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of 
the products listed here let us furnish your 
requirements. Our fast service and quality 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Table Rolled Oats 
Feeding Rolled Oats 
Steel Cut Oat Groats 
Feeding Oat Meal 


Pulverized and Bolted 
products make it worth your while to buy | Oats 


Whole Oat Groats 
Steel Cut Wheat 
Ground Oat Groats 


Oat Mill Feed 

Oat Mill Feed with 
Molasses 

Pulverized and Bolted 
Screenings 


Steam Crimped Oats 
Steam Rolled Barley 
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@ JOHN M. WILSON, Meridian, Miss., an 

active member of the Southern Mixed Feed 

Manufacturers association and president 

and general manager of the Meridian 

Grain & Elevator Co., died Oct. 17. 


NEW ASSOCIATION SECRETARY 

Prof. H. C. Knandel, of the department 
of poultry husbandry, Pennsylvania State 
college, has been named secretary of the 
Pennsylvania Millers & Feed Dealers asso- 
ciation to succeed George A. Stuart, who 
recently resigned. The following have been 
appointed chairmen of the association's 
standing committees: Lang Dayton, mem- 
bership; Warren C. Harlacher, legislative; 
Newton Evans, publicity; E. J. Eshelman, 
budget and H. V. White, insurance. 


At Glorida Geed Convention 


| 5 BIOLOGICALLY TESTE 


VITAMIN OIL 


The four men pictured here were among the prominent figures in the feed industry 

in attendance at the 15th annual convention of the Southern Mixed Feed Manufacturers 

| convention held in conjunction with the University of Florida's second annual nutrition 

school, Nov. 6-7 at Gainesville, Fla. Left to right are: L. W. Howard, Jacksonville, 

president of the Florida Agricultural Feed & Supply Dealers association; A. T. Penning- 

ton, Atlanta, president of the Southern Mixed Feed Manufacturers association; R. M. 

Field, Chicago, president of the American Feed Manufacturers association; and Prof. 
Norman R. Mehrhof, University of Florida, program chairman. 


Every drop of Biotol is 
made from firm, fresh fish. 
You can count on that— for 
it is made by the company 
that packs Del Monte Foods, 
under the same high quality 
standards. 5 potencies, too: 


@ C. FRED SCHERMERHORN, 64, Philadel- 
phia, Pa., vice president and treasurer of 
the Mitchell Seed Co., died Nov. 4. 
@ FARMERS ELEVATOR, Richmond, Mich., 
has installed a new Blue Streak feed mixer. 
@ TED WIDDES, Hinckley, Minn., operator 
of the Farmer's Feed Store has completed 
installation of modern equipment in his 
new building. 


@ WILLIAM BAUM, Bentley, Mich., has 
purchased the Bentley elevator from the 
receiver for the Consolidated Grain Co. 
@ HUBERT ROSE, Ashley, Mich., is the 
new manager of the Rockafellow Grain & 
Seed Co. elevator. 
@ RIPON ROLLER MILLS, Ripon, Wis., re- 
cently installed a Kelly-Duplex 12 ton 
vertical feed mixer. 


AOAC USP 
Regular 85 D units aes 
85/600 85D “ 600 A units 
Special 400D “ 1000A “ 
Ex “ “ 
Super 40D “ 30004“ POTASSIUM IODIDE MIX 


@ An intimately blended and milled combination of 90% Potassium Iodide 
U.S. P. with Calcium Carbonate and Calcium Oxide. Protected by U.S. Patent. 


< A stable, very finely divided Powder, bulky and free running, thus assuring 
D) uniform distribution and a uniform ration of Iodine in your feeds. 

Produced, tested, guaranteed by 
CALIFORNIA PACKING CORPORATION 
San Francisco, Calif. 

Packers of Del Monte Foods 


Write for Sample and Circular 
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Manufacturing Chemists 


CHAS. PFIZER & CO., INC. 


81 MAIDEN LANE, NEW YORK, N. Y. 444 W. GRAND AVE., CHICAGO, ILL. 
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Thanksgiving Treat 


November is Thanksgiving time and Thanksgiving means roast 
turkey and cranberries. A Wisconsin dealer takes advantage of 
this fact and for a number of years has purchased a large 
barrel of the popular red berries. He packages them in special 
bags which are imprinted with his name and a friendly message 
on the spirit of Thanksgiving. For several weeks before the 
holiday he gives a bag of cranberries to every customer making 
a purchase at his feed store. The idea has proved very popular 
and always results in a big rush of business the first few weeks 
in November. 


packets Make a Hit 


Light-weight zipper jackets with the dealer's name sewed on 
the backs are used as a trade builder by a New England dealer. 
He sells the jackets to his customers at cost. Farmers like the 
jackets and because they are sold much cheaper than they could 
be purchased any place else they do not object to the adver- 
tising. The dealer finds this stunt brings many new customers to 
his store since many people who have never traded with him 
before, come in to buy one of the jackets at this bargain price. 


Entertains Students 

Every year an towa dealer invites the members of the senior 
class in agriculture of his local high school to visit his well- 
equipped, feed plant for a tour of inspection. Arrangements are 
made through the agricultural instructor who is more than glad 
to accept the invitation because the dealer always imparts valu- 
able information on subjects to be studied. The dealer also 
supplies the students with a free treat of some kind along with 
a souvenir pencil and some timely feed literature. Many of the 
boys go directly into farming upon graduation and are con- 
sidered as potential customers. The idea also creates good will 
among the student parents. 


Interesting Collection 


Hobbies are always interesting and an Indiana feed man who 
for a number of years has been collecting old fashioned incu- 
bators and brooder stoves made an effective window display 
of some of his choicest items. Each article was carefully identi- 
fied by a large printed card while an advertising message in 
the background called attention to his modern line of poultry 
equipment and the many improvements that have taken place 
in this field. 


Bulletin Is Popular 


Remarkable results have been obtained by an Illinois dealer 
who issues a mimeographed bulletin to a selected list of cus- 
tomers every month. Most of the items consist of bits of news 
and friendly gossip, timely information about feeds, and an 
occasional joke. He seldom advertises his own place of business 
except for a column “What's New At The Feed Store.” His wife 
and daughter help him dig up the news and write a few com- 
ments for the women. 
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Here on Wisconsin's rolling green hill- 
sides pasture many of the finest dairy 

2 herds in the country. No wonder we 
can at all times offer you the finest 
quality freshly powdered buttermilk 
and skimmilk. 


The world's largest maltsters are locat- 
ed right here in our back yard. That's 

.) your insurance of a dependable supply 
of the finest malt sprouts money can 
buy. 


You can't go wrong on a product com- 
» ing from a Milwaukee brewery. And 
that goes for their brewers grains too. 


nent time---let us quote you 


La Budde Feed & Grain Co. 


MILWAUKEE, WIS. 


FEED DEALERS! 


Be Profit-Wise = Jersee-ize 


A-B-C-D-EéEG 


Make More Money — Get and Hold More Customers. 
JERSEE-Ize—it's the success secret used by hundreds of 
Mills, Elevators and Feed Stores for mixing their own line 
of feeds—feeds that give better results and sell easier. 


With our plan you Jersee-ize your feeds with Jersee 
Balancer—a High Potency, Double Seal, Vitamin Con- 
centrate with added minerals. A PLUS value Concentrate 
that goes twice as far as any other vitamin concentrate. 


You Make Up to $20.00 a Ton 
More Profit with ur Plan 


You control the trade in your locality. Our free dealer 
service is outstanding in its completeness. Formulas, 
double seal tags, registration papers, posters, folders, cir- 
culars, newspaper mats are all part of our service to you. 


Write today about our plan of mixing your own line 
of feeds that are geared for profits and results. 


The JERSEE €0., Minneapolis, Minn. 
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OUR years ago last March, C. 

D. Jefferson, Rochester, New 

Hampshire, who had never sold 
a bag of grain before in his life, 
opened the Jefferson Feed & Supply 
Co. The first week's sales were 
just about in two figures. Now there 
is a turnover of about five carloads 
per month, a branch store has been 
opened in Farmington, eight miles 
away, and a Dodge truck delivers 
out of each location. 

How did a man who was so new 
to the feed business come so far in 
so short a time? Well Mr. Jefferson 
was an automobile dealer for 15 
years and he has incorporated the 
same basic principles of successful 
salesmanship into his new venture. 


“To sell cars,” he explains, “I 
went out and saw my prospects 
personally. Sooner or later a ma- 
jority of them bought. I've used the 
same idea here. Go out and visit 
your customers. Tell them what you 
have. Talk with them on their own 
ground, literally as well as figura- 
tively. 

“Another thing I've noticed is 
that nearly all successful garages 
and car agencies have a neat effi- 
cient appearance, with prominent 
attractive signs. Yet some feed men 
seem to be afraid their store will not 
look enough like a barn. My own is 
not especially large but right from 
the start I have tried to keep it, in- 
side and out, as orderly as new car 
showroom during exposition week.” 

Besides handling Park & Pollard 
poultry and dairy feeds, Mr. Jeffer- 
son sells dozens of other items such 
as fertilizers, hay, hardware, hand 
implements, milk caps, bottles, and 
spare parts for farm machinery. 
There is no limit to the variety of 
eye-catching display combinations 
that may be worked out with these 
plus a few bags of feed. 

Most of his soliciting is directed 
at the smaller scale farmers and 
poultry raisers. While they buy in 
smaller amounts they are more in- 
clined to pay cash and seldom ask 
for credit, whereas the large cus- 
tomer is likely to have his money 
tied up in his stock for many weeks 


achieved success because 
he knew how to sell cars 


or sometimes even months at a 
time. He may not need long credit 
but often is forced to ask for it. 
Therefore Mr. Jefferson feels it is 
preferable to let potential custom- 
ers of this class come in and make 
their own request. Then you are in 


NEVER sold a bag of feed be- 
fore in his life but C. D. Jeffer- 
son, proprietor of the Jefferson 
Feed & Supply Co., above, 
found that the basic principles 
of selling which he had learned 


as a garage dealer worked 
equally well in the feed business. 


the commanding position in decid- 
ing whether to accept the account 
or not. 


Mr. Jefferson goes out three times 
a week whether business is boom- 
ing or in a slump. If it happens to 
be on a downward trend, he con- 
siders it a challenge to be success- 
fully met, instead of sitting in the 
store worrying about it. Although 
his persistence in securing new de- 
sirable customers and maintaining 
pleasant relations with old ones 
has increased his business to such 
a point that many orders are now 
received by phone he still considers 
personal contact indispensable. 


“To get new customers, to turn 
occasional ones into regulars, and 
to follow up on feed orders with 
sales of sideline items, I felt that 
something should be done to get 
people coming to the store,” ex- 
plains Mr. Jefferson. “Accordingly 
I sent out 100 post cards and listed 
more than a dozen items that I fig- 
ured many farmers might not other- 


wise think of in connection with a 
feed store.” 

This small investment certainly 
came through for not only did sales 
of hoes, rakes, fencing and other 
sideline merchandise increase ap- 
preciably but some new business 
in feed products also resulted. Sev- 
eral feed specials are also listed on 
the cards. These prices are good at 
the mill and for cash only. Some of 
those coming in, in response to the 
cards had never been in his store 
before. The post cards are also 
credited with being partially re- 
sponsible for the growing number 
of telephone inquiries and orders. 

Mr. Jefferson has made post card 
mailing a permanent part of his 
policy and has never regretted it. 
They are sent out every two weeks. 
The expense is small and the results 
very satisfactory. 

Another method that “delivers the 
goods” and which alternates per- 
fectly with the post card is personal 
distribution of flyers. These are 
often handed out while soliciting 
orders. Fifty or more items are 
sometimes listed ranging from milk 
caps to roofing paper. Personal dis- 
tribution is preferred by Mr. Jeffer- 
son as he says circulars received by 
mail are more apt to go right into 
the waste basket. 

To take care of the patronage 
which he has built up by his go- 
getter ideas, Mr. Jefferson has work- 
ed out a set of regular delivery 
routes for which four days each 
week are reserved. He is also very 
careful about his books and can 
point to exact records of all opera- 
tions from the first week in business 


to the current one. 

@ HENRY-STARK SERVICE CO., Cam- 
bridge, Ill., is building a new feed house 
at Wyoming. 

@ QUINCY COOPERATIVE CO., Quincy, 
Mich., has installed a new pneumatic sys- 
tem to facilitate grinding and mixing oper- 
ations. 
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For a mill to stand up under long, steady hours 
of production, day after day — your right buy 
is a FORDS. They’re heavy-duty, long lasting, 
time-tested . . . built by experienced manufac- 
turers. State your specifications, we'll gladly 
send full details and prices. 


MYERS-SHERMAN CO., 


HAMMERMILLS 


Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


(Quoted from a Customer's letter) 


“We have received the shipment of.......... 
bags, which you printed for us, and 
they certainly are beyond our best ex- 
pectations. We think it is the prettiest 
bag we have in the house, and appre- 
ciate your pains in the matter, and 
wish to thank you for giving us such 
a nice bag.” 


WERTHAN BAG CORPORATION 
NASHVILLE —NEW ORLEANS 


__ (WERTHAN)__1 


. . . be positive your heating equipment, 
including chimneys, flues and _ stoves 
meets standard specifications and is safe- 
ly installed. Write for free booklet STOVES 
AND CHIMNEYS — it gives you the in- 
formation you want about safe heating. 


Mill Mutual Fire Prevention Bureau 
Department of 
Association of Mill and Elevator 
Mutual Insurance Companies 


400 WEST MADISON ST. 
CHICAGO, ILLINOIS 


| MAKE MONEY | 


Your mashes made with “Vitality 
P. V. M. Concentrate” produce results—repeat sales—profits. 
Proven formulas—sales helps—nutritional service provided. 
NOW IS THE TIME TO BE RIGHT |. 
Act Quick . . . Write for complete FREE details 


VITALITY MILLS, INC. 
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—feed quality 
(Continued trom Page Forty-four) 


out the final few bags will be found to be 
much more bulky than the rest of the feed. 
This clearly shows that there has been 
some separation of ingredients and the 
final material coming out is not of the 
exact same composition as that which was 
run into the bin. Running feed into a bin 
in a rather large stream and not using 
large capacity bins are practices that seem 
to result in uniform mixed feed when they 
are drawn from the bin. 

Another way in which quality is chang- 
ed because of manufacturing is in the sub- 
stitution of one material for another. Such 
substitutions are sometimes made in the 
formula of the feed and in some plants are 
inadvertently made in the manufacturing 
department. The latter practice is inex- 
cusable and indicates poor management or 
poor supervision of manufacture, or both 
poor management and poor supervision. 

Substituting one material for another in 
the formula of a feed is either a matter of 
ignorance or a matter of reducing feed 
quality. The word “substitute” may be con- 
strued or understood to mean something 
that fully takes the place of another thing 
in all respects. Then again it may mean 
something that is the next best thing to use 
when the preferred material is not to be 
had. 

When one grain is substituted for an- 
other we sometimes have an example of 
the first meaning of the word, that is, fully 


yy of 
New lorks Ppular 


HOTEL 


LINCOLN 


44™T0 45™ STS.AT AVE. 


OUR CHOICEST ROOMS From 


1400 ROOMS each with 

Bath, Servidor, and Radio. 

Four fine restaurants 
awarded Grand Prix 1940 

Culinary Art Exhibition. 
MARIA KRAMER 
PRESIDENT 

John L. Horgan 
Gen. Mgr. 
HOTEL EDISON 


SAME OWNERSHIP 
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IN THE CENTER OF MID-TOWN NEW YORK 


taking the place of the other material in 
all respects. This is approximately true of 
several of the grains although in a strict 
sense not entirely true. In the case of the 
substitution of meat in place of fish and 
vice-versa and if soybean meal in place 
of meat or fish and vice-versa there are 
other considerations besides protein, since 
mineral content and vitamin content are 
quite sure to be factors. When it comes to 
building formulas using several of these 
ingredients we are no longer in the field 
of direct substitution because some of these 
combinations and additions are better 
than when only one of the materials is 
used. 


Often the question of substitution comes 
up in connection with the use of milk. Here 
is a place where so often substitute mate- 
rials—the next best thing to use—are offer- 
ed because of price differences. However 
the arguments usually involve substitution 
of one nutrient that both the materials may 
have in common. We find that many ma- 
terials are offered as substitutes for milk 
because they contain riboflavin and much 
argument and comment is made about the 
flavin content. You must remember how- 
ever that milk contains other nutrients be- 
sides flavin and in most feeds those other 
nutrients of milk are also of real import- 
ance. Therefore it is good insurance to 
watch all angles before making any 
changes. Every one of the nutrients that 
we know are important. The amount of 
each must be adequate in the ration or 
the ration fails. The vitamins are just as 
important as the minerals but no more so 


today. 


rin 


since the total lack of one necessary vita- 
min or one needed mineral dooms the 
ration to failure. 

Quality feeds mean a quality program 
built to fit the community to be served and 
carried out without deviation from the 
program. 

@ J. O. MARLATT, Attica, Ind., has sold 
his feed business to the Crabb Reynolds 
Taylor Co. 
@ SUNSHINE FEED STORE, Shelbyville, 
Ind., has moved to its new location at the 
east end of Washington St. 
@ R. P. PORCH feed mill, Maquon, IIl., 
was recently destroyed by fire. 


@ EDWIN S. HERRON, Milford, Ill., and 
a partner in the Milford Grain Elevator, 
died recently. 


MASH COSTS FEWER EGGS 


Despite rising feed prices it takes 26 
fewer eggs to buy 100 pounds of chicken 
mash today than it did a year ago. Egg 
prices are rising faster than feed prices. 
A laying mash consisting of ground corn, 
ground oats, standard middlings, alfalfa 
meal, meat scrap, soybean oilmeal, dried 
milk and salt today costs about $2.19 com- 
pared with $1.81 a year ago, an increase 
of about 21 per cent, according to the 
Illinois college of agriculture. On the other 
hand, eggs have increased from 19¥/2 cents 
a dozen a year ago to 31 cents, an in- 
crease of 59 per cent. 


New .. . 20th Edition 
FEEDS and FEEDING 


By F. B. Morrison 


O person engaged in producing or 

handling feeds can afford to be 
without the 20th Edition of FEEDS 
AND FEEDING. It is the greatest and 
most practical compilation of information 
on livestock feeding and nutrition ever 
issued. The new edition has been com- 


pletely rewritten and contains nearly 300 
pages more than the old book, including 
an entirely new chapter on proteins, min- 
erals and vitamins. 


Get your copy of FEEDS AND FEEDING 
direct from The Feed Bag by mailing your 
check for $5.00. For $6.00 we will include a 
year’s subscription to The Feed Bag plus The 
Feed Bag Annual. You save a dollar. Order 


Che feed Bag 


Milwaukee, Wisconsin 
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Jnuvest Ju Defense 


Officers of the Central Retail Feed asso- 
ciation believe their organization is the 
first association in the feed industry to in- 
vest part of its surplus funds in a United 
States Defense Bond. 


Pictured above are Paul Gebert, Jr., of 
the Lincoln Mill, Merrill, Wis., president 
of the association, signing the check with 
which the bond was purchased, while 
David K. Steenbergh, executive secretary, 
looks on. 


The face value of the bond is $1000.00 
and the purchase price was $740.00. It 
will mature in 12 years. 


The check was signed at one of a recent 
series of district meetings which was held 
at Madison, Wis., on October 24. Other 
meetings were held at Wausau, New Rich- 
mond, Chippewa Falls, Richland Center, 
Green Bay, Fond du Lac, Burlington and 
Elgin, Ill. Total attendance at the nine 
meetings was 584. 


— cornell 
(Continued from Page Twelve) 


pounds. However, as with poultry, the or- 
dinary well-balanced ration supplies ample 
amounts in most cases. Biotin, a new addi- 
tion to the B group, and formerly known 
as vitamin H appears to be the key to the 
mystery of injury from feeding raw egg 
white. The injury is due to biotin deficiency. 
The deficiency occurs because of a peculiar 
affinity of a substance in raw egg white 
for biotin. The substance captures the bio- 
tin and renders it unavailable to the 
animal. 

Another puzzle that has been solved, in 
part at least, is the injurious effect of cod- 
liver oil when fed to ruminants (herbivora). 
Evidence has been accummulated that cod- 
liver oil destroys vitamin E in the stomach 
and intestines unless E is present in large 
amounts. Thus the ration becomes deficient 
in E, and this deficiency is responsible for 
the muscle lesions that result from the 
feeding of codliver oil. These lesions have 
been produced in rabbits by feeding a 
ration low in E even though no codliver 
oil was fed. If fed on alternate days 40 mg. 
of a-tocopherol (vitamin E) per rabbit are 
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enough to counteract the feeding of 2 cc 
of codliver oil. 

That poultry have a definite need for 
iodine is indicated by the report of Dr. H. 
S. Wilgus, Jr., who has been working on 
this problem at the Colorado State college. 
Rations low in iodine produced goiter in 
adult birds and in chicks hatched from 
hens fed a low-iodine ration. Dr. Wilgus 
reported that excessive amounts of iodine 
may be harmful. He stated that no recom- 
mendations on the inclusion of additional 
iodine in poultry rations can be made until 
further data has been accumulated. 

That feed manufacturers are going to 
find it difficult to obtain certain materials, 
and that many substitutions will have to be 
made was stressed by Dr. Hart and other 
speakers. 


Increased demand for dried milk for hu- 
man food in this country and for export 
to Europe will cut down the amount avail- 
able for poultry and animal feeding. How- 
ever, a part of the decrease will be made 
up by increased amounts of dried whey, 
the result of increased cheese production. 
There will probably be no serious shortage 
of vitamin D owing to quantity production 
of at least two new D activated products 
recently developed. The situation is not so 
favorable as regards vitamin A. Supplies 
of A are not being increased, but greater 
demands are being made. No solution was 
offered aside from greater efforts to pre- 
vent waste and unnecessary use of A. 

@ LEROY Cooperative Grain & Stock Co., 
Le Roy, Minn., is erecting a new feed mill. 


Mabel sez: 


“ADVERTISING 


IS EASY TO DO 
WHEN YOU USE 


mut FEED AD KIT’”’ 


The insignia below is one 
of the mats that comes 
with the Defense Ad 
Series. 


Ask for free samples of 
THE KACKLER, a 
newsy farm paper which 
will carry your message 
every month. 


it.” 


MANK ATO. 
MINNESOTA 


of the Valders Elevator Company has 
used the Feed Ad Kit for about a year, 
and Elmer says, 
ment I've ever made for advertising 
because it is making my advertising 
pay. No feed dealer should be without 


There are a few territories still open, 
so why not reserve your town today. 
The Feed Ad Kit is sold only on an 
exclusive basis. Your money will be 
refunded if you are not satisfied. 


LLOYD LARSON ADVERTISING SERVICE 
Mankato, Minnesota 

Send me at once your Feed Ad Kit and include 
FREE your special Defense Ad Series. I am enclosing 
my check for $29.95. I have the privilege of returning 
the Feed Ad Kit within five days for complete refund 
not satisfied. 


FREE! 


For a limited time, one set of five 
Defense Ads will be given FREE 
with every purchase of the Feed Ad 
Kit at the regular price of $29.95. 


“It's the best invest- 


BY 


ADDRESS 


Reserve the town o exclusively for me. 
Send information = THE KACKLER 
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— credit is costly 
(Continued from Page Seven) 


lar created $4 of new profit in exactly 
three days.” 

Today the Ashley Feed mills is operating 
on a cash basis for labor and feed sales 
by a firm decision to ask for what the firm 
is entitled to receive—cash on the barrel 
head or its equivalent of secured payments 
within 30 days. He is firmly convinced 
that the feed industry will be taking a 
great forward stride when it adopts a 
stricter cash policy and farmers, who now 
stand to earn the highest profits in more 
than a decade will in no manner be handi- 
capped by this fair safe and sound policy. 


“You Name Ji-- We've Got Jt” 
‘ For a Complete 


Milk Feed Service 


SUPREME BRAND 


\ Dried Skim Milk 


Perfect Quality Priced Right 


SUPREME BRAND 
Condensed Buttermilk 


“The Genuine Condensed Buttermilk 
in the Yellow Barrel” 


SUPREME BRAND 


\ Dried Buttermilk 


Eastern Seaboard Distributors for 


y LACTO-G Dried Whey 


Write, Phone or Wire for 
Unusually Attractive Prices 


Bulletin Building Philadelphia, Pa. 


Regardless of the farmers’ traditional strug- 
gles—they are entitled to all they can earn 
—the fact still remains that in this one cate- 
gory the farmer gets cash for his wheat, his 
livestock—everything he sells when it is 
delivered. He expects it and rightly so, but 
in turn the products and service which 
feed dealers supply to help him earn high- 
er profits should in the same manner be 
on a cash basis. 

@ H.R. REDDING, Randolph, Ill., has pur- 
chased the John H. Greiner feed business 
at Danvers. 

—_— ¢ 
@ NATHAN W. MATTIX, Lebanon, Ind., 
who for the past 29 years has been engag- 
ed in the grain business in Lebanon and 
Frankfort, died last month. 


HENS Need | | 
AVI-TABs...\ 


Here’s What One Poultry 
Man Reports: 


“A poultry flock of 500 pullets, same 
hatch and laying about the same, was 
divided into two groups. 


“In two months and 91/2 days the pullets 
receiving Dr. Salsbury’s Avi-Tab laid 
965 more eggs than the other flock. This 
brought us a net profit of $9.48 extra.” 


@ Recommend Dr. Salsbury’s Avi-Tab 
to your customers; you'll profit by show- 
ing them how to make more money. 
Write us for our special Avi-Tab Sales 
Plan. 


DR. SALSBURY'S LABORATORIES 
OHARLES CITY, IOWA 


MV ing 


AVI-TAB 


IDEAL FLOCK CONDITIONER 


Sunset Feed & 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil & 
Vitamin A & D Feeding Oils 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


FEED JOBBERS 


Distributors of : 
Hubinger (Keokuk) 
orn Gluten Feed 
Kellogg’s Hominy Feed 
Chenango Dried Whey 
Wheat Germ Oil 
Wheat Germ 


WRITE US FOR FURTHER INFORMATION 


Grain Co., Inc. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin, milk albumen, 
and milk minerals. 


66 @ 


New Representative 


For Hoosier State 


Atkins & Durbrow, Inc., New York City, 
announce the appointment of DeSales Mil- 
ler as sales representative for the state of 
Indiana. 

“Scrappy” as he is known to his friends 
is a graduate of Pennsylvania State college 
where he majored in 
poultry and animal 
husbandry. His sev- 
eral years actual 
farm experience in 
poultry and dairy 
problems give him 
the unique practical 
experience to be of 
service to the many 
customers and 
friends of Atkins & 
Durbrow, Inc. and 
warehouse stocks 
have been arranged 
for prompt delivery. 

Atkins & Durbrow are the exclusive dis- 
tributors for The California Packing Corp., 
E. R. Squibb & Sons’, VioBin Corporation, 
Pabst Brewing Co. products in the poultry 
and animal field and the Erie Peat, Ltd., 
of Canada, Pioneer brands of peat moss. 


@ MODERN MILLING CO., Frankford, Del., 
has been incorporated by Norman S&S. 
Lynch, Samuel H. Lockwood and Frank T. 
Swain. 


De Sales Miller 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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Simely Rochlet mi seed toni. Chandler To Expand 


sion known as the JFS-Cub is being intro- 7 
duced to the trade by Standard Trans- Tanvilac Co. Plant 


mission Co. The Cub is especially designed Fred K. Chandler, owner of the Tanvilac 
for all “A” section V belt applications and Co., feed manufacturers located at 535 
for speed ranges up to 3.3-l. Additional S. W. 7th Street, Des Moines, Iowa, an- 
information on this low cost speed control nounces the purchase of adjoining proper- 
may be obtained by writing Standard ty at 543 S. W. 7th St., formerly owned 
Transmission Equipment Co., 416 W. 8th by the Pro-Lac Milling Co. of Des Moines. 
St., Los Angeles, Cal. The acquisition of additional manufac- 
Se turing and warehouse space accounting 
@ KASCO MILLS, Toledo, Ohio, held an for approximately double the capacity 
annual fall conference for feed dealers and formerly owned by the company permits 
employes last month at Staunton, Va. expansion to care for increased business 
Principal speakers were E. H. Kieser of in Tanvilac and kindred products. 
Kasco Mills and Dr. Robert L. Quaite of The company has been manufacturing 
the Limestone Products Corp., Newton, N.J. feeding supplements for over 20 years and 
Over 100 persons were in attendance. operates in some 14 middlewestern states. 


tie taper |  POUltry and Milling Wheat 


making every pound of feed go as far as 
possible in America’s “Food for Defense” 

possible in America’s “Food for Defense” | ANY GRADE... ANY QUANTITY... ANY TIME... 
Bureau, Inc., New York, has issued an un- 


usual and timely booklet on practical Write or Wire for Quotations 
methods of reducing feed waste in poultry 


suggestions on verious types | BUNGE ELEVATOR CORPORATION 


equipment are also given, along with illus- MINNEAPOLIS MINNESOTA 
trated charts and diagrams showing the 

value of properly iodized rations in farm 

feeding, and how iodine fights costly feed 
waste by aiding improved digestion and 


assimilation. Readers may obtain a copy 
of this valuable booklet without charge by 


Alfalfa Crop To Be . FOR POULTRY AND ALL LIVESTOCK 
Smaller This Year MINERAL CONCENTRATE 


Information collected from alfalfa seed 


: CoNTAINS four highly, quickly available phosphates—three rich 
producers throughout the United States blood-building elements. Iron, Copper, Cobalt—Pre- 
indicates that this crop will be about one- cipitated Manganese Carbonate — irradiated yeast: 
third smaller for the entire nation in 194] furnishes vitamins B. D. G. — stabilized Potassium 


Iodide — anise, and other flavoring ingredients. 


MAKE Additional Profits: 1 Bag “Formula B”, 1 bag 


salt, 8 bags calcium carbonate (out of your own stock) 


crop reporting service of the United States ‘ Wits oth Ger 
department of agriculture. Production this make 1000 pounds of your own brand mineral feed. details. Bree feed 


year will be about six per cent under the HERMAN NAGEL, Inc. @ 53 w. Jackson Blvd., Chicago, Ill. formula service. 
10-year average for 1930-39. ? 

In Wisconsin and a few other states, 
however, production is larger than last 
year. The Wisconsin alfalfa seed crop is 
estimated at 46,000 bushels compared with 
20,000 bushels in 1940. 

The smaller alfalfa seed production for 
the whole country this year is a result of € ae nt 


a smaller acreage being harvested as é F OR | F EE. D | MIX IN G 


than it was last year, according to the 


well as lower yields per acre. In all of 
the important western producing states the 
crop is smaller than last year. The total : 10N QUALITY AND SERVICE UNEXCELLED | 
number of acres harvested in the country 

for seed is estimated at 806,700 as com- s 

pared with nearly 961,000 last year. e ie 


@ ROY E. EBY, 51, Bourbon, Ind., man- ON 

ager of the Bourbon Elevator and feed NATI AL 
mill, was instantly killed last month in an tar 5 


\ 
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Central Association 
Holds Fall Meetings 


The story of how more than 1,000 farm- 
ers, at 7000 meetings held throughout Wis- 
consin on October 24, were urged to buy 
more and better feeds in order to increase 
the porduction of food for defense was ex- 
plained to members of the Central Retail 
Feed association at a recent series of 
nine district meetings. 

W. W. Clark, associate director of the 
agricultural extension service of the Uni- 
versity of Wisconsin, who is shown here 
with Paul Gebert, Jr., president, and David 
K. Steenbergh, executive secretary of the 
association, was the speaker on this sub- 
ject at one of the meetings. The others 
were addressed by County Agents W. J. 
Rogan, Clifford H. Nelson, H. G. Horne, 
A. V. Miller, J. N. Kavanaugh, George 
Massey, A. C. Johnson and E. V. Ryall. 

A discussion of feed markets intended 
to help the dealers in buying ahead to 
meet the expected increased demand for 
feed was conducted at the various meet- 
ings by Harry L. Reinshagen of the Cereal 
By Products Co., Minneapolis; Edward La 
Budde of the La Budde Feed & Grain Co., 
Milwaukee, William C. Moll of the Franke 
Grain Co., Milwaukee, and Stuart N. Nord- 
vall of the Arcady Farms Milling Co., Chi- 
cago. 

Planning ahead for each dealer to get 
his share of the extra business through 
better advertising and merchandising 
methods was discussed by Lloyd Larson 


of Mankato, Minn. Excerpts of Mr. Larson's 
address are published elsewhere in this 
issue of The Feed Bag. 

Wisconsin barley, this year, has the 
“oomph” that makes good malt according 
to Walter C. Holstein, Mohr-Holstein Com- 
mission Co.; A. L. Flanagan, Fraser Smith 
Co., and A. L. Johnstone, Johnstone-Temple- 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


REGULAR 


100 D 
1000 A 


COD LIVER AND 
FEEDING OILS 


VITAMIN D in A.O.A.C. units 
VITAMIN A in U.S. P. units 


NEW ENGLAND 
BY-PRODUCTS 
CORPORATION 


177 MILK STREET — BOSTON, MASS. 


DIVISION SALES MANAGERS 
WESTIEON: 
HOPKINS 


ton Co., all of Milwaukee, who spoke at 
three of the meetings held in barley ship- 
ping territory. 

There were attendance awards and en- 
tertainment at each meeting. Association 
activities were briefly reviewed by Presi- 
dent Gebert and Vice President Fred Pit- 
telkow, H. P. Schmidt Milling Co., Oshkosh. 


for Better Animal and 
Poultry Feeds...Add 


The IDEAL FEED 
SUPPLEMENT 


approved by thousands of 
poultrymen and livestock raisers 
YEASTEX 
carries the growth promoting 
vitamins and is high in lactic, 
nicotinic and pantothenic acid 
Add YEASTEX 


to aid nature in digestion and 
assimilation of all foods 
consumed 
YEASTEX 
that Highly Active Live Cell 
Yeast Culture 


Write today for information 
and prices 


REEL PRODUCTS CO. 
MONTICELLO, IOWA 
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New Promotion Plan 
Builds Feed Sales 


A new sales promotion plan for the feed 
industry has been announced by Bob Wil- 
son of the Premium Sales Co., Chicago, 
one of the leading authorities on the use 
of premiums for all types of sales and dis- 
tribution problems. 


The plan is the result of many month's 
research by merchandising experts in the 
feed business and is designed to appeal 
particularly to the farm trade. 


The merchandising program to be known 
as the “Two-Way Profit Plan’ has been 
simplified to eliminate any investment on 
the user's part for merchandise and is 


STATEMENT OF THE OWNERSHIP, MAN- 
AGEMENT, CIRCULATION, ETC., RE- 
QUIRED BY THE ACTS OF CON- 
GRESS OF AUGUST 24, 1912, 

D MARCH 3, 1933 
Of The Feed Bag published Monthly at Mil- 
waukee, Wisconsin for October 1, 1941. 
State of Wisconsin 
County of Milwaukee 


Before me, a Notary Public in and for the 
State and county aforesaid, personally appeared 
David K. Steenbergh, who, having been duly 
sworn according to law, deposes and says that 
he is the Publisher of the The Feed Bag and that 
the following is, to the best of his knowledge 
and belief, a true statement of the ownership, 
management (and if a daily paper, the circula- 
tion), etc., of the aforesaid publication for the 
date shown in the above caption, required by 
the Act of August 24, 1912, as amended by the 
Act of March 3, 1933, embodied in section 537, 
Postal Laws and Regulations, printed on the 
reverse of this form, to wit: 


1. That the names and addresses of the pub- 
lisher, editor, managing editor, and business 
managers are: Publisher, David K. Steenbergh, 
6434 Betsy Ross Place; Editor David K. Steen- 
bergh, 6434 Betsy Ross Place; Managing Editor, 
Claire L. Onsgard, 709 E. Juneau Ave.; Busi- 
ness Manager, Eldon H. Roesler, 4635 N. Idle- 
wild Ave. 

2. That the owner is: (If owned by a corpora- 
tion, its name and address must be stated and 
also immediately theretfnder the names and ad- 
dresses of stockholders owning or holding one per 
cent or more of total amount of stock. If not owned 
by a corporation, the names and addresses of the 
individual owners must be given. If owned by a 
firm, company, or other unincorporated concern, 
its name and address, as well as those of each 
individual member, must be given.) Editorial 
Service Company, Inc., 741 No. Milwaukee St., 
Flora D. Winton, Waco, Texas, David K. Steen- 
bergh, 6434 Betsy Ross Pl., Emil J. Blacky, 
Chicago, Ill., Eldon H. Roesler, 4635 No. Idle- 
wild Ave., Carl A. Houlton, 2512 E. Edgewo d 
Ave., Emma Z. Nicolaus, 2810 W. National Ave., 
} Roy L. La Budde, 4790 No. Cumberland 

ve. 

3. That the known bondholders, mortgagees, 
and other security holders owning or holding 1 
per cent or more of total amount of bonds, mort- 
gages, or other securities are: (If there are 
none, so state.) None. 

4. That the two paragraphs next above. giving 
the names of the owners, stockholders, and se- 
curity holders, if any, contain not only the list 
of stockholders and security holders as they ap- 
pear upon the books of the company but also, 
in cases where the stockholder or security hold- 
er appears upon the books of the company as 
trustee or in any other fiduciary relation, the 
name of the person or corporation for whom 
such trustee is acting, is given; also that the 
said two paragraphs contain statements embrac- 
ing affiant’s full knowledge and belief as to the 
circumstances and conditions under which stock- 
holders and security holders who do not apnear 
upon the books of the company as trustees, hold 
stock and securities in a capacity other than that 
of a bona fide owner; and this affiant has no rea- 
son to believe that any other person, association, 
or corporation has any interest direct or indirect 
in the said stock, bonds, or other securities than 
as so stated by him. 

5. That the average number of copies of each 
issue of this publication sold or distributed, 
through the mails or otherwise. to paid subscrib- 
ers during the twelve months preceding the date 
shown above 18.................--...---- (This information 
is required from daily publications only.) 


DAVID K. STEENBERGH. 
Sworn to and subscribed before me this 30th 
day of September, 1941. 


CLARA J. FREDRICK. 
(My commission expires Sept. 23, 1945.) 


S.S. 
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set up to operate successfully in building 
feed sales for the small as well as the 
large dealer. Users are protected on ex- 
clusive rights in their respective territories. 
Complete details on the plan may be 

obtained by writing direct to Bob Wilson, 
Premium Sales Co. 800 West Washington 
Blvd., Chicago, IIl. 

@ GENERAL MILLS, INC., Minneapolis, 
Minn., announces the election of Dr. E. C. 
Williams as vice president and director of 
research. Dr. Williams, a well known in- 
dustrial scientist, was formerly located at 
Berkeley, Cal. 

@ GEO. W. HAXTON & SON, Bath, N. Y. 
have installed a new Eureka Buehler No. 5 
cleaner. 


ANNOUNCE CONVENTION DATE 

The 1942 annual convention of the Amer- 
ican Feed Manufacturers association will 
be held June 4-6 at French Lick Springs 
hotel, French Lick, Ind. according to an 
announcement by Ralph M. Field, presi- 
dent. 

@ LADORA GRAIN & FEED CO., Ladora, 
Iowa, has purchased a new 20-ton Soweigh 
scale. 


o—— 

@ CHARLES E. WOOD, Langdon, Iowa, 
owner of the Farmers Elevator, has pur- 
chased the Tuttle Elevator at Spencer. 
ee 
@ THERESA COOPERATIVE CO., Marsh- 
ville, Wis., is erecting a new grain storage 
building. 


FOND DU LAC 


NO-MILK Good 


NO-MILK Calf Food has been a popular profit 
item with feed dealers for more than 55 years. 
More than 1100 dealers who now handle No-Milk 
Calf Food are helping their customers raise better 
calves and hogs. Write today for complete infor- 
mation and prices. 


National Calf Pellets Are Also Available 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Mgr. 


WISCONSIN 


\ 


swift & Company 


DES MOINES, IOWA 
FOSTORIA, OHIO 


Phone, Write, or Wire 
for prices. 


SELL THE BRAND 


Ryde’s Cream 
Calf Meal 


A prepared meal to 
replace milk. Satis- 
fied users for over 
quarter-century in- 
sure repeat profits. Steam-cooked 
and remilled for superior quality. 


Ryde’s Cream 
Calf Flakes 


A popular dry feed 
that is in big de- 
mand. Made from 
the same quality 
ingredients as the 
famous meal, only put up in crisp 
flake form. 
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in Quality 


Leader in Value 


PREMIER offers the largest bale of the best 
quality Peat Moss—the most value per 
dollar. Dependable service from the larg- 
est operators in the Western Hemisphere. 


PREMIER PEAT MOSS CORP. 
535 Fifth Avenue New York, N. Y. 


R. 


603 Metropolitan Life Bidg. 
MINNEAPOLIS, MINN. 


DRIED MILK 
MILLFEEDS 


@ HOWARD RENWICK, Mt. Pleasant, 
Mich., has reopened the Delwin elevator 
formerly operated by Glen Knapp. Bernard 
West will manage the business. 


@ KING MIDAS FLOUR MILLS, Minnea- 
polis, Minn., have completed construction 
of the new 400,000 bushel addition at the 
Superior, Wis., plant. The new $100,000 
concrete structure brings the firm's total 
grain storage space at Superior to 1,200,- 
000 bushels. 

@ CLOVERLAND MILLING & SUPPLY CO., 
mill, Gladstone, Mich., has again been 
placed in operation for the fall season. 
Theodore Perry, Milwaukee, is in charge 
of the mill which has been in operation 
each fall for over a half century. 


Trade Mark Reg. U. S. Pat. Off. 


If You Build or Remodel Take Advan- 
tage of the Efficiency and Capacity 
Increases Which “Nu-Hy” Buckets 

Will Give You 
“Nu-Hy” Buckets will out-perform any 
bucket, size for size and transform your 


elevator leg into a smooth-flowing, money- 
making productive unit. 


Write for capacity analysis form No. 76 
No obligation. 
SCREW CONVEYOR CORP., 


719 Hoffman Street, HAMMOND, IND. 
Screw Conveyors Elevator Buckets 


THE 


MINERALS 


FOR 
POULTRY 

MASHES 


For trace minerals in poultry 
mashes, use Tra-Min. Con- 
tains combination of Manganese, 
lodine, Copper and Iron together 
with an lodine stabilizing material. 

is not a substi- 


T RA-MIN tute for Calcium 


and Phosphorus; it is a supplement to these. 
Use in poultry mashes, dairy feeds, stock 
feeds and hog feeds. WRITE TODAY 
Full information and directions on request 
WHITMOYER LABORATORIES, Inc. 
Manufacturing Chemists, Box 14, MYERSTOWN, PA. 


Write or Wire for Prices on 


Steamed 


Rolled Oats 


Pulverized Heavy White Oats 
Whole Oat Groats 

Feeding Oatmeal 

Steel-cut Oats 

Oat Groat Flour 

Steamed Crimped Oats 

5% Reground Oat Feed 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


gelaway 


is what your truck driver likes out on 
the highway or when he picks up 
feed at our warehouses. We give 
sudden service. 

e 


Beet Pulp, Molasses Mix, Calf Manna, 
Nopco Vitamin Oils, Corn Distillers 
Grains, Produlac Dried Milk, Peanut 
Meal, Fish Meal, Malt Sprouts, Cotton- 
seed Meal. 


FEED SUPPLIES, Inc. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


(ress 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


Cfrtess 


We Specialize in 
High Grade Color Printing 
Catalogs and Trade Publications 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


EXPERIENCED SALESMAN—Knows feed trade 
in East and Middle West. Excellent sales record 
and references. Has specialty feed and vita- 
min experience. Married. Refer to No. 9041, 
Y% The Feed Bag, Milwaukee, Wis. 

WHOLESALE FEED SALESMAN—Capable and 
well experienced having had own business. 
Also farm experience. Married, 41 years of age. 
gl to No. 1041, % The Feed Bag, Milwaukee, 

is. 


POSITIONS AVAILABLE 


DISTRIBUTOR — Feed grinding and mixing 
equipment — acquainted in western New York 
territory. Attractive proposition. Give full in- 
formation in first letter. Refer to No. 1841A, 
% The Feed Bag, Milwaukee, Wis. 

RELIABLE FEED SALESMAN—Must be experi- 
enced. Exclusive territory on commission and 
drawing account basis. Good references re- 
quired. Refer to No. 941A, % The Feed Bag, 


. Milwaukee, Wis. 


FEED BUYER—Good for experi- 
enced man to head purchasing department of 
large feed manufacturing company. Give full 
information and references in first letter. Refer 
to No. 0941A, % The Feed Bag, Milwaukee, Wis. 
OFFICE MAN—25 to 35 years, shorthand, typ- 
ing, some knowledge grain tariffs, feed sales 
work. Prefer man with some practical farm 
experience or with seed analysis experience. 
Lipscomb Grain & Seed Co., Springfield, Mo. 


@ MR. & MRS. A. B. FELLOWS, Evansville, 
Wis. observed their 25th wedding anniver- 
sary last month. Mr. Fellows is associated 
with H. F. Brunsell in the feed and fuel 
business. 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Minnesota Girl Flour 
Good Bread Flour 


quality 


spring wheat flours 


A Complete Line of Mill Feeds 
Capital Flour Mills, Inc. 


Corn Exchange Bldg., Minneapolis 
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ANALYSES OF COMMERCIAL FEEDS 

For the fiscal year 1940-41, No. 245, 
Kansas State Board of Agriculture, To- 
peka, Kan., 38 pages. 


* * * 


34 WAYS TO REDUCE FEED WASTE 
Iodine Educational Bureau, 120 Broad- 
way, New York, N. Y. 
* * 
ERADICATION OF PULLORUM DISEASE 
IN MASSACHUSETTS 
Bulletin 108, Massachusetts State Col- 
lege, Amherst, Mass., 11 pages. 
* * * 
CATTLE FEEDING IN SOUTHERN 
FLORIDA 
Bulletin 360, Agricultural Experiment Sta- 
tion, Gainesville, Fla., 23 pages. 


* * * 


PROPOGATION OF FOWL AND PIGEON 
POX VIRUSES IN AVIAN EGGS 

Bulletin 478, University of Illinois, College 
of Agriculture, Urbana, IIl., 


* * * 


THE LANGUAGE OF LIVESTOCK AND 
FEEDING 

The right word to use in talking and 
writing to farmers, feeders, livestock raisers 
and poultrymen. Burton Bigelow Organiza- 
tion, 274 Madison Avenue, New York, N. Y. 


A GOOD CHOICE 


when thinking of reliable 
vitamin fortification of your 
poultry feeds... 


DEVOLD’S 
Vitamin A & D Feeding Oil 
“Standard” 1000 A/100 AOAC D 


147-P Varick St.. New York, N. Y. 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


© Norge Pure Cod Liver Oil 
® Staley’s Corn Gluten Feed 
® Staley’s Soybean Oil Meal 
® Big Chief Meat Scraps 


Grain Feed Hay 


MEETING THE MINERAL NEEDS OF 
FARM ANIMALS 

By Dr. L. A. Maynard, Bulletin 730, Cor- 
nell University, Agricultural Experiment 
Station, Ithaca, N. Y. 


* * * 


VITAMIN SUPPLEMENTS FOR GROWING 
AND FATTENING PIGS 

By John P. Willman and Frank B. Morri- 
son, Bulletin 694, Cornell University, Agri- 
cultural Experiment Station, Ithaca, N. Y. 


* * * 


COMMERCIAL FERTILIZERS, FEEDS, AND 
AGRICULTURAL LIMING MATERIALS 
Bulletin 179, State Inspection Service, 
University of Maryland, College Park, Md. 
* * * 
STUDY OF THE DAIRY ENTERPRISE IN 
NORTHEASTERN IOWA 
Research bulletin 278, lowa State Col- 
lege, Ames, Iowa. 


* * * 


LENGTH OF INCUBATION PERIODS IN 
RHODE ISLAND REDS 

By F. A. Hays, Bulletin 384, Massachu- 
setts State College, Amherst, Mass. 


@ LEWIS G. BRADSTOCK, Elyria, Ohio 
general manager and treasurer of the 
Farmers Grain Milling Co. has relinguished 
active management of the firm after 27 
years of service to devote his time to other 
business interests. There is no change in 
the ownership of the milling company. 


@ TORGER A. TORGERSON, operator of 
the Mapleton feed mill near Oconomowoc, 
Wis., recently sponsored a demonstration 
of a new method of selecting the breeders 
and producers of farm poultry. 

@ WILLIAM ZIMMERMAN, 68, Fenimore, 
Wis., owner and operator of the Fenimore 
Roller Mills, died Nov. 5. 


@ KAHLE FEED MILL, Kalida, Ohio has 
installed a new 10 ton scale and grain 
dump. 
@ MAX GLOW, Buffalo, N. Y. has pur- 
chased the Reynolds & Kohler feed mill 
and coal business at Arcade, N. Y. 
@ LEE WEBSTER, 60, Salisbury, Mo., man- 
ager of the Farmers Elevator Co., died re- 
cently. 


DO YOU NEED WHOLE GRAINS 
FOR FEED 


ASK FOR OUR DELIVERED PRICES 


BARLEY * OATS * CORN 


OFFICIAL WEIGHTS AND GRADES 


KELLOGG COMMISSION CO. 


MINNEAPOLIS, MINN. 


be 


4 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


Z. TENNANT & HoytT Co. 


(Higher in Protein) 


LAKE CITY, MINN. 


A FEED INGREDIENT FOR EVERY NEED 
WE SPECIALIZE IN 
TOASTED CORN FLAKES — TOASTED WHEAT FLAKES 
Made to Manufacturer’s Specifications 


WRITE OR CENTRAL FEED SUPPLY CO. 


327 S. LA SALLE ST., CHICAGO, ILL, 
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Classified 


Service department for our readers. 
Low Rates: 35c per line; minimum, 
four lines including heading. 


@ VALLEY ELEVATOR CO., Spring Valley, 

Wis. has installed a new attrition mill. 

@ GLEN M. WILCOX, Elsie, Mich., has in- 

stalled a new Bauer hammer mill. 


@ WALLACE & MORLEY, Gagetown, Mich., 
have installed a new Clipper cleaner. 


For better Hog and Poultry Feeds add 


PURITY YEAST 


High in Lactic Acid, Nicotinic Acid, 
Pantothenic Acid, 

Vitamin B,, Riboflavin, ‘Vitamin G 

Write for Delivered Prices. 


PURITY YEAST CO., £*thervite, 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short — 
CD-116, % The Feed Bag, Milwaukee, Wi 


CORN CRACKER AND GRADER FOR SALE 
A-1 condition, guarantee. Write CM-116, 

ye The Feed Bag, Milwaukee, Wis. 


Dried Milk Products 


We specialize in dried milk 
products for animal feeds 


H. A. VANDERHOOF CO. 


1222 Flour Exchange Tel. 6045 
MINNEAPOLIS, MIN 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or Deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & Co. 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


MILL FOR SALE 
Has 30 H.P. motor—used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


HEALTHY HENS ARE BETTER LAYERS 

HEALTHY HENS are better layers. Keep them 
healthy with UNIVERSAL YEAST, added to your 
laying mashes. Use our free formula service. 
RICE LABORATORIES, INC. Dassel, Mi 


FOR SALE 

Wisconsin Water Power Feed Mill located in 
one of the best poultry and dairy sections of 
the state. Fully equipped machinery for manu- 
facturing es of fee Excellent water 
power. New concrete dam and flume. Property 
unencumbered. Owner to retire only reason for 
selling. Write WEC-1141, % The Feed Bag, 
Milwaukee, Wis. 


FOR SALE OR RENT 

Coal, lumber, feed, farm machinery and fire 
and automobile insurance business; whole or 
part; established 73 years—not a vacant house 
in town. Need for many more. Just past two 
biggest years. Yearly total sales around $130,000. 
Agents assist. Health requires retirement. No 
combination of businesses more favored by 
Uncle Sam : Easy terms. Warren V. Deyo, 
Wallkill, N. 


CORN CUTTER AND GRADER FOR SALE 
S. Howes—No. 0—Eureka Steel Knife Cutter— 

Grader—Aspirator. Complete. Used 6 months. 

Write Fred H. Chase, Box 124, Oshkosh, Wis. 


MIXER FOR SALE 
Two ton Burton Mixer complete with floor 
feed. A-l condition. Write Fred H. Chase, Box 
124, Oshkosh, Wis. 


FEED MILL FOR SALE 
Established business, fully equipped mith 90 
H.P. diesel engine. Large hammer mill and corn 
crusher; ton Strong-Scott mixer; oat huller; ele- 
vator; scales, etc. Ill health reason for selling. 
Best farming and Sy a county. Write for 
full description. ilken, Fairmont, Minn. 


MANAGER WANTED 
For Farmers Elevator. Must have had ex- 
perience in handling grain, flour, feed, coal 
grinding and mixing. Give full information in 
first letter. Reference required. Write FC-1141 
% The Feed Bag, Milwaukee, Wis. 


@ IRA JUSTICE, Henderson, Ky., has open- 
ed a hatchery and feed store. 


FEED BROKERS 


As feed brokers we offer you 
reliable service on U.M.C. 
Calcium Carbonate, Mill 
Feeds, Oil Meals, Fish Meals, 
Packing House By-Products. 
Wire inquiries collect. 


United Feed Products 


Company 
205 W. Wacker Dr. Chicago, Ill. 


Blue Ribbon Condensed 
Buttermilk and Skimmilk 


Manufactured by 
Merchants | Co., Inc. 


Cincinnati, Ohi 
Eastern Third Avenue 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


Now! - Buy SUPERIOR’S -Pure 


| | 


Superior Packing Co. 
St. Paul, Minn. 


FIX-CEM 


New flexible waterproof adhesive for patch- 
ing grain and feed bags and all fabrics. 
Write for sample. 

MAC DELL: Co 3727 N. Palmer St. 

Milwaukee, Wis. 
Territories available for representatives 


Feeding Oat Meal 
Meat Scraps — Produlac 
Colloidal Phosphate 
Silmo — Cod Liver Oils 

North East Feed Mill Com 


pany 
MINNEAPOLIS MINNESOTA 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since 
Merchants Exchange 


Louis, Mo. 
Board of Trade Bldg. 


mK, City, Mo. 


LEARY 


MINNEAPOLIS 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


FO RT- i -FY Your PROFITS with 


MARION, OHIO 


OLD FORT concenTRATES 


OLD FORT MILLS, Inc. 


FEEDS and 


HARRISBURG, PA. 


Mixer| 


NE MIN 


SYNTHA-MIXER 


BIO-PHYL 
““MORE THAN VITAMIN CONCENTRATES" 


SYNTHA PRODUCTS 
E. E. FRITH CO., Dubuque, Iowa, Northern Distributors 


e@72e 
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Amburgo Corp. 
American Dry Milk Inst 


Atkins & Durbrow, Inc. 
Blatchford Calf Meal Co 
Borden Company 
Broadway Press 
Bunge Elevator Co 
Calcium Carbonate Co. 
California Packing Corp 
Capital Flour Mills 
Cargill, Inc. 
Central Feed Supply Co 
Cereal Gradin 
H. K. Clofine Co 
G. E. Conkey Co 
Corn Products Sales Co. 
Dawe’s Vitamelk Co. 
Denver Alfalfa Milling & Products Co 
Des Moines Oat Products 
Deutsch & Sickert Co 
Doughboy Mills, Inc 
Dreyer Commission Co. 
Duplex Mill & Mfg. Co 
Dupont Delsterol 
Feed Su —— Inc. 
Franke Grain Co. 
Fredman Bag Co. 
E. E. Frith Co 
Fruen Milling Co 
General Mills, Inc 
J. J. Gerber Sheet Metal Works..............:c:00 
Hiawatha Grain Co 
Honeymead Products Co 
Hoosier Mineral Feed Co 
Hotel Lincoln 
S. Howes Co 
Milling Co. 
E. Ibberson Co 
a Feed Company 
A. E. Jacobson Machine 
Jersee Company 
Kellogg Commission Co. 
King Midas Flour Mills 
Lee Budde Feed Grain 
Lapp Laboratories, Inc 
Larrowe Milling Co. 
Lloyd Larson Advertising 


field-fresh 


ALFALFA 
MEAL 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS 


Leary Grain Co 
Limestone Products Co. 
Mac-Dell 
Maney Bros. “Mill & 
Marblehead Lime Co 

Merchants Creamery Co., INC... 
Midland Hay & FeedCo. 
Mill Mutual 
Morton Salt Co 

Murphy Products Co 

Myers & Sherman Co 

Herman Nagel, Inc 

Napthole, Inc. 
National Cottonseed Products 
National Distillers Products 
National Food Co 
National Molasses Co 
National Oil Products Co 
North East Feed Mill 
Northrup King & Co 
Old Fort Mills, Inc 
O & M Seed Co 
Oyster Shell Products Co 

Philip R. Park, Inc 

Pecos Valley Alfalfa Mill Co... 
Peder Devold Oil Co 

Chas. Pfizer Co 

Premier Peat Moss Co 

Purity Yeast Co 
Quaker Oats Co 
Reel Products Co. 

F. M. Rosekrans, Jr. 
Rowell Feed Supplies 
Ryde & Co 
Dr. Salsbury’s Laboratories 
Sargent & Co. 

Screw Conveyor Co 

Sidney Grain Machinery Co 
Silmo Chemical Co 
Simmonds & Simmonds. 

E. R. Squibb & Sons 

A. L. Stanchfield Co 

Stone Mountain Grit Co 
Strong Scott ry Co 
Sunset Feed & Grain Co. 
Superior Packing Co. 
Swift & Co 

Tennant & Hoyt Co 
Tobacco By-Products Co. 
United Feed Products Co 
H. A. Vanderhoof Co 
Vio Bin Corporation 
Vitality Mills Inc 
Waterloo Mills Co 
Werthan Bag Corp 
White Laboratories Inc 

Whitmoyer Laboratories Inc. 
Wilson & Co 
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HAMMERMILL 
CORN CUTTER 
AND GRADER 


Always a 


GOOD MIXER 


Regardless of the Kelly-Duplex ma- 
chine you get for your mill, it will fit 
right in with your other equipment. It is 
economical in first cost as well as in 
operation; it is ruggedly constructed for 
longer life; it will do the work faster for 
increased profits; it will do the work 
better for greater satisfaction ... it is 
guaranteed for your protection! You'll 
find Kelly-Duplex mill 
and elevator equipment 
in successful plants all 
over the country! Write 
today for complete 
details. 


VERTICAL FEED 
MIXER 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


A WORD TO THE WISE 


ARRO Feeds give 

satisfaction because they 
help feeders get the results 
they want in health, economy 
and profit. You benefit through 
steady repeat business and 
increased sales. 


Write now for complete 
information about Larro’s 
year-round sales and advertising 
program, and how it can help 
your business. A postal card will 
bring full details. No obligation, 
of course. 


LARROWE MILLING COMPANY 


(Trade Name) 
Division of General Mills, Inc. 
Detroit, Michigan 


rep 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


Your best 
source of 
PROTEINS 


and 


MINERALS 
for Feed 
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MORTON'S SALT 


| 


Highest Quality 


Prompt Service 


MorrTON SALT COMPANY 
MILWAUKEE WISCONSIN 


| 


FEED MIXERS 


Here is a really complete line 
of mixers, built to mix feed 
faster and to take a minimum 
of floor space. Quiet and de- 
pendable in operation. More 
economical because Sidney 
Mixers take less time and 
power to do the work. They 
are equipped with silent 
gears that run in oil with the 
gear box oil-tight. Models to 
fit your needs in either motor 
driven, flat or V-belt types. 


Manufacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators, etc. 


Write today for catalog! 


THE Sidney GRAIN MACHINERY CO. 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 


MOLASSES 


In Block F'orm 


LAPP’S 


Mineralized Molactas Blocks 
For Cattle, Hogs, Sheep and Horses 


INGREDIENTS 


Dried Molasses and Yeast Solids after Alcohol is 
removed, with added Minerals of Bone 
Phosphate of Lime 
Potassium Iodide — Iron Oxide — Bone Charcoal 
Sucrose — Anise — Copper Sulphate 


THE EASY AND ECONOMICAL WAY 
TO FEED MOLASSES AND MINERALS 


Write for details 


WE SPECIALIZE IN CONCENTRATES 


Nevada, Iowa Minneapolis, Minn. 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


ARGILL 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 
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FEED 


Cash In On MURPHY’S 
“Try It Before You Buy It" OFFER 


YES, SIR—these Free Sample Bags make it easy for you to f “CO 

sell those “‘show-me-before-I-buy” farmers in your locality. f Zz 
These bags are real order- getters that turn feed prospects 

into Murphy customers, and you know that every new cus- i, \ t $s ie 
tomer means EXTRA profits for you. V\ “Seg fo Plig, 


© Here’s how you make them work for you: Pick out 
«»  straight-grain feeders who are not buying from you 

now. Tell them that Murphy's Concentrates added to 
their home-grown feeds save money for them— make their 
feeds go much farther—help them push their stock to mar- 


ket faster and cheaper—and cut feed lot losses way down. + gee “a . “4 
© Then SHOW ‘EM! Cut out the guess work. Make the “hid- Th 
«» den-hunger” test right in their own feed lot. Show ‘em that f 


their animals actually crave the protein matter, the vitamin f 
and mineral substances that they usually do not get in ' 


straight-grains— or in most feeds. Let the farmer himself be \ ym 
judge -YOU MAKE THE SALE! You make the PROFIT! 7 rior: e 

ARE YOU A MURPHY DEALER? Have you a “‘sales- Wy. 

clincher” as nearly sure-fire as this “hidden-hunger” test ? > 

If not—write MURPHY PRODUCTS CO., BURLINGTON, WIS., /f 

RIGHT NOW! Find out how you can turn straight-grain —— Murpp, 

feeders into customers. See how easy it is to have the L\ for ey 

profits that are now slipping through your fingers. Wi 

Remember you can— Wun, 


Make MORE Money with MURPHY‘S! =~ 
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“WORTH ALL IT COSTS” 


Now — with farm income on 
the rise —it is more important 
than ever to build your business 
on the solid foundation of quality 
merchandise. Sell your customers 
results ... sell them satisfac- 
tion — and watch your business 
grow; sell them "price" and you 
only invite the competition of 
price-cutters. 


When you recommend King Midas 
Flour, you're selling certain satis- 
faction . . . you're selling true 
economy. King Midas quality 


brings pride in baking results — 
added flavor, extra pleasure to 
every woman who bakes with it. 
And King Midas saves the house- 
wife precious dollars because it 
gives more loaves per sack and 
eliminates expensive baking fail- 
ures. 


Point out these facts to your cus- 
tomers. Show them how, with 
King Midas Flour, they can ac- 
tually enjoy more delicious, more 
appetizing baking than ever be- 
fore without a cent of extra cost. 


KING MIDAS FLOUR MILLS 
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